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Gratefully 

Acknowledged 


The  James  S.  (Copley  Hoard  Room  of  the  Scripps  Clinic  Medical 
Institutions  was  established  with  donations  made  by  publishers  and  newsmen  from  all 
over  the  Western  Hemisphere.  This  beautifully  a[)pointed  room,  housed 
in  the  Institutions"  Medical  Scientific  Center.  La  Jolla.  California,  will  be  the  hub 
for  future  planninfr  and  for  coordination  of  current  efforts  by  the  Trustees 
and  Directors  of  one  of  our  country's  fireat  medical  centers. 

Copley  Newspapers  gratefully  take  this  ojyportunity  to  thank  their  fellow 
newspaper  publishers  and  associates  whose  generosity  contributed  to  this  room  honoririfr 
Jim  and  his  lifelong  dedication  to  the  important  work  of  the  Scripps  Institutions. 


CopIei|  mspopts. 

Managing  for  growth 
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All  was  quiet  on  the  western  front  until 
Tucker  Sutherland  came  along. 


Time  was  when  an  elected  Texas  official 
came  out  to  West  Texas  about  once  an 
election  year. 

"It  was  no  wonder/'  says  Tucker 
Sutherland,  publisher  of  the  San  Angelo 
Standard-Times,  "that  West  Texas  felt  far 
removed  from  the  happenings  in  the  state 
capital  225  miles  away." 

The  problem  was  how  to  serve  the 
special  informational  needs  of 
Standard-Times  readers  when  they  felt 
alienated  from  their  state  government. 

Tucker's  solution?  "Bring  the  state  capital 


to  West  Texas  to  discuss  the  problems 
indigenous  to  our  area." 

The  West  Texas  Conference  on  State 
Affairs  O^'^'COSA)  became  a  reality  in 
1975.  This  year,  the  second  conference 
drew  one  of  the  largest  gatherings  of  top 
state  officials  ever  held  outside  Austin. 

Thanks  to  Tucker  and  other  concerned 
West  Texans,  we're  confident  that 
conferences  such  as  WT*COSA  will  help 
shape  a  concerned  and  informed  citizenry 
that  will  be  better  able  to  meet  the  future 
challenges  facing  our  communities. 

^BSHARTE'HANks 

Newspapers,  Inc.  NAiioNwidE 
PO  Box  269,  SA^  AiNTONio,  Texas  78291 
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DECEMBER 


JANUARY 

8- 11 — Great  Lakes  Newspaper  Production  Conference,  Marc  Plaza.  Hotel 

and  Milwaukee  Convention  Center. 

9- 12 — National  Retail  Merchants  Association.  New  York  City  Hilton 
13-15 — ICMA  Circulation  Management  Seminar,  Troy  State  U.,  Troy.  Ala. 
13-15 — Virginia  Press  Association,  Omni  International.  Norfolk. 

15- 16 — Texas  Newspaper  Advertising  Managers  Association.  Hilton  Inn. 

Dallas.  Texas. 

16- 19 — Northeast  Classified  Advertising  Managers  Association.  Queen 

Elizabeth  Hotel.  Montreal,  Canada. 

20-22 — Arizona  Newspapers  Association.  Marriott  Hotel,  Tucson,  Ariz. 
20-22 — Kentucky  Press  Association,  Stouffer's  Inn,  Louisville.  Ky. 

20-23 — New  England  Press  Association,  Sheraton-Boston  Hotel.  Boston. 
Mass. 

23-26 — International  Newspaper  Advertising  Executives,  sales  confer¬ 
ence,  Diplomat  Hotel,  Hollywood,  Florida. 

27-29— Tennessee  Press  Association  and  UT-TPA  Press  Institute,  Hyatt 
Regency.  Nashville,  Tenn. 

30-Feb.  4 — Suburban  Newspapers  of  America  Mid-Winter  Management 
Conference.  Cerromar-Dorado,  Puerto  Rico 

FEBRUARY 

3-5 — International  Circulation  Managers  Association  Legal  Symposium, 
Sheraton  Hotel.  Dallas.  Tex. 

10- 12 — Ohio  Newspapers  Association,  Sheraton-Columbus  Motor  Hotel, 

Columbus. 

17- 19 — New  England  Association  of  Circulation  Executives.  Boston  Mar¬ 

riott,  Newton.  Mass. 

20-22 — Inland  Daily  Press  Association.  Drake  Hotel,  Chicago. 

25-27 — Mississippi  Valley  Classified  Advertising  Managers  Association 
and  National  Telephone  Supervisors.  Pick-Congress  Hotel.  Chicago, 
III. 

27-March  1 — Texas  Daily  Newspaper  Association.  Fairmount  Hotel.  Dal¬ 
las.  Tex. 

27-March  1 — New  York  State  Publishers  Association,  Marriott  Inn. 
Rochester,  N  Y. 

MARCH 

3-5 — Pennsylvania  Newspaper  Publishers  Association  and  Pennsylvania 
Society  of  Newspaper  Editors  Seminar.  Sheraton-Harrisburg  Inn. 
Harrisburg,  Pa. 

25-27 — Northwest  Mechanical  Conference.  Radisson  South  Hotel, 
Bloomington.  Minn. 

30-April  1 — America  East  Newspaper  Production  Conference,  Hershey 
Convention  Center,  Hershey.  Pennsylvania. 

APRIL 

2-3 — North  Carolina  Press  Association  Mechanical  Conference.  Jane  S 
McKimmon  Extension  Education  Center,  North  Carolina  State  Uni¬ 
versity,  and  Hilton  Inn,  Raleigh. 

25- 27 — American  Newspaper  Publishers  Association,  Fairmont  Hotel,  San 

Francisco.  California 

26- 29 — PNPA  Foundation  Newspaper  Institute  Advertising  Seminar. 

Sheraton-Harrisburg  Inn,  Harrisburg,  Pa. 

MAY 

1-3 — Ohio  Circulation  Managers  Association,  Marriott  Inn,  Columbus 

I- 5 — American  Society  of  Newspaper  Editors.  Sheraton  Waikiki,  Hon¬ 

olulu. 

8-11 — New  York  State  Circulation  Management  Association.  Kutchers 
Country  Club.  Monticello,  N  Y. 

II- 13 — Suburban  Newspapers  of  America.  Copley  Plaza.  Boston. 

15-18 — Institute  of  Newspaper  Controllers  and  Finance  Officers.  Diplomat 

Hotel.  Hollywood.  Florida 

15-18 — National  Retail  Merchants  Association,  sales  promotion  confer¬ 
ence.  Atlanta  Hilton 

18-21 — American  Association  of  Advertising  Agencies,  Greenbrier,  White 
Sulphur  Springs,  West  Virginia 
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Newsbriefs 


One  of  the  native  groups  that  shared  in  the  $I  billion 
Alaska  Native  Land  Claims  Settlement  has  come  to  the  aid 
of  the  financially  troubled  Anchorage  Daily  News.  The 
News  had  made  a  public  appeal  for  support  last  month  in  the 
face  of  a  financial  crisis  that  threatened  to  close  it  (E&P. 
Nov.  6).  Robert  C.  Bacon,  general  manager  of  the  Bristol 
Bay  Corporation,  said  the  concern  “welcomes  a  chance  to 
assist  in  the  preservation  of  a  two-newspaper  system  in 
Anchorage.”  Bristol  Bay  is  one  of  12  corporations  set  up  to 
handle  the  money  derived  from  the  settlement  of  the  Native 
claims  on  Alaska  land.  The  newspaper  did  not  specify  how 
much  money  it  would  receive. 

*  *  * 

New  contributions  totaling  about  $330,000  to  aid  journal¬ 
ism  education  and  professionalism  have  been  announced  by 
the  Frank  E.  Gannett  Newspaper  Foundation,  Inc.  The  new 
grants  are:  American  Press  Institute,  Reston,  Va.:  $150,000 
for  the  endowment  fund  of  the  institute.  University  of 
Hawaii:  $102,000  to  fund  the  third  year  of  an  Asian  Studies 
program,  which  brings  four  newspeople  annually  to  the 
university  as  Gannett  Scholars  to  study  problems  of  the 
Pacific  region.  Gannett  Foundation  “Newspaper  Tech¬ 
nology  ...  On  the  Move”  Van:  $42,000  for  new  equipment 
and  carpeting  for  the  van.  which  visits  collegiate  journalism 
schools  to  teach  the  new  electronic  technology  of  newspaper 
production.  Howard  University.  Washington,  D.C.:  $20,220 
toward  the  $79,503  cost  of  developing  a  referral  service  to 
expand  opportunities  for  minority  group  employment  in 
print  journalism.  Blair  Summer  School  for  Journalism: 
$I6.(KK)  for  scholarships  for  20  high  school  students  from 
communities  with  Gannett  newspapers  to  attend  the  1977 
school  at  Blair  Academy,  Blairstown,  N.J.  The  Gannett 
Newspaper  Foundation  also  announced  new  contributions 
totaling  about  $324,0tK)  to  aid  local  charitable,  civic,  cultur¬ 
al.  educational  and  health  programs  in  communities  served 
by  Gannett  Group  newspapers.  The  foundation's  total 
contributions  in  cash  or  Gannett  Co.,  Inc.  stock  in  1976  for 
all  purposes  are  now  nearly  equal  to  the  record  total  of 
$6,3.34.045  granted  in  all  of  1975. 

*  ♦  * 

Railroads  tripled  their  newspaper  advertising  during  the 
first  nine  months  of  1976  compared  to  last  year,  and  other 
transportation  categories  also  increased  their  newspaper 
usage  sharply  in  the  period,  according  to  the  Newspaper 
■Advertising  Bureau.  Inc.  Overall,  the  transportation  class¬ 
ification  of  newspapers'  national  advertising,  through 
September,  amounted  to  $186.4  million,  and  ran  22.4% 
ahead  of  the  previous  year.  Through  September,  railroads' 
national  advertising  in  daily  newspapers  amounted  to  $5.7 
million,  up  192.0%  over  1975.  Other  gains  included:  tours 
and  travel  service  ($41.5  million)  up  54.0%;  bus  lines 
($5.9  million)  up  45.6%,  and  steamships  ($24.2  million)  up 
23.5%.  Airline  ads  ($106  million)  were  up  8.6%.  but  do¬ 
mestic  carriers  ($66.2  million)  were  up  20.0%.  Miscel¬ 
laneous  transportation  services  ($3.1  million)  gained  45.8%. 

*  5k  * 


New  Jersey's  Public  Broadcasting  .Authority  has  asked 
for  an  increase  to  $1.2  million  in  the  next  state  budget 
for  its  news  operations.  The  budget  this  year  is  $3.7 
million,  including  $3.2  million  in  state  funds.  The  addi¬ 
tional  funds  are  needed  by  the  PBA  to  underwrite  a  7-day- 
a-week.  half-hour  news  show  at  $2.5  million  a  year  that 
it  proposes  to  produce  with  WNET-tv,  Channel  13,  the 
public  broadcasting  outlet  in  New  York  that  is  licensed  to 
New  Jersey.  The  proposal  is  an  outgrowth  of  New  Jersey's 
efforts  to  improve  tv  news  service  in  the  state.  New 
Jersey  and  Delaware  are  the  only  2  states  without  a  com¬ 
mercial  VHF  station.  Channel  13  has  offered  to  put  up 
$1  million  a  year  for  a  guaranteed  two  years  if 
the  state  will  pay  the  other  $1.5  million  annually. 
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Harrisburg:  hub  of  the  dynamic 
six-county  CPM  market 


THE  CPM  GROUP 


HARRISBURG 

PATRIOT- NEWS 


LEBANON  DAILY  NEWS 
YORK  DAILY  RECORD/ 
HIGHLIGHTER 

For  Further  details  call  NEWHOUSE  NEWSPAPERS 


The  impressive  capitol,  hub  of  activity  in  the 
Central  Pennsylvania  Market  is  symbolic  of  the  sales 
potential  of  nearly  a  million  people  that  is  offered  to 
advertisers  thru  the  C.P.M.  Group! 

The  C.P.M.  Group  (The  Harrisburg  Patriot-News, 
The  York  Daily  Record  and  The  Lebanon  Daily  News) 
covers  a  big,  wealthy  six-county  market  that  ranks 
39th  in  the  nation  in  households. 


Employment  in  the  C.P.M.  has  stayed  at  a  high 
level  because  Lebanon  and  York,  contiguous  with  the 
greater  Harrisburg  market,  are  also  noted  for  diversi¬ 
fied  industry  including  such  giants  as  York  Borg 
Warner,  Milton  Hershey  Medical  Center,  AMP,  Oli¬ 
vetti  and  Lebanon’s  Envirotech.  These  industries  add 
substantially  to  the  C.P.M. ’s  wealth  and  account  for 
many  of  the  upper-income  readers  of  C.P.M.  Group 
newspapers.  It's  a  buy  that  makes  sensei 


Editor  &  Publisher 

T«t  fOOMIri  tSIAIt 

Robert  U.  Brown  James  Wright  Brown 

Publisher  and  Editor  Publisher,  Chairman  of  the  Board,  1912-1959 


Facts  on  ad  ratio 

A  letter  to  the  editor  last  week  asked:  “Show  me  any 
newspaper  in  this  country  that  doesn’t  seek  the  ideal  75-25% 
advertising-editorial  ratio.  It  would  be  impossible  for  any 
newspaper  to  survive  long  without  containing  ‘mostly  ad¬ 
vertising.’  ” 

Lest  anyone  think  that  ratio  is  the  norm  for  U.S.  news¬ 
papers,  a  review  of  the  facts  is  in  order. 

For  .35  years,  Media  Records,  Inc.,  has  reported  on  the 
advertising-editorial  ratio  for  the  newspapers  it  measures. 
The  last  figures  available  are  for  the  year  1975  when  Media 
Records  found  the  percentage  of  advertising  content  for  185 
morning,  evening  and  Sunday  newspapers  published  in  59 
cities  averaged  63.7%,  a  decline  from  65.6%  the  previous 
year. 

For  51  morning  newspapers,  the  average  ad  content  was 
63.2%.  A  paper-by-paper  breakdown  shows  that  only  eight  of 
them  had  an  ad  ratio  of  70%  or  higher,  and  the  highest  was 
72.1%.  Eighteen  of  them  averaged  under  60%.  That  means 
the  other  25  of  them  averaged  30-40%  editorial  content. 

For  62  evening  newspapers,  the  average  ad  content  was 
63%  .  Only  six  of  them  were  70%  or  higher,  and  the  highest 
was  73.6%.  Twenty  of  them  averaged  under  60%.  Again,  36 
of  them  averaged  30-40%  news  content. 

For  72  Sunday  papers,  the  average  ad  content  was  65.7% 
and  only  17  of  them  averaged  70%  or  higher — the  highest 
being  79%,  the  next  highest  at  75.8%.  Twenty  of  the  Sun¬ 
days  averaged  less  than  60%  ad  content.  Therefore,  35  of 
them  carried  30-40%  news  content. 

The  vast  majority  of  the  newspapers  measured  by  Media 
Records  are  successful  and  profitable.  There  is  less  than  a 
handful  of  exceptions.  Even  allowing  for  those  few,  the  fig¬ 
ures  show  that  about  half  of  the  nation’s  daily  and  Sunday 
newspapers  are  delivering  between  30  and  40%  of  their  con¬ 
tent  in  the  form  of  editorial  matter. 

This  year,  1976,  advertising  volume  has  been  higher  than 
a  year  ago.  We  will  be  surprised  if  these  percentages  of 
advertising-editorial  content  are  changed  appreciably  be¬ 
cause  most  publishers  realize  that  if  readers  are  not  satis¬ 
fied  advertisers  will  not  be. 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  m  America 


With  which  have  been  merged  The  Journalist  estab¬ 
lished  March  22.  1664  Newspaperdom  established 
March  1692  the  Fourth  Estate  March  1  1694  Editor  & 
Publisher.  June  29.  1901  Advertising.  January  22 
1925 
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Advertising  Manager  Donald  L  Parvin 
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OFFICES 
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Chicago:  1 1 1  East  Wacker  Drive  60601  Phone 
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213-382-6346  Scott  Marshall.  Sands  &  Latta. 
Inc  .  Advertising  Representatives 
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94104  Phone  415-421-7950  Scott  Marshall. 
Sands  &  Latta  Inc  .  Advertising  Representa¬ 
tives 

Washington:  1295  National  Press  Building 
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Erasing  the  record 

The  action  of  an  Oklahoma  court  in  forbidding  publication 
in  newspapers  for  the  next  eight  years  the  name  and  picture 
of  an  11-year-old  accused-murderer,  which  have  already  ap¬ 
peared  in  print,  seems  like  an  attempt  to  rewrite  history  or, 
at  least,  to  suspend  it. 

Even  if  the  court’s  order  were  constitutional,  which  we 
doubt,  it  is  impractical  in  its  application.  The  only  way  it 
could  be  effective  would  be  for  the  court  to  seal  the  morgue 
file  of  that  and  other  newspapers. 

We  are  on  dangerous  ground  when  a  court  attempts  to 
suppress  what  has  already  been  published. 
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FOR  THE  RECORD 

Relative  to  your  article  on  page  9  in  the 
October  30,  1975  issue.  You  refer  to  a 
quote  by  David  Thomas,  manager  of  ad¬ 
ministration,  the  Courier-Journal  & 
Louisville  Times,  said  “doorknobbers” 
were  driven  out  of  Louisville  when  the 
dailies  provided  non-duplicated  coverage 
of  households  by  use  of  the  zip  code 
system. 

“Doorknobbers”  maybe,  but  not  the 
professional  distribution  companies  such 
as  American  Advertising  Service  or 
maybe  better  known  as  Advertising  Dis¬ 
tributors  of  America.  They  have  been 
successfully  distributing  advertising  in 
plastic  bags  and  hanging  consumer’s 
doorknobs  since  1972.  Each  year  in 
business  the  gross  dollar  sales  have  dou¬ 
bled.  Some  reasons  for  this  have  been 
high  quality  of  service,  customer  results 
and  satisfaction.  Driven  out  of  busi¬ 
ness  .  .  .  not  quite  .  .  .! 

Craig  Combest 
(Combest  is  a  vicepresident  at  American 
Advertising  Service.) 

♦  ♦  * 

LEFT  OUT 

Your  story  on  improved  business  re¬ 
porting  (Shop  Talk  at  Thirty,  page  80, 
E&P,  Nov.  13,  1976)  was  very  interest¬ 
ing  but  left  out  one  of  the  better  jour¬ 
nalism  seminars  in  the  nation. 

1  have  twice  attended  the  University  of 
Pennsylvania’s  Wharton  School  Seminar 
for  Business  Writers  and  found  the  ses¬ 
sions  beneficial.  Sponsored  by  the  uni¬ 
versity  and  area  companies,  the  seminar 
is  for  three  days  and  includes  room  and 
meals. 

Attendance  is  by  invitation  and  each 
year  writers  and  editors  (from  all  media), 
from  all  areas  of  our  country  attend.  The 
highlight  of  the  most  recent  seminar 
(held  in  October)  was  a  session  with  Dr. 
Lawrence  Klein,  one  of  Carter’s 
Economic  advisors. 

I’m  glad  to  see  attention  being  paid  to 
business  writers.  Business  writing  need 
not  be  complicated.  It’s  like  any  other 
field,  you  don’t  need  a  Phd  in  economics, 
just  a  good  understanding  and  good  re¬ 
porting  skills. 

As  a  former  city  editor  I  find  business 
writing  a  new  challenge. 

Bill  Wilson 
(Wilson  is  an  associate  editor  at  Iron  Age.) 


THE  UNOAdNTED  READERSHIP. 


QUOTE  AND  UNQUOTE 


1  feel  that  newspapers,  on  the  whole, 
did  a  far  better  job  of  reporting  the  post 
election  in  depth — that  is  substance  and 
details  with  few  pictures.  News  cover¬ 
age,  on  the  commercial  networks,  was 
too  often  little  more  than  pictures — often 
repetitive  pictures — of  crowds  and 
motorcades  and  candidates  emerging 
from  airplanes — sprinkled  with  a  sen¬ 
tence  or  two  from  the  current  speech. 

Henry  Loomis,  Corporation  for  Public  Broadcasting,  in  an 
address  to  the  New  England  Society  of  Newspaper  Editors, 
November  19. 


stantly  absorb,  jot  down,  add  up  or 
phone  in.  We  treat  with  cynicism  and 
derision  what  we  cannot  comprehend. 
We  obsure.  We  are  guilty  of  amateur¬ 
ism.” 

Roderick  W.  Beaton,  president,  VPI,  in  a  speech  deal- 
ing  with  the  First  Amendment  and  why  the  public  is  fre¬ 
quently  justified  in  its  criticism  of  newspapers  that  he  gave 
to  the  Columbus ,  Ind.  area  Chamber  of  Commerce, 
November  18. 


“We’re  very  much  looking  forward  to 
going  down  to  the  Post.  We  don’t  know 
what  we’re  going  to  do  with  the  Post. 
Certainly  we  will  go  in  and  do  what  we 
can  to  make  it  better.” 

James  Brady,  an  editor  with  the  National  Star,  owned  by 
Rupert  Murdoch,  who  plans  to  acquire  the  New  York  Post,  at 
the  5th  A.  J.  Liebling  Counter-Convention,  November  20. 


“We  often  talk  too  simplistically,  lack 
emotional  depth  and  range  and  a  sense  of 
history — even  back  to  yesterday.  We 
don’t  believe  in  things  we  cannot  in- 


JODV 

POWELL. 


WRONG  WORD 

Your  use  of  the  word,  “fortuituous- 
ly,”  on  page  12  (E&P,  Nov.  6)  is  wrong. 
The  word  has  no  connotation  of  good 
fortune  or  good  luck. 

Harry  A.  Haines 
(Haines  is  editor  and  publisher  of 
Blytheville  (Ark.)  Courier  News.) 
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No  one’s  moved  Bethlehem 


to  Pittsburgh  in  over  a  month 


As  Manager  of  the  News  Media 
Division  for  America’s  second-largest 
steelmaker,  Marshall  bristles  a  bit 
whenever  we  re  mentioned  in  print  or 
on  the  air  as  “Bethlehem  Steel  of 
Pittsburgh.  Pa!’  It  doesn’t  happen 
often,  but  when  it  does,  it  smarts: 
Pittsburgh’s  the  home  of  No  1 

Right  state,  wrong  city.  Yes,  our 
corporate  headquarters  is  in 
Pennsylvania— but  in  Bethlehem,  a 
city  of  some  72,000  that’s  286  miles 


due  east  of  Pittsburgh.  Bethlehem  is 
also  “home”  for  our  fourth-largest 
steel  plant  (we  operate  eleven,  in  all). 

Good-paying  jobs  for  113,000.  Most 
people  know  Bethlehem’s  No.  2  in 
American  steelmaking.  But  did  you 
know  we’re  also  big  in  shipbuilding? 
And  in  mining?  It  all  adds  up  to  good 
jobs  for  about  113, (XX)  men  and 
women.  Last  year,  it  cost  us  $2.1  billion 
to  pay  wages  and  salaries  and  to 
provide  benefits  for  employees.  We 
paid  $2.2  billion  in  materials  and 
services  and  $120  million  in  dividends 
to  stockholders.  And  we  provided 


$216  million  for  taxes.  (Not  bad, 
considering  that  1975  was  far  from 
a  vintage  year  for  steel.) 

How  can  we  help  you?  We  have 
a  competent  staff  of  news  people.  And 
lots  of  data  and  statistics  to  help 
you  make  your  stories  (steel,  coal, 
or  ship)  factual  and  interesting.  For 
more  information,  call  215-694-3711 
—or  write:  News  Media  Division, 
Bethlehem  Steel  Corporation, 
Bethlehem,  PA  18016. 


IVe  want  to  know  you  better 
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National  Star 
owner  to  buy 
New  York  Post 

By  John  Consoli 

The  agreement  reached  last  week  for 
the  sale  of  the  New  York  Fast  to  Rupert 
Murdoch  for  a  reported  $30  million, 
will  give  the  45-year  old  Australian 
bom  publisher  the  chance  to  turn  around 
a  floundering  newspaper. 

Murdoch  has  done  it  before,  both 
abroad  (with  the  London  Sun — returning 
it  to  the  black  by  boosting  circulation 
from  8(K),(K)0  to  6  million  in  seven  years) 
— and  to  a  lesser  degree  in  the  United 
States  (with  the  San  Antonio  E.xpress 
and  News.) 

Now  he  has  the  opportunity  to  work 
with  a  major  metropolitan  daily  for  the 
first  time  in  the  United  States. 

Despite  all  the  offers  to  purchase  the 
paper  that  Dorothy  Schiff  claims  to  have 
received  during  the  .34  years  she  has  been 
publisher,  there  was  apparently  no  com¬ 
petitive  bidding  when  she  finally  decided 
to  put  the  Post  up  for  sale.  If  there  was. 
MurdiKh  said  he  was  unaware  of  it. 

S.  1.  Newhouse,  the  publisher  who  re¬ 
cently  purchased  Booth  Newspapers, 
reportedly  told  Schiff  he  was  not  in¬ 
terested  in  the  Post  and  a  spot  check  by 
E&P  of  major  newspaper  groups  resulted 
in  similar  negative  feelings  toward  the 
paper.  Most  indicated  they  did  not  want 
the  competitive  headaches  of  bumping 
heads  with  the  number  one  and  number 
three  selling  daily  newspapers  in  the 
country — the  New  York  News  and  the 
New  York  limes. 

Despite  the  apparent  lack  of  interest  in 
the  Post,  talk  around  the  newspaper 
industry  has  been  about  how  relatively 
cheap  the  Post  was  sold  for,  considering 
it  is  a  major  metro  daily,  ranked  among 
the  top  15  in  circulation  in  the  country. 

A  recent  offer  to  purchase  the  com¬ 
parably  sized  Kansas  City  Star  and 
Times  for  over  the  book  value  of  $62 
million,  industry  executives  say.  is  rea¬ 
son  to  believe  that  the  Post  should  be 
worth  more  than  the  $30  million  paid  for 
it. 

Whether  Schiff  could  have  received 
more  than  the  amount  Murdoch  eventu¬ 
ally  agreed  to  pay.  however,  is  question¬ 
able.  Despite  the  Post's  monopoly  on 
New  York  City  afternoon  circulation,  it 
has  been  only  marginally  profitable  over 
the  past  few  years  and  circulation  has 
fallen  from  a  peak  of  7(H).()0()  in  1%7  to 
489,067  as  of  September  30,  1976.  In  the 


past  year,  circulation  dropped  some 
28. (KM). 

Murdoch,  however,  told  Editor  &  Pub¬ 
lisher  he  feels  the  Post  is  in  no  worse 
shape  than  most  other  major  city  dailies. 

“  The  Post's  circulation  has  fallen  at  no 
greater  rate  than  that  of  the  Daily  News 
or  the  Times  over  the  same  period."  he 
said.  The  big  drop  in  circulation  over  the 
past  year,  he  said,  was  due  to  the  5-cent 
price  increase  to  $.25  last  fall.  Since  that 
initial  drop  off  in  circulation  due  to  the 
cover  price  increase,  circulation  has  re¬ 
mained  stable,  he  said. 

Murdoch's  job  will  be  to  restore  circu¬ 
lation  and  to  return  the  Post  back  to  prof¬ 
itability  after  this  year,  when  it  is  ex¬ 
pected  to  come  out  with  a  slight  loss  for 
the  first  time  in  several  years. 

How  will  Murdoch  turn  the  paper 
around? 

Most  speculation  in  the  media  thus  far 
is  that  he  will  employ  the  same  tactics  as 
he  did  to  make  the  London  Sun  and  the 
San  Antonio  News  so  successful — use 
sensational  headlines  to  play  up  crime 
and  sex  stories  on  the  front  page.  Mur¬ 
doch  denies  he  will  do  this  and  said  the 
entire  impression  that  his  name  be  used 
synonymous  with  sex  and  crime  news  is 
a  "myth"  originated  by  his  "opponents." 

While  admitting  the  Sun  uses  this  type 
of  format,  he  said  it  does  so  for  a  specific 
reason.  In  England,  he  said,  the  Sun  is 
one  of  nine  national  newspapers.  It  had 
to  be  given  its  own  identity  to  fit  in  and 
survive,  he  said.  In  San  Antonio,  the 
afternoon  News,  must  compete  with 
local  tv  and  tends  to  play  up  crime  news 
more  prominently. 

"Everytime  someone  refers  to  San 
Antonio,  they  always  seem  to  refer  to  the 
News,  never  to  the  (morning)  Express 
(which  does  not  make  as  much  use  of 
crime  news  on  the  front  page)  he  said. 

Since  the  final  papers  authorizing  the 
sale  had  not  been  signed  at  presstime. 
Murdoch  was  reluctant  to  discuss  what 
changes  he  would  make  editorially. 

He  did  say  he  does  not  plan  to  alter  the 
editorial  policy  of  the  paper  which  he 
described  as  "moderately  liberal." 

"I  don't  believe  people  buy  a  paper 
because  of  its  editorial  stance."  he  said. 
"They  do  want  the  paper  to  have  a  clear 
editorial  stance—  one  they  can  love  or 
hate — but  this  is  not  why  they  buy  or 
read  a  paper." 

While  taking  great  caution  not  to  point 
out  what  he  believes  to  be  the  Post's 
current  flaws.  Murdoch  did  say  the  Post 
must  better  meet  the  needs  of  New  Yor¬ 
kers.  He  plans  to  increase  the  news  hole, 
running  more  news  stories  each  day  and 
(Continued  on  pai’e  26) 
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S.  F.  Examiner 
turns  serious 
to  add  readers 

By  M.  L.  Stein 

The  San  Francisco  Examiner,  mother 
of  the  Hearst  publications  empire,  is  at¬ 
tempting  a  comeback  as  a  serious  news¬ 
paper  in  a  city  where  razzle  dazzle  jour¬ 
nalism  has  been  the  style  for  more  than  a 
hundred  years. 

So  far  the  eft'ort  has  changed  the  pa¬ 
per's  design  and  content.  1  he  question  is 
w  hether  enough  people  are  taking  notice. 

If  they  are.  much  of  the  credit  would 
go  to  John  R.  "Reg"  Murphy  who  took 
over  as  the  Examiner's  editor  and  pub¬ 
lisher  on  September  I.  1975. 

“San  Francisco  is  ready  for  a  news¬ 
paper  that  takes  readers  seriously,"  said 
Murphy,  former  editor  of  the  Atlanta 
Constitution .  “We're  trying  to  give 
people  enough  important  information 
each  day  so  they  can  make  reasonable 
choices  in  a  democratic  society." 

One  of  Murphy's  first  moves  was  to 
redesign  the  Examiner's  turn-of-the- 
century  style  makeup.  The  new  look, 
which  also  drew  on  the  talents  of  staff 
artist  Mike  Keegan,  features  Helvetica 
type  face,  creating  a  clean,  easy-to-read 
paper. 

"In  redesigning  the  Examiner,  we  also 
signaled  the  world  that  we've  changed 
the  content."  Murphy  said. 

The  changes  are  many  and  varied. 
Page  1  ofl'ers  a  “Today"  column  cap- 
sulizing  the  important  stories  throughout 
the  paper  in  categories  of  City,  State. 
Nation.  World,  Sports,  Business.  Opin¬ 
ion  and  Weather.  Another  front  page  fea¬ 
ture  is  “A  Hard  Look."  sometimes 
called  “Another  Way,"  a  boxed 
analysis,  profile  or  lifestyle  report  that 
often  spins  off  one  of  the  leading  news 
stories.  Senatorial  candidates  John  Tun- 
ney  and  S.  I.  Hayakawa  were  both  sub¬ 
jected  to  that  look  during  the  recent  polit¬ 
ical  campaign. 

According  to  Murphy,  pages  2  and  3 
"make  a  major  effort  to  cover  top  news 
not  carried  on  the  first  page."  These 
stories,  he  added,  frequently  involve 
consumer  and  international  affairs.  Page 
4  is  reserved  for  leading  local  stories. 

Farther  inside  a  new  "Scene"  section 
embodies  food,  the  arts,  television  and 
fashion.  Trendy  stories  turn  up  here  in 
tune  with  the  Examiner's  policy  of  keep¬ 
ing  abreast  of  the  times.  One  recent  fea¬ 
ture  with  the  head.  "The  Thigh  is  Still 
(Continued  on  pa^e  8) 
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Serious  look 
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Mighty."  advanced  the  notion  that  mini 
skirts  and  dresses  are  still  very  much 
around  and  displayed  four  pictures  to 
prove  it. 

"  This  wasn't  leg  art."  said  Murphy. 
"It  was  just  meant  to  show  what's  going 
on  in  fashions." 

"Scene"  also  houses  a  narrative  style 
column  by  Paul  Hemphill,  the  Examiner's 
answer  to  the  San  Francisco  Chroni¬ 
cle's  Herb  Caen,  easily  the  city's  most 
durable  and  popular  columnist.  Hem¬ 
phill.  a  novelist  and  one-time  columnist 
for  the  Constitution's  rival,  the  Atlanta 
Journal,  had  been  teaching  journalism  in 
Florida  when  Murphy  persuaded  him  to 
come  to  San  Francisco. 

His  arrival  heralded  a  significant 
change  for  the  Examiner.  For  years  the 
paper  had  futilely  tried  to  compete  with 
Caen  by  putting  forth  a  series  of  colum¬ 
nists  whose  gossipy  styles  were,  at  best, 
pale  copies  of  Caen's.  Instead  of  trying 
to  beat  the  master  at  his  own  game. 
Hemphill  tells  a  single  story,  usually  with 
a  dramatic  or  poignant  impact.  Readers 
seeking  chit-chat  can  find  it  in  "People." 
another  new  column  by  Dick  Alexander, 
who  plucks  his  items  from  both  the  local 
scene  and  the  wires. 

Hemphill  was  one  of  several  editors 
and  w  riters  brought  in  by  Murphy  to  beef 
up  the  staff  and  provide  the  paper  with  a 
new  image.  David  Halvorsen.  former 
Chicafio  Tribune  city  editor,  was  named 
managing  editor  and  works  closely  with 
Murphy  in  the  rebuilding  process. 
Rosalie  Muller  Wright,  an  editor  at 
womensSports  magazine,  took  over  the 
".Scene"  section.  Bill  Barnes  was  lured 
from  Time  magazine  to  write  about  poli¬ 
tics.  Bill  Mandel.  a  Philadelphia 
magazine  staffer,  became  the  Examiner's 
tv  critic,  and  Art  Hams,  who  labored 
for  Murphy  at  the  Constitution,  was  im¬ 
ported  as  a  "heavy  hitter"  in  general 
assignment.  The  quote  is  Murphy's. 

Changes  also  have  come  from  within. 
Larry  Beaumont,  was  switched  from 
night  news  editor  to  sports  editor.  Syd¬ 
ney  Kossen.  a  veteran  political  writer, 
was  moved  up  to  editor  of  the  editorial 
page. 

And  the  Examiner  started  spending 
money  to  get  news.  A  bureau  was  estab¬ 
lished  in  populous  San  Mateo  county  and 
suburban  coverage  elsewhere  in  the  Bay 
area  was  beefed  up.  Two  staffers,  aided 
sometimes  by  Murphy  himself,  went  on 
the  road  with  the  presidential  and 
California  senatorial  candidates.  Earlier, 
the  paper  had  turned  reporters  loose  for 
a  series  of  investigative  and  in-depth 
stories  that  rank  with  the  best  of  their 
kind.  In  the  old  days,  the  Examiner's 
idea  of  an  in-depth  piece  was  a  glossy. 
Chamber  of  Commerce-like  account  of 
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Chinatown  clinging  to  old  traditions 
while  serving  as  a  tourist  mecca. 

Fourteen  hours  after  the  polls  closed 
on  November  2.  the  Examiner  was  on 
the  street  with  a  16-page  tabloid  section 
explaining  and  backgrounding  election 
results. 

John  Todd,  former  assistant  city  editor 
and  now  on  general  assignment,  fre¬ 
quently  travels  around  the  state  in  search 
of  off-beat  feature  stories. 

Aside  from  investigative  and  special 
content,  the  Examiner,  to  anyone  famil¬ 
iar  with  its  past,  is  a  strikingly  different 
newspaper.  The  shrillness  has  gone  out 
of  news  stories  and  there  appears  to  be 
much  less  reverence  for  the  city's  Estab¬ 
lishment. 

"1  don't  even  know  who  the  Estab¬ 
lishment  is  here  and  1  don't  give  a 
damn,”  Murphy  asserted. 

Also,  news  coverage  and  play  seem  to 
depend  more  on  professional  judgment 
rather  than  on  editors'  whims  and  biases, 
a  characteristic  of  the  old  Examiner.  In 
addition,  minority  communities  are  being 
recognized  on  the  news  pages  and  a  few 
black,  oriental  and  hispanic  reporters 
have  been  hired. 

With  its  155.000  circulation,  the  after¬ 
noon  Examiner  is  running  well  behind 
the  morning  Chronicle  which  has  a  daily 
circulation  of  460.(XX).  Each  newspaper 
has  its  own  editorial  staff  but  operates 
under  a  joint  printing  and  profit  arrange¬ 
ment.  The  Chronicle  and  Examiner  pub¬ 
lish  a  combined  Sunday  newspaper  with 
a  circulation  of  668,(KK). 

"We've  been  climbing  since  last  sum¬ 
mer  when  our  circulation  was  about 
150.000,"  Murphy  noted.  "1  think  we've 
turned  the  corner." 

But  the  Examiner  will  have  to  over¬ 
come  awesome  obstacles  to  overtake  the 


Chronicle.  One  of  the  most  formidable  is 
that,  despite  a  national  trend  toward  af¬ 
ternoon  newspapers,  San  Franciscans 
seem  to  prefer  an  a.m.  paper. 

The  Chronicle  skims  over  hard  local 
news  but  this  was  true  during  the  years 
when  both  were  morning  papers.  The  dif¬ 
ference  between  the  two  dailies  was  il¬ 
lustrated  recently  in  their  coverage  of 
"The  Hookers’  Ball.”  The  Chronicle 
played  it  on  page  3  with  a  four-column 
story  and  a  photo  of  nude  woman  embrac¬ 
ing  a  male  guest.  The  Examiner  assigned 
the  story  to  page  1 1 ,  with  less  than  half 
the  space  and  no  art. 

Nor  is  the  Examiner  planning  to  com¬ 
pete  with  the  Chronicle  in  the  latter's 
latest  feature,  a  running  soap  opera 
called  "Tales  of  the  City.” 

This  leaves  hard  news.  The  Examiner 
is  doing  a  superior  job  on  local  coverage 
but  it  has  for  years.  It  also  has,  in  its 
time,  produced  some  fine  investigative 
reporters.  So  it  might  be  asked:  is  San 
Francisco  ready  for  a  serious  news¬ 
paper?  If  the  real  San  Francisco  stands 
up  it  could  well  be  revealed  as  a  city  that 
prefers  froth  to  substance  in  its  news¬ 
papers.  The  town  has  had  a  wild  and 
gaudy  journalistic  history  and  much  of 
the  flavor  lingers  on. 

The  Examiner  faces  a  tough  battle  in 
its  effort  to  crack  the  suburban  market. 
There  are  29  P.M.  papers  in  the  Bay 
area,  a  number  of  which  are  doing  well. 

• 

Tarver  to  vicechairman 
of  Cox  Enterprises  Inc. 

Jack  W.  Tarver.  59,  president  of  Cox 
Enterprises  Inc.,  headquartered  in  At¬ 
lanta,  was  promoted  to  vicechairman  of 
the  diversified  holding  company  which 
publishes  daily  newspapers  in  Florida, 
Georgia,  Ohio  and  Texas. 

Charles  E.  Glover,  president  of  Day- 
ton  Newspapers  Inc.,  was  named  to  suc¬ 
ceed  Tarver  as  president  of  Cox  Enter¬ 
prises.  David  Easterly,  34,  executive 
vicepresident  and  general  manager.  Day- 
ton  Newspapers,  was  appointed  pub¬ 
lisher  in  Dayton,  a  new  position.  The 
appointments  were  announced  by  Gamer 
Anthony  of  Honolulu,  chairman  of 
Cox  Enterprises. 

In  Atlanta  where  Tarver  will  retain  the 
title  of  publisher  of  the  Atlanta  Journal 
and  Constitution,  Thomas  H.  Wood.  37, 
executive  vicepresident,  general  man¬ 
ager,  and  business  manager  of  the  two 
dailies,  was  named  president. 

Wood  will  succeed  William  I.  Ray  Jr., 
who  retires  January  1 . 

James  Cox  Kennedy.  29,  assistant  to 
the  president  of  Cox  Enterprises  since 
December,  1974,  was  named  executive 
vicepresident  of  the  papers.  Kennedy  is 
the  son  of  Barbara  Cox  Anthony  of  Hon¬ 
olulu  and  the  grandson  of  the  late  Gov. 
James  M.  Cox  of  Ohio,  who  founded  the 
newspaper  group. 
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Anderson  severs  ties 
with  bank,  restaurants 

Jack  Anderson,  syndicated  columnist, 
said  he  would  resign  from  the  board  of 
directors  of  the  Diplomat  National  Bank 
and  liquidate  his  investments  in  four 
Empress  Chinese  restaurants  in  Wash¬ 
ington,  D.C. 

Anderson’s  announcement  was  made 
by  his  secretary  Opal  Ginn. 

Anderson  was  a  founding  director  of  the 
Diplomat  National  Bank  of  Washington, 
which  opened  in  December  of  1975.  It  was 
subsequently  disclosed  that  some  4C  per 
cent  of  the  bank's  stock  was  controlled  by 
South  Korean  businessman  Tongsun  Park 
and  Pak  Bo  Hi,  an  aide  of  Sun  Myung 
Moon. 

The  two  South  Koreans  are  figures  in  a 
federal  investigation  of  contributions  of 
cash,  gifts  and  campaign  contributions  to 
some  20  congressmen. 

An  editorial  in  the  Sunday  (November 
21)  Miami  Herald  criticized  Anderson 
for  his  interest  in  the  Washington,  D.C. 
bank. 

The  Herald  said  in  the  editorial  written 
by  executive  editor  John  McMullan  that 
the  paper  had  decided  to  delete  half  of 
Anderson's  column  in  the  Sunday  edi¬ 
tion  because  it  dealt  “with  Moon  follow¬ 
ers  and  South  Korea,  a  subject  on  which 
we  feel  he  is  now  disqualified.” 

Anderson's  interest  in  the  Empress 
Restaurants  was  disclosed  this  month. 
Anderson  said  that  a  South  Korean, 
which  he  would  not  identify,  holds  stock 
in  the  Empress  restaurants  through  a  real 
estate  holding  company,  Olivia  Inc., 
owned  by  Anderson's  wife  and  children. 

Anderson  also  is  an  incorporator  of  the 
World  Blackbelt  League  with  Jhoon 
Rhee,  a  Washington,  D.C.  karate  school 
owner  who  is  also  a  founding  director  of 
the  Diplomat  National  Bank. 

In  his  statement,  Anderson  indicated 
that  he  has  no  financial  interest  in  Dip¬ 
lomat  bank  and  that  he  considered  his 
“affiliation  as  a  service  to  the  Asian- 
American  minority."  Anderson 
criticized  Richard  Mauzy,  principal  staff 
member  of  Rep.  Donald  M.  Fraser 
(D-Minn.),  who  heads  a  House  sub¬ 
committee  that  is  investigating  Diplomat 
bank,  for  leaking  false  information  to  the 
press  on  the  amount  of  holdings  of  as¬ 
sociates  of  Moon. 


'  I  ifiMg  - 


NEW  PLANT — Lapeer  County  (Mich.)  Press  has  moved  into  o  new  plant.  The 
plant  covers  20,000  square  feet  on  a  7-acre  plot  1  mile  east  of  the  old 
downtown  site.  An  adjoining  6,000  square  foot  warehouse  is  also  being  built. 
The  steel-clad  wooden  structure  is  the  first  newspaper  plant  to  be  built  by  the 
"pole-frame"  principle,  most  commonly  used  for  barns,  E&P  was  informed. 
Publisher  Bob  Myers  and  his  wife  will  live  in  an  apartment  over  the  plant  in  the 
section  that  looks  like  a  lighthouse.  Myers,  an  avid  sailor,  got  the  idea  while 
sailing  in  the  Georgian  Bay  when  he  was  struck  by  the  beauty  of  the  Canadian 
Lighthouse  at  Strawberry  Island. 


Uruguay  police  hold  AP  promotes  Finch 

reporter  for  15  hours  The  appointment  of  Paul  H.  Find 

general  executive  for  the  Associa 
Police  in  Montevideo,  Uruguay  ques-  Press  in  the  Midwest  was  announced 
tioned  a  United  Press  International  Keith  Fuller,  president  and  general  n^ 
newsman  for  15  hours  for  refusing  to  re-  ager.  Finch,  45,  chief  of  bureau  at 
veal  a  news  source.  for  the  past  four  years,  will 

r-  succeeded  by  John  Armstrong,  33,  ( 
Hector  Menoni,5l,UPIs  manager  for  chief  of  bureau  at  Seattle.  Fu 

Uruguay,  was  freed  Saturday  (Nov.  _0)  appointments  will  be  effec 

by  the  police  intelligence  department  after  the  first  of  the  year.  In  his  i 
which  picked  him  up  the  previous  night.  position.  Finch  will  report  to  Cor 
Menoni  said  he  was  treated  in  a  civil  Fink,  vicepresident  and  assistant  gen 
manner  other  than  being  forced  to  spend  manager  for  newspaper  membership 
the  night  sitting  in  an  armchair  at  the  ^  — 

The  newsman  was  questioned  about 
his  report  on  Uruguayan  reaction  to  the 
release  of  political  prisoners  in  Chile. 

UPI  headquarters  in  New  York  had 
asked  all  Latin  American  bureaus  to  col- 
to  the  Chilean  political  pris- 

Police  questioned  Menoni  about  a 
paragraph  in  the  story  saying  a  recent  •-* 

official  report  placed  the  number  of  polit-  ^ 

ical  prisoners  in  Uruguay  at  somewhat 
more  than  1,800  but  citing  judicial 
sources  as  saying  “the  number  of  pris- 


ANPA  stays  in  U.S.A. 

The  American  Newspaper  Publishers 
Association  will  hold  their  1978  annual 
convention  in  Atlanta,  Ga.  instead  of 
Montreal,  Canada  as  originally  planned. 
The  group  said  the  board  decided  to  re¬ 
locate  after  “Congress  included  in  its  tax 
revision  bill  provisions  complicating  and 
making  uncertain  allowable  business  ex¬ 
pense  deductions  for  attendance  at  meet- 
An  agreement  in  principle  for  the  sale  ings  outside  the  United  States.” 
of  the  Town  and  Country,  a  weekly 

newspaper  published  in  Pennsburg,  Pa.,  * 

to  Equitable  Publishing  Co.,  of 

Newspaper  broker 

po.  ter  and  Daily  Reporter.  James  L.  Crowe,  most  recently 

The  publishing  date  will  be  moved  vicepresident-operations  for  Morris 
from  Thursday  to  Wednesday.  Newspaper  Corp.,  Savannah,  Ga.,  has 

Equitable  also  operates  Radio  Station  opened  a  newspaper  brokerage  office  in 
WNPV  in  Lansdale.  Savannah. 
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HEAD  AND  HOOK — New  Jersey 
Herald,  Newton,  N.J.,  is  delivering 
their  weekly  Sharp  Shopper  to  rural 
homes  which  have  no  mailbox  post, 
stanchion  or  appropriate  receptacles 
on  48  inch  steel  stakes.  The  stake, 
which  has  a  reflector  and  head  and 
hook,  was  designed  by  Charles  Wis- 
kow  of  FT  News  Inc.  which  delivers  the 
shopper.  Wiskow  was  previously  circu¬ 
lation  director  at  the  Morristown  (N.J.) 
Record.  His  firm  currently  delivers  over 
250,000  pieces  a  month  throughout 
northern  N.J.,  from  his  home  base  at 
14  Curtis  St.,  Wharton,  N.J. 


Thermo-pulping 
tested  by 
Canadian  milis 


By  Earl  Wilken 


A  newsprint  production  process  called 
thermo-mechanical  pulping  (TMP)  may 
become  a  major  factor  in  stabilizing  fu¬ 
ture  newsprint  prices.  The  process  is  still 
in  the  experimental  stage,  but  a  number 
of  TMP  units  are  now  on-stream  in 
Canada  and  Finland.  Price  per  ton  for 
TMP  newsprint  is  the  same  as  conven¬ 
tional  newsprint. 

In  the  Spring  of  this  year  the  London 
Times  started  to  use  on  a  daily  basis  24.5 
pound  TMP  newsprint  produced  by  the 
Kaipola  (Finland)  paper  mill  of  United 
Paper  Mills.  Ltd.  This  TMP  process  was 
developed  in  a  Joint  program  by  Kaipola 
and  Jylhavaara  engineering  works. 

Since  the  summer  of  1975  the  Van¬ 
couver  (British  Columbia)  Province,  Sun 
and  Columbia  have  been  using  30  pound 
TMP  newsprint  (about  IS  of  their  ton¬ 
nage)  produced  by  MacMillan  Bloedel's 
Powel  River  plant. 

Bruce  Howe,  vicepresident  pulp  and 
paper  group  for  Mac  Millan  Bloedel,  told 
Editor  &  Pi  bi  isuFRthe  company  plans  to 
double  the  present  two  unit  TMP  system 
at  Powel  River.  Production  of  TMP 
newsprint  at  the  Powel  River  plant  is  160 
tons  per  day  while  on  the  East  Coast  at 
the  Mac  Millan  Rothesay  mill  in  New 
Brunswick,  the  production  of  TMP 
newsprint  is  350  tons  per  day. 

Newsprint  composition 

The  F.  F.  Soucy  mill  on  the  Canadian 
East  Coast  is  producing  275  tons  per  day 
of  30  pound  TMP  newsprint.  The  plant 
went  into  operation  in  April  of  1976  and 
present  plans  are  to  add  a  third  TMP  line. 
Both  Soucy  and  Mac  Millan  Bloedel  use 
the  C.  E.  Bauer  TMP  designed  produc¬ 
tion  system. 

Over  the  years  the  composition  of 
newsprint  has  been  70-75%  groundwood 
pulp  and  25-30%  chemical  pulp.  In  the 
manufacture  of  groundwood  pulp  practi¬ 
cally  the  whole  amount  of  wood  is  con¬ 
verted  into  pulp,  whereas  in  the  chemical 
pulping  process  only  50%  is  converted. 

The  new  mechanical  pulping  method 
that  has  been  evolving,  utilizes  not  only 
mechanical  force  for  fiber  separation  as 
in  conventional  groundwood  manufac¬ 
turing  but  also  heat  prior  to  fiberizing  in 
order  to  soften  the  binding  between  the 
fibers.  The  yield  of  this  thermo¬ 
mechanical  pulp  (TMP)  is  practically  the 
same  as  in  the  old-fashioned  ground- 
wood ’pulp  process,  but  the  strength  is 

{Continued  on  pufte  18) 


James  Hoge 


Hoge  is  named 
editor-in-chief 

James  Hoge,  editor  of  the  Clucago 
Sun-Times  since  1968.  has  been  ap¬ 
pointed  editor-in-chief  of  both  the  Sun- 
Times  and  the  Chicaf>o  Daily  News. 

In  announcing  a  restructuring  of  top 
editorial  positions,  Marshall  Field,  pub¬ 
lisher,  said  that  the  changes  would  “rein¬ 
force  the  strengths  of  both  our  morning 
and  afternoon  papers." 

Ralph  Otwell  becomes  editor  of  The 
Sun-Times,  after  eight  years  as  managing 
editor.  During  the  period  he  and  Hoge 
have  worked  as  managing  editor  and 
editor  respectively,  the  Sun-Times  has 
won  five  Pulitzer  Prizes.  Otwell  is  a  23- 
year  veteran  of  the  paper. 

Daryle  Feldmeir  continues  as  editor  of 
the  Daily  News  and  Don  Gormley  as 
managing  editor.  Feldmeir  has  been  in 
this  post  since  1971. 

Emmett  Dedmon  remains  editorial  di¬ 
rector  of  the  two  papers,  representing 
the  publisher's  views  on  editorial  page 
policy. 

Stuart  Toory  moves  up  to  managing 
editor  of  The  Sun-Times.  Prior  to  Joining 
the  paper  in  1975  as  associate  editor, 
Loory  served  as  a  correspondent  in 
Washington  and  overseas  for  the  New 
York  Herald  Tribune,  New  York  Times 
and  Los  Anfteles  Times. 

• 

Panax  buys  weekly, 
merges  another 

Panax  Corporation  has  purchased  the 
Dearborn  (Mich.)  Guide  from  Mrs. 
Annette  Ross  and  has  merged  it  with 
Panax' s  Dearborn  Press  into  a  new 
weekly  newspaper — Press  &  Guide. 

S.  H.  Henry,  general  manager  of  the 
Guide,  contines  in  that  post  in  the 
merged  operation. 


Survey  shows 
141  dailies  offer 
some  form  ofTMC 

A  recent  International  Newspaper 
Advertising  Executives’  survey  of  315 
member  newspapers  around  the  country, 
showed  that  141  are  now  offering  some 
form  of  Total  Market  Coverage  program 
and  among  those,  1 13  or  some  80%  have 
circulations  of  50,000  or  less. 

Of  the  1 74  papers  who  as  of  October 
15,  said  they  did  not  have  a  TMC  pro¬ 
gram  (reaching  non-subscriber  homes  as 
well  as  subscribers),  29  said  they  defi¬ 
nitely  plan  to  offer  such  a  program  by 
next  October  and  69  others  said  they 
might. 

Among  the  141  papers  currently  offer¬ 
ing  TMC,  seven  make  it  available  to  an 
advertiser  when  he  runs  ROP  ads,  32 
make  it  available  when  he  runs  inserts 
and  the  other  1 02  make  it  available  when 
he  runs  either. 

Thirty-four  of  the  141  newspapers 
reach  non-subscriber  homes  by  mail,  67 
by  hand  delivery  and  36  by  a  combina¬ 
tion  of  both.  Four  papers  said  they  used 
other  methods,  such  as  overunning  a  reg¬ 
ular  edition  for  a  given  day  and  distribut¬ 
ing  it  to  non-subscribers. 

More  than  60%  of  the  papers,  or  87  of 
the  I4I,  said  they  offer  the  advertiser 
choices  of  area  (such  as  zip  codes  or 
census  tracts)  in  which  they  will  cover  all 
non-subscriber  homes. 

Gov’t  employe  fired 
for  leaking  stories 

The  General  Services  Administration 
fired  a  criminal  investigator  for  providing 
evidence  of  GSA  wrongdoing  to  the  Bos¬ 
ton  Globe. 

Robert  F.  Sullivan,  41,  was  told  that 
his  firing  for  providing  the  Globe  with 
GSA  audits  and  FBI  investigative  re¬ 
ports,  would  “promote  efficiency  of  the 
services.” 

Sullivan  gave  up  his  $23,000  Job  that 
he  held  for  12  years  on  November  19.  He 
is  the  second  GSA  employe  in  Boston  to 
be  fired  in  the  last  two  years  for  disclos¬ 
ing  GSA  documents  to  the  news  media. 

In  January,  on  the  basis  of  information 
Sullivan  supplied,  the  Globe  reported 
that  GSA  auditors  had  found  the  Boston 
regional  GSA  office  had  violated  federal 
purchasing  laws  in  awarding  millions  of 
dollars’  worth  of  construction  and 
architectural-engineering  contracts  to 
favored  construction  firms.  The  GSA  ac¬ 
cused  Sullivan  of  failing  to  bring  his  in¬ 
formation  to  the  agency’s  attention,  as 
required  by  its  regulation,  and  with  hav¬ 
ing  violated  a  rule  governing  dissemina¬ 
tion  of  official  documents  for  personal 
reasons. 
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Newspaper  of  the  80s: 
The  obstacles  ahead 


By  Kenneth  Edwards 

What  obstacles  confront  the  “news¬ 
paper  of  the  eighties,”  tailored  to  a  vari¬ 
ety  of  needs — for  old  and  young,  white 
and  black,  suburban  or  inner  city  resi¬ 
dent? 

One  of  these  has  been  the  problem  as¬ 
sociated  with  changing  pages  between 
editions.  New  technology  will  soon  make 
changing  the  content  of  pages  between 
editions  almost  as  easy  for  an  editor  as  it 
is  now  for  a  a  tv-viewer  to  switch  televi¬ 
sion  channels. 

Eight  large  newspaper  organizations, 
known  as  the  Newspaper  Systems  De¬ 
velopment  Group,  will  complete  the  de¬ 
sign  of  a  complete  full-page  electronic 
make-up  (or  pagination)  system  to  begin 
operating  commercially  in  the  near  fu¬ 
ture,  perhaps  during  1977.  This  will  in¬ 
clude  digitalized  halftone  production, 
which  has  been  a  problem  because  of  the 
volume  required  to  be  stored  in  the  sys¬ 
tem’s  memory  bank. 

Ralph  Eary,  production  director  of 
Scripps-Howard  Newspapers,  predicts 
this  might  be  “operational”  in  three 
years  but  that  cost  might  delay  wide¬ 
spread  usage  until  sometime  in  the  next 
decade.  For  several  months,  the  Min¬ 
neapolis  Newspapers  have  been  making 
up  ads  and  news  sections  by  electronic 
methods  separately  and  then  joining 
them  with  halftones,  assembling  the 
three  components  during  paste-up  op¬ 
erations. 

Perfection  of  “pagination”  will  enable 
an  editor  to  switch  stories  between  edi¬ 
tions  on  a  tv-like  screen  in  front  of  him, 
leaving  some  stories,  deleting  others, 
and  adding  articles  that  research  has 
shown  will  be  more  in  keeping  with  the 
preferences  and  interests  of  a  different 
group  of  people. 

It  will  soon  be  a  simple  matter  for  the 
editor  for  the  25-to-35  age  group  to  drop 
from  his  front  page  the  story  about  the 
coed  who  says  a  ball  player  is  the  father 
of  her  child.  He  can  easily  substitute  for 
it  the  article  about  President  Brown’s 
proposed  tax  cut,  something  more  in¬ 
teresting  to  people  of  higher,  growing  in¬ 
come. 

Similarly,  the  other  front  page  changes 
described  heretofore  would  be  based  on 
the  varying  interests  of  different  age 
groups. 

Advertisers  will  also  be  enthusiastic 
about  the  “newspaper  of  the  eighties.” 
Dr.  Jon  Udell,  University  of  Wisconsin 
newspaper  research  expert,  told  ICMA 

(Kenneth  Edwards  is  associate  profes¬ 
sor  of  journalism  at  the  University  of 
Alabama.) 


listeners  recently  production  of  several 
editions,  “this  product  differentiation, 
should  help  to  enhance  both  circulation 
and  advertising  linage.” 

There  is  now  a  serious  deficiency  in 
knowledge  of  basic  reader  interests  and 
insufficient  information  about  newspaper 
readership.  Knowledge  of  newspaper 
consumer  needs  is  lagging  far  behind 
technological  development. 

Steven  Weinberg  reported  recently  in 
an  ANPA  News  Research  Bulletin  that 
most  city  editors  know  little  about  their 
own  readers.  Only  one-fourth  knew  the 
proportions  of  men  and  women  and  only 
one-third  the  proportions  of  blacks  and 
whites.  Bogart  said,  “Ten  years  ago  we 
compared  managing  editors’  ratings  of 
reader  interest  in  an  assortment  of  news 
stories  with  actual  interest  ratings”  of 
readers  and  “there  was  no  relationship  at 
all.” 

Those  are  statements,  based  on  mini¬ 
mal  researcn,  that  should  gravely  con¬ 
cern  every  newspaper  executive  aware 
of  new  threats  to  the  dominance  of 
newspapers  as  the  most  important  news 
and  advertising  medium. 

There  must  be  a  substantial  expansion 
of  present  research  activities  if  the 
“newspaper  of  the  eighties”  is  to  be  pro¬ 
duced  on  schedule. 

Newspapers,  universities,  private 
companies  and  professional  organiza¬ 
tions  must  produce  the  kind  of  informa¬ 
tion  needed  by  the  newspaper  industry. 
And  if  the  newspaper  industry  doesn’t 
meet  the  new  information  demands,  then 
one  of  the  industry’s  new  competitors 
will. 

In  short,  it’s  time  for  research  and  re¬ 
searchers  to  get  going  on  more  practical 
research  into  determining  audience  in¬ 
formation  needs,  demands  and  desires. 

Can  the  present  staff  of  most  news¬ 
papers  produce  the  material  needed  to 
publish  those  many  different  editions? 
Maybe  so,  but  probably  not. 

Most  papers  already  have  a  great  deal 
more  material  available  from  news  and 
feature  services  than  they  presently 
print.  Most  good  newspapers  have  more 
local  news  than  their  newshole  capacity 
at  present.  Many  news  departments  do 
not  operate  very  efficiently  now;  and 
these  will  find  more  incentive  toward  ef¬ 
fective  utilization  of  personnel.  But  both 
these  and  others  not  so  blessed  with 
greater  potential  will  discover  that  the 
higher-revenue,  better-read  newspaper 
of  the  future  will  be  worth  more  than  its 
additional  cost.  Most  newspapers  will 
need  more  writers  and  editors. 

What  of  the  printing  plate  cost?  Large 
papers,  under  present  printing  methods, 
make  several  plates  for  each  page  now. 
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There  may  be  some  added  plate  cost  for 
small  papers.  But  there  may  not  be,  too. 
Already  developed  and  displayed  at  an 
ANPA  Production  Management  confer¬ 
ence  is  a  plateless  printing  system,  which 
provides  the  means  for  changing  the 
plateless  pages  without  even  stopping 
the  press! 

In  any  case,  even  with  plates,  there 
will  not  be  the  once  almost-prohibitive 
expense  of  hiring  printers  to  make  up 
pages.  The  same  technological  knowl¬ 
edge  that  is  developing  electronic  editing 
has  also  developed  a  system  by  which 
plates  can  be  made  electronically  at  the 
touch  of  a  button  pressed  by  the  same 
editor  who  switches  those  stories 
around! 

But  even  now,  as  Charles  Hauser, 
executive  editor.  Providence  (R.I.) 
Journal  and  Bulletin,  recently  told 
newspaper  business  managers:  “The 
cost  of  make-overs  is  a  relatively  small 
price  to  pay  for  the  more  efficient  use  of 
precious  newsprint.”  And  papers  with  a 
higher  proportion  of  advertising. 

Ah,  but  you  say,  how  are  you  going  to 
get  your  carrier  boy  to  deliver  the  edition 
his  customers  want? 

Maybe  it  can  be  done  by  carrier  boys. 
Maybe  it  can’t.  But  it  can  be  done  by 
employees,  properly  trained,  who  know 
that  loss  of  their  jobs  will  result  from 
failure  to  perform.  And  many  circulation 
authorities  believe  the  days  of  both  car¬ 
rier  boys  and  franchise  dealers  are  just 
about  over,  anyway. 

John  H.  O’Heam,  controller  for  the 
St.  Petersburg  Times  and  Evening  Inde¬ 
pendent,  recently  described  his  com¬ 
pany’s  favorable  experience  with  making 
part-time  employees  of  most  of  its  457 
carriers.  He  said  the  plan  helps  alleviate 
five  circulation  problems.  The  program 
enabled  the  company  (1)  to  gain  com¬ 
plete  control  of  newspaper  prices,  (2)  to 
gain  control  of  its  subscriber  lists,  (3)  to 
set  goals  for  sales,  (4)  to  alleviate  the 
carriers’  establishment  of  proprietary 
interests  in  the  route  or  territory — and 
(5)  to  set  strict  standards  of  performance 
with  ability  to  enforce  them. 

The  Minneapolis  Star  and  a  number  of 
other  papers  have  perfected 
electronically-prepared  individual 
routesheets  for  each  bundle  of  papers 
being  delivered  by  carriers  now.  Sepa¬ 
rate  routesheets  for  different  editions 
would  be  no  big  problem. 

The  Louisville  papers  deliver  four  dif¬ 
ferent  editions  of  Time  magazine.  Car¬ 
riers  have  been  delivering  Time  to  1 ,800 
of  their  7,600  evening  subscribers  in  a 
single  zip  code  zone  for  more  than  a 
year. 

Not  only  must  the  carrier  deliver  Time 
to  only  a  certain  specified  one-fourth  of 
the  newspaper  subscribers,  but  he  must 
also  deliver  one  of  four  different  editions 
of  Time  to  different  individual  subscrib¬ 
ers,  as  well.  Time’s  four  different  edi- 
( Continued  on  page  15} 
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Gains  in  retaii  ads 
reported  by  bureau 

Home  entertainment  stores  increased 
their  newspaper  advertising  at  a  faster  rate 
than  any  other  retailers  in  the  first  nine 
months  of  1976,  according  to  Newspaper 
Ad  Bureau.  Through  September,  daily 
newspapers’  advertising  revenues  from 
this  group  gained  39.8%  over  last  year  and 
amounted  to  $88.3  million. 

For  the  largest  classification,  general 
merchandise  and  apparel  stores,  the  nine 
months  newspaper  ad  revenues 
amounted  to  $1.8  billion,  up  14.9%  over 
the  previous  year. 

Within  this  grouping,  department 
stores  ($1.04  billion)  rose  14.8%;  major 
general  merchandise  stores  ($286.7  mil¬ 
lion)  increased  10.7%  and  other  general 
merchandise  stores  ($188.1  million) 
gained  29.6%. 

Also,  revenues  from  apparel  and  ac¬ 
cessories  stores  ($206.0  million)  advanced 
16.3%;  shoe  stores  ($32.1  million)  15.9%, 
and  gift  and  novelty  shops  ($5.1  million) 
26.0%. 

Overall,  retail  advertising  revenues  for 
the  nine  months  through  September 
amounted  to  $4.04  billion  and  were  ahead 
17.5%. 

Bureau  estimates  of  newspapers’  retail 
advertising  revenues  by  category  are 
based  on  linage  measurements  by  Media 
Records,  Inc.  in  44  cities. 

• 

Donrey  group  takes 
over  another  daily 

The  Donrey  Media  Group  has  acquired 
outright  ownership  of  the  Vallejo  ((Talif.) 
Times  Herald  effective  November  2, 
president  Donald  W.  Reynolds  an¬ 
nounced. 

Donrey  had  been  managing  the  news¬ 
paper  pursuant  to  an  agreement  effective 
January  1,  1974.  Purchase  was  from  Gib¬ 
son  Radio  and  Publishing  Co.  of  Vallejo. 

Conversion  of  the  newspaper  to  utilize 
the  NAPP  plastic  plate  system  and  a  new 
electronic  Dymo  Graphic  system  on  line 
in  editorial,  classified  and  composing  has 
been  started.  The  acquisition  brings  the 
Donrey  group  to  31  daily  and  23  weekly 
newspapers. 

• 

College  trustee 

Victor  H.  Hanson  II,  vicepresident  and 
general  manager  of  theBirmingham  (Ala.) 
News,  has  been  appointed  a  trustee  of 
Gordon  College,  Wenham,  Mass. 

Hanson  is  a  director  of  several  Alabama 
primary  and  secondary  schools,  including 
the  Alabama  School  of  Fine  Arts. 

Gordon  is  part  of  a  consortium  of  small, 
non-denominational  Christian  colleges 
whose  members  characteristically  feature 
relatively  small  student  bodies  and  high 
academic  standards. 


Manship  is  SNPA 
president-elect 

Douglas  L.  Manship,  publisher  of  the 
Baton  Rouge  (La.)  Morning  Advocate  & 
State-Times,  is  next  in  line  for  the  presi¬ 
dency  of  the  Southern  Newspaper  Pub¬ 
lishers  Association.  He  will  succeed  Jack 
Tarver,  publisher  of  the  Atlanta  (Ga.) 
Journal  and  Constitution,  at  next  year’s 
convention  in  Boca  Raton,  Fla. 

The  new  treasurer  will  be  Steed  Rol¬ 
lins,  president  and  publisher  of  the 
Durham  (N.C.)  Herald  &  Sun. 

Newly  chosen  directors  are: 

Louisiana — Hugh  Shearman,  Lake 
Charles  American  Press. 

Mississippi — Birney  Imes  Jr.,  Colum¬ 
bus  Commercial  Dispatch. 

North  Carolina — James  F.  Hurley  111, 
Salisbury  Post. 

Tennessee — Roger  A.  Daley,  Kno.x- 
ville  News-Sentinel. 

West  Virginia — John  F.  McGee,  Char¬ 
leston  Daily  Mail. 

Weekly  publisher 
buys  Mass,  dally 

Chelsea  (Mass.)  Record,  a  daily  for  86 
years,  was  sold  (October  29)  to  Andrew 
Quigley  by  the  Hancock  family ,  which  has 
owned  the  paper  more  than  40  years. 

Quigley  is  publisher  of  the  Winthrop 
(Mass.)  Sun-Transcript,  a  weekly. 

In  a  front  page  message,  Quigley  said 
the  acquisition  fulfilled  a  “mighty  dream 
for  me.’’  Quigley  noted  that  the  Record 
had  “praised  or  condemned  me  for  votes 
in  the  legislature,  and  agreed  or  disagreed 
with  my  actions  as  Mayor  as  a  school 
committeeman.’’  Quigley  served  the  state 
as  representative.  State  senator,  and 
Mayor  of  Chelsea. 

He  also  announced  that  he  would  estab¬ 
lish  a  free  circulation  Chelsea  Weekly 
Record  that  will  be  distributed  to  every 
Chelsea  home.  He  said  advertisements  in 
the  Record  will  be  reprinted  in  the  shop¬ 
per. 

Beck  elected 

» 

Frances  K.  Beck,  vicepresident  of  the 
Fulton  County  (Ga.)  Daily  Report  was 
elected  president  of  the  Associated  Court 
and  Commercial  Newspapers  at  their 
forty-third  annual  convention  held  in 
Tulsa,  October  12-16. 

Cigar  account 

U.S.  Tobacco  Company  of  Greenwich, 
Connecticut  has  appointed  Kenyon  & 
Eckhardt  Advertising,  Inc.  to  handle  a 
new  cigar  product. 


Agreement  reached 
by  wire  service 

The  dispute  between  the  Canadian 
Press  and  Local  2 1 3  of  the  Canadian  Wire 
Service  Guild  has  been  “successfully 
mediated,’’  says  Labor  Minister  John 
Munro.  An  agreement  for  three  years  has 
been  signed. 

The  guild  was  certified  in  September 
1975  as  a  bargaining  unit  for  275  employes 
of  the  Canadian  Press  and  Broadcast 
News  Ltd.  Reached  after  nine  days  of 
mediation,  the  agreement  provides  a  25% 
pay  increase,  a  further  increase  of  8Vi% 
January  1,  1977  and  an  increase  oilWVc 
on  Jan.  1,  1978. 

The  1974-75  base  rate  for  a  reporter- 
editor  with  five  years’  experience  was 
$316  a  week.  The  increases  would  boost 
that  rate  to  $401.75  by  January  1,  1978. 

The  main  issue  in  negotiations  for  a  first 
contract  was  the  question  of  union  se¬ 
curity.  The  proposed  agreement  contains 
a  compromise  proposal  that  would  require 
all  current  members  of  the  guild  to  au¬ 
thorize  the  company  to  deduct  union  dues 
from  their  salaries  as  a  continuing  condi¬ 
tion  of  employment.  New  employes  also 
would  be  given  the  choice  of  authorizing 
dues  deductions  from  their  salaries. 

Munro  had  intervened  in  October  after 
Canadian  Pess  employes  held  a  series  of 
rotating  strikes  across  the  country  to  pro¬ 
test  delays  in  contract  talks. 

• 

Mrs.  policy  changed 
In  Rochester,  Minn. 

Rochester  (Minn.)  Post-Bulletin  editor 
Charles  Withers  told  staffers  October  29 
that  starting  November  1  they  should 
refer  to  married  women  in  first  reference 
as  Jane  Jones  in  news  stories  and  in  sec¬ 
ond  reference  as  just  Jones. 

In  feature  stories,  reference  to  women 
depends  on  the  preference  of  the  person 
being  written  about,  but  in  straight  news 
stories.  Miss  or  Mrs.  is  not  to  be  used,  he 
said. 

The  policy — until  the  change — used  to 
be  a  reference  to  a  married  woman  by 
her  husband’s  name,  for  example,  Mrs. 
John  (Mary)  Jones.  Feminists  in  the 
Rochester  area  used  to  refer  to  editor 
Withers  as  Mrs.  Barbara  (Charles)  With¬ 
ers. 

The  Rochester  chapter  of  the  National 
Organization  for  Women  say  it  claims 
the  victory  in  what  they  call  eliminating 
sexism  in  the  local  medium  when  the 
newspaper  reversed  its  policy.  NOW 
filed  sex  discrimination  complaints  with 
the  Rochester  Human  Rights  Commis¬ 
sion  and  with  the  Minnesota  State 
Human  Rights  Department  against  the 
newspaper.  The  state  department  ruled  it 
had  “no  jurisdiction.’’  But  NOW  re¬ 
leased  comment  it  believes  Withers 
changed  his  policy  when  faced  with  pos¬ 
sible  legal  action. 
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IF  IT  HAS  ANYTHING  TO  DO  WITH  PRINTING  PRODUCTION.  IT  HAS  EVERYTHING  TO  DO  WITH  ROCKWELL 


ROCKWEU-MSS  PCS/PM 
Oils  STARTUP  WASTE 

CHICAGO  —  Using  techniques  To  quote  Henry  G.  Starck,  Produc-  1 
perfected  and  proved  over  an  eight-  tion  Manager  of  the  Appleton  paper, 
year  period,  the  Rockwell-Goss  Press  "For  us,  the  PCS/PAR  has  taken  the 


In  test  runs  of  identical  pages,  PCS/PAR  provided  salable  copies  at  start  of  run. 
PCS/PAR  startup  settings  gave  more  uniform  density  than  pressmen  were  able  to 
achieve  by  manual  adjustment,  even  by  the  end  of  the  run. 


Control  System/Page  Area  Reader 
(PCS/PAR)  has  scored  a  major  vic¬ 
tory  over  the  costly  problem  of  offset 
paper  waste. 

The  first  PCS/PAR  installation  at 
the  Appleton  Post  Crescent,  Apple- 
ton,  Wisconsin,  has  shown  that  this 
sophisticated  Rockwell-Goss  elec¬ 
tronic  system  will  achieve  better 
than  salable  copies  at  startup. 

The  result  in  paper  waste  reduc¬ 
tion  adds  up  to  significant  savings  — 
especially  considering  the  $153/ton 
rise  in  newsprint  costs  over  the  last 
six  years. 

But  the  implication  for  offset 
plants  of  all  sizes  goes  beyond  news¬ 
print  savings.  PCS/PAR  also  means 
time  savings.  Improvement  in  print¬ 
ing  quality.  And  optimum  use  of 
available  manpower. 


guesswork  out  of  ink  setting  and 
has  helped  us  arrive  at  a  consistent 
product!’ 

Rockwell-Goss  marketing  v.p.  Les 
Kraft  describes  PCS/PAR  as  "a  com¬ 
pletely  integrated  system,  produced 
to  suit  the  requirements  of  news¬ 
paper  production.  It  exactly  matches 
the  characteristics  of  our  double 
width  presses,  and  can  be  tailored  to 
meet  the  requirements  of  any  size 
installation,  from  single  press  plants 
to  the  largest  newspaper  production 
system.  We  believe  it  is  markedly 
superior  to  any  competitive  system 
on  the  market!’ 

How  PCS/PAR  works 

Minicomputers  in  the  PCS  and 
PAR  consoles  enable  the  system  to 
perform  the  otherwise  time-consum¬ 
ing  job  of  presetting  ink  and  cutoff 


Video  Display  Terminal 


Page  Area  Reader  and  computer 


Press  Control  System  console 

register.  These  settings  are  so  accu¬ 
rate  that  one  man  can  fine  tune  and 
complete  them,  thus  freeing  the  rest 
of  the  press  crew  for  other  necessary 
tasks. 

Using  a  video  display  terminal,  an 
operator  programs  the  system  for  a 
run.  He  does  this  by  coding  in  data 
such  as  number  and  location  of 
pages,  sections,  color  placement,  etc. 
The  system  then  sets  compensators 
and  adjusts  ink  feed  to  the  setting 
predetermined  by  the  PAR. 

The  PAR  setting  is  based  on  copy 
density  and  is  accomplished  by 
means  of  a  pushbutton  panel 
through  which  the  operator  iden¬ 
tifies  the  edition,  section,  page  and 
other  data  (information  about  color 
pages,  multiple  burns,  etc.).  The 
page  negative  is  fed  into  the  reader, 
which  optically  scans  each  column 
area  and  stores  the  resulting  data  in 
computer  memory  for  use  by  the 
PCS. 

Once  the  press  is  running,  the 
operator  needs  only  key  in  the 
correction  information  from  the 
pushbutton  keyboard  of  the  PCS 
console.  The  PCS  takes  over  and 
makes  the  corrections. 

(continued  on  Page  2,  Col.  3) 
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Newsday  makes  record 
Rockwell  Goss  press  buy 


PCS/PAR  (continued ) 

System  flexibility 

A  basic  PCS/PAR  configuration 
includes:  A  central  processing  unit. 
A  video  display  terminal.  A  tele¬ 
type.  One  or  more  PAR  units.  One 
rcS  console  per  folder.  One  receiver 
per  unit  and  per  folder.  More  com¬ 
ponents  can  be  added  for  backup  or 
to  meet  the  production  requirements 
of  any  size  newspaper  plant. 

The  system’s  flexibility  doesn’t 
stop  with  its  ability  to  meet  all  size 
requirements, 
however.  As  Tom 
Chapman,  super- 
visor  of  Rockwell- 
Goss  Computer 
Development, 
says,  "The  PCS/ 

PAR  provides  ^  i 
us  with  a  tech-  ^  a® 

nological  growth  Tom  Chapman 

system  to  meet  the  future  needs  of 
the  industry.  Already  we  can  offer 
the  system  with  a  special  feature  — 
presetting  and  controlling  of  damp¬ 
ening  right  from  the  PCS  —  in 
addition  to  all  its  other  functions!’ 
Waste  reduction  study 

In  connection  with  the  design  of 
this  system,  the  problem  of  offset 
waste  has  been  the  subject  of  an 
intensive  year-long  study  by 
Rockwell-Goss  engineers.  They 
found  convincing  evidence  that  sig¬ 
nificant  improvements  can  be  made 
—  even  at  large  multipress  dailies  — 
in  the  area  of  press  operating  proce¬ 
dures  as  well  as  in  the  equipment 
itself 

For  a  free  copy  of  this  study,  write 
on  your  letterhead  to  the  address 
shown  below. 


CHICAGO  — Newsday,  the  fourth 
largest  U.S.  evening  newspaper,  has 
purchased  forty  Rockwell-Goss 
Metro-Offset  press  units  and  five 
folders. 

Rockwell-Goss  marketing  v.p.  Les 
Kraft  reported  the  sale  —  five  presses 
of  eight  units  each,  with  full  color 
capability  —  as  the  largest  single 
Rockwell-Goss  order  on  record,  in 
terms  of  dollar  value. 

He  described  the  purchase  as 


further  indication  of  the  growing 
trend  among  large  dailies  to  convert 
to  offset  printing.  He  also  noted  that 
an  improving  economic  climate  is 
encouraging  other  metropolitan 
newspapers  to  consider  similar  ex¬ 
pansions. 

Newsday’ s  decision,  said  William 
Attwood,  publisher  of  the  Long  Is¬ 
land  paper,  "culminates  a  two-year 
study  of  Newsday’ s  needs  to  expand 
and  modernize  its  facilities!’ 


NEWSDAY  BUYS  ROCKWELL-GOSS  PRESSES  —  James  B.  Grider  (seated, 
right),  executive  v.p.  and  general  manager  of  Newsday,  and  Ronald  White,  presi¬ 
dent  of  Graphic  Systems  Group,  sign  contracts  for  Newsday’s  press  purchase. 
Looking  on  are  (from  left)  Frank  M.  Farrell,  Newsday  v.p.  and  treasurer;  Jesse  M. 
Strong,  Rockwell-Goss  director  —  Eastern  Sales;  Richard  Burke,  Newsday  assis¬ 
tant  production  manager;  William  Attwood,  Newsday  publisher;  and  Leonard 
Horowitz,  legal  counsel  for  Times-Mirror  Corp. 


For  more  information  on  any  of  the 
products  mentioned,  write  Graphic  Sys¬ 
tems  Group,  Rockwell  International, 
3100  South  Central  Ave.,  Chicago, 
Ill.  60650. 


a  Metro-set/plus  model  which  in¬ 
cludes  a  variety  of  options  for  cus¬ 
tomers  desiring  a  complete  tyqjeset- 
ting  system.  It  was  introduced  with 
the  Rockwell-(joss  Metro-set^2,  pur¬ 
chased  by  the  Times  in  October,  1975. 


New  York  Times  buys 
fifth  Metro-set 

CHICAGO  —  The  New  York 
Times  has  bought  its  fifth  Rockwell- 
Goss  Metro-set  CRT  typesetter,  it  was 
announced  by  Dennis  E.  Nierman, 
national  sales  manager  of  MGD  In¬ 
formation  Products. 

According  to  Nierman,  the  pur¬ 
chase  is  another  step  in  the  New 
York  paper’s  gradual  replacement 
of  hot  metal  with  an  all-electronic 
typesetting  operation. 

The  Times’  new  phototypesetter  is 


Rockwell  International 


.where  science  gets  down  to  txisiness 


Rockwell-Goss  Metro-set/plus  CRT 
phototypesetter 


Future  newspaper 

{Continued  from  pufte  II) 


tions  are  edited  for  separate  audiences 
under  much  the  same  kind  of  policy  de¬ 
scribed  in  this  article.  Six  months  ago, 
the  same  carriers  also  began  delivering 
Newsweek.  Both  magazines  are  happy 
with  the  system  and  newspaper  defivery 
has  not  been  adversely  affected.  Further 
expansion  of  magazine  delivery  will 
occur  in  1977. 

Louisville  carriers  have  delivered  as 
many  as  30  different  mixes  of  advertising 
supplements  in  14  different  demographic 
areas.  Circulation  departments  can  de¬ 
liver  a  large  variety  of  newspaper  prod¬ 
ucts  to  many  different  kinds  of  people 
in  the  same  area — as  soon  as  other  de¬ 
partments  of  the  newspaper  learn  how  to 
product  them. 

Leo  Bogart,  general  manager.  News¬ 
paper  Ad  Bureau,  believes  there  is 
“need  for  more  research  on  circulation 
organization  and  personnel.  We  need 
in-depth  studies  that  tackle  the  questions 
of  how  carriers  can  be  motivated  and 
how  careers  in  circulation  can  be  made 
more  attractive." 

Ralph  L.  Saunders,  business  manager 
and  treasurer  of  the  Tennessean  in 
Nashville,  believes  employee  delivery 
systems  will  solve  some  of  those  prob¬ 
lems.  The  Nashville  papers  have 
employee  delivery  which  is  delivery 
only.  Separate  employees  solicit  sub¬ 
scribers  and  Saunders  said,  “Most  car¬ 
rier  boys  won't  solicit,  anyway."  The 
Nashville  papers,  like  some  others,  have 
computerized  circulation  records  that  list 
both  subscribers  and  non-subscribers. 

Nashville's  separate  solicitation  sys¬ 
tem  would  tie  in  beautifully  with  produc¬ 
tion  of  multiple  editions.  The  same  sol¬ 
icitor  who  calls  on  non-subscribers  could 
ascertain  the  prospects'  interests  and  in¬ 
formation  needs.  Then  he  could  show  the 
prospect  samples  of  the  various  alterna¬ 
tive  editions — and  how  could  he  miss 
with  a  “sales  pitch"  and  product  like 
that?  For  the  buyer,  it  will  be  much  like 
choosing  a  favored  paperback  or 
magazine  from  a  bookstore  rack.  And 
both  paperbacks  and  special-interest 
magazines — with  tremendously  in¬ 
creased  prices — are  rapidly  expanding 
businesses  right  now.  (There  is  a  lesson 
in  those  present  realities,  too.) 

After  the  buyer  selects  his  edition. the 
solicitor  can  provide  the  information  for 
the  computerized  route  list  that  governs 
delivery  of  the  correct  edition. 

All  of  this  adds  up  to  a  certainty  that 
“the  newspaper  of  the  eighties"  will  be¬ 
come  reality  soon,  satisfying  a  variety  of 
interests  with  a  variety  of  editions. 

It  will  happen  because  metropolitan 
newspapers,  at  least,  have  no  alternative 
if  they  want  to  remain  the  dominant 


medium.  Electronic  transmissions  can 
deliver  this  kind  of  information  now. 
They  are  doing  it  in  England  where  the 
CEEFAX  system  sends  information  over 
the  airwaves  for  translation  into  words 
and  numbers  on  a  home  television 
screen.  It  even  uses  the  same  kind  of 
video  display  terminal  for  text  input  now 
operating  in  many  modern  newspaper 
plants. 

Another  system.  Viewdata,  being  de¬ 
veloped  by  Reuters  News  Service,  is  a 
two-way  system  that  can  work  with 
either  existing  telephones  or  on  a  cable 
television  network. 

It  is  a  fact  that  the  combination  of 


cable  television  and  computerized  data 
bases  will  create  a  powerful  tool  that 
most  anyone  can  use  to  provide  informa¬ 
tion.  This  adds  up  to  another  fact  that  if 
newspapers  don't  fill  the  demand  for  in¬ 
formation  created  by  the  growing  frag¬ 
mentation  of  audiences  and  their  inter¬ 
ests,  that  somebody  else  will  do  it  in¬ 
stead. 

The  most  serious  remaining  problem  is 
the  lack  of  information  about  what 
people  really  want  in  their  newspapers. 
Research  people  and  research  organiza¬ 
tions  must  still  learn  what  the  various 
newspaper  audiences  and  publics  really 
want  to  read  about. 


I  WOULD  NOT  HESITATE 
TO  GO  TO  JAIL 
FOR  ONE  OF  MY  REPORTERS 
IF  I  FELT  THE  REPORTER 
WAS  RIGHT. " 


All  newspapers 

are  gearetj  to 
bring  their 
reaciers  the  facts 
quickly  ancf 
accurately,  but 
beyon(j  that,  is 
what  makes  the 
qualitative  (jifference.  That's  where  John  P.  McGoff 
comes  in.  Publisher  of  over  40  Panax  newspapers  in 
Michigan,  Intjiana,  Illinois  anid  Floriida,  McGoff  not  only 
encourages  investigative  reporting,  but  makes  it  a 
personal  penchant.  If  that  weren’t  enough,  his  research 
staff  carries  out  exhaustive  after-stu(dies  of  reader 
reaction  to  his  papers’ editorial  personality.  “Good 
writing,  good  reading,  good 
results.  It  fits  our  corporate 
concept  of  suburban  and  com¬ 
munity  newspapers.’’  John  P. 

McGoff  and  the  Panax 


Corporation  —  inseparable 
personalities  making 
investigative  reporting  a 
bottom  line  matter. 


Corporation 


WE  RE  AT  HOME  WITH  YOU! 


P.O.  Box  1860 

East  Lansing.  Michigan  48823 
(517)  349-4100 
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John  Macfarlane 


John  Macfarlane  becomes  editor  of 
Weekend  Magazine,  a  rotogravure 
magazine  published  as  part  of  the 
weekend  editions  of  22  Canadian 
newspapers,  effective  December  1. 

Macfarlane  began  his  career  as  a 
member  of  the  editorial  board  of  the 
Toronto  Globe  and  Mail  in  1965  and 
has  since  been  entertainment  editor  of 
the  Toronto  Star  and  editor  of  Toronto 
Life  magazine  and  most  recently, 
executive  editor  of  Maclean's. 


ORDER  YOUR  OWN  SUBSCRIPTION 
TODAY.  JUST  MAIL  THIS  COUPON. 
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Joseph  W.  McQuaid— named  managing 
editor  of  the  Manchester  (N.H.)  Union 
Leader  and  the  New  Hampshire  Sunday 
News.  He  has  been  managing  editor  of 
the  Sunday  News  for  five  years. 

D.  R.  Ruemenapp,  Sunday  News  city 
editor — promoted  to  Sunday  editor, 
being  succeeded  as  city  editor  by 
Richard  A.  Breeden,  Portsmouth  area 
correspondent. 

$tc  «  * 

Donald  L.  Meyer — named  editor  of 
the  Jamestown  (N.Y.)  Post-Journal, 
succeeding  Frank  F.  Fee,  Jr.,  who  re¬ 
signed  in  October.  Meyer  began  his  career 
at  the  Fort  Dodge  (Iowa)  Messenger, 
which  with  the  Post-Journal,  is  part  of 
the  Ogden  Newspaper  Group  of  Wheel¬ 
ing,  West  Virginia.  He  later  joined  the 
Chicago  Tribune  and  covered  state  gov¬ 
ernment,  leaving  the  Tribune  in  1971  and 
returning  to  the  Messenger  as  city  editor. 
In  1973,  he  was  transferred  to  the  St. 
Charles  (Mo.)  Banner-News. 

*  *  * 

Pat  Upton,  former  reporter  for  the 
Ada  (Okla.)  Evening  News — to  fine  arts 
editor,  Sunday  Oklahoman,  Oklahoma 
City,  to  succeed  Jon  Denton,  resigned. 

♦  *  * 

William  Klaber  Jr. — publisher  of  the 
West  Esse.x  Tribune,  a  weekly  based  in 
Livingston,  N.J. — elected  president  of 
the  New  Jersey  Press  Association.  The 
presidency  of  the  NJPA  alternates  be¬ 
tween  executives  of  daily  and  weekly 
newspapers. 

♦  *  ♦ 

Peggy  Duggan — named  state  editor  of 
the  Nashville  Banner.  Ms.  Duggan 
joined  the  Banner  a  year  ago,  and  in  May 
was  named  assistant  state  editor.  Previ¬ 
ously,  she  was  a  reporter  for  the  Knox¬ 
ville  Journal. 


Newspeople 

Tampa  reporter  wins 
science  fellowship 

Sara  Schwieder,  a  reporter  from  the 
Tampa  (Fla.)  Times,  was  awarded  the 
1976  Ray  Bruner  Science  Writing  Fel¬ 
lowship  at  the  annual  meeting  of  the 
American  Public  Health  Association. 
The  award  is  co-sponsored  by  the  APHA 
and  Lederle  Laboratories. 

Schwieder,  who  has  covered  health 
and  medicine  in  the  Tampa  area  for  the 
past  two  years,  received  the  award  for 
articles  on  a  wide  range  of  subjects  in¬ 
cluding  emergency  medical  services,  the 
medical  profession,  and  health-related 
activities  within  the  Florida  state  legisla¬ 
ture. 

Dr.  Morton  S.  Hilbert,  APHA  presi¬ 
dent,  awarded  a  commemorative  plaque 
to  Schwieder  at  a  press  reception  hosted 
by  Lederle.  Paul  Stessel,  Lederle  man¬ 
ager  of  public  affairs,  presented  the  re¬ 
porter  with  a  portable  typewriter. 

• 

$16,000  Buffett  gift 

Warren  Buffett,  owner  of  the  Sun 
Newspapers  of  Omaha,  Nebraska  and  a 
director  of  the  Washington  Post  Co.,  has 
donated  $16,000  to  the  National  News 
Council.  NNC  said  it  was  the  largest  gift 
received. 

Irving  Kravsow,  managing  editor, 
Hartford  Courant — elected  president. 
United  Press  International  Newspapers 
Association  of  Connecticut. 
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in  the  news 


Gerald  Warren,  left,  editor  of  the 
San  Diego  Union,  accepts  the  1976 
Media  Award — Newspaper  from 
California  Trial  Lawyers  Association. 
Making  the  presentation  in  recogni¬ 
tion  of  outstanding  public  service  in 
the  area  of  consumer  protection  and 
information  is  LeRoy  Hersh  of  San 
Francisco,  CTLA  president,  at  the  an¬ 
nual  convention  in  San  Diego  of  the 
51  00-member  group,  the  largest  state 
trial  bar  in  the  nation. 

Hearst  chairs  group 
raising  $5  million 

William  Randolph  Hearst,  Jr.,  has  ac¬ 
cepted  chairmanship  of  the  foundations 
committee  of  the  Charles  A.  Lindbergh 
Memorial  Fund,  whose  goal  is  to  raise  $5 
million  prior  to  the  50th  anniversary 
celebration  next  May  21  of  Lindbergh's 
epic  transatlantic  flight  from  New  York 
to  Paris. 

Co-chairmen  of  the  fund  campaign  are 
two  other  air  pioneers,  Gen.  James 
Doolittle,  of  World  War  11  fame,  and 
Neil  Armstrong,  first  man  on  the  moon 
and  now  professor  of  aerospace  en¬ 
gineering  at  Cincinnati  University. 

Hearst  believes  the  Lindbergh  Fund 
will  get  strong  support  from  leading 
foundations,  as  its  fellowships  for  study 
and  research  will  be  in  areas  in  which 
Lindbergh  was  most  concerned: 
aeronautic  research,  conservation  and 
wildlife  preservation,  exploration,  and 
field  and  natural  sciences. 

Lindbergh  Fund  offices  are  located  at 
30  East  42nd  Street,  New  York,  NY 
10017. 

• 

Publisher  named 

H.  Thomas  Reed,  Jr.  has  been  named 
publisher  and  general  manager  of  the 
Fairmont  (W.V.)  Times  and  West  Virfii- 
nian  effective  November  17,  1976. 

Reed's  appointment  as  publisher  fol¬ 
lows  the  death  of  Walter  J.  Mason  on 
November  5. 

Reed  came  to  the  Times  and  West  Vir¬ 
ginian  on  January  1,  1976  as  general 
manager. 


Assignment  changes  in  the  circulation 
department  of  the  St.  Louis  (Mo.)  Post- 
Dispatch  are:  Rinaldo  DiValerio,  assis¬ 
tant  circulation  manager,  promotion  and 
training;  James  Weber,  assistant  man¬ 
ager,  city  operations;  Bernard  Andrews, 
assistant  manager,  country  operations; 
and  Thomas  Jackson,  assistant  manager, 
suburban  operations. 

jfc  :4c  :)c 

James  M.  Rankin,  general  manager  of 
Capper’s  Weekly  and  former  circulation 
director  of  Topeka  Newspaper  Printing 
Co.  Inc.,  agency  for  the  Daily  Capital 
and  State  Journal — retired. 

Ne  * 

Ben  Carruthers,  travel  editor  of  Es¬ 
sence  Magazine — elected  president  of 
the  Society  of  American  Travel  Writers; 
William  Hibbard,  travel  editor,  Mil¬ 
waukee  (Wis.)  Journal,  president-elect. 

♦  ♦  * 

Dale  Miller — named  to  the  new  posi¬ 
tion  of  county  circulation  manager  of  the 
Montgomery  County  Daily  Courier, 
Conroe,  Texas.  He  formerly  was  circula¬ 
tion  supervisor  for  the  San  Antonio  Ex¬ 
press  and  News. 

♦  ♦  ♦ 

Margaret  Letitia  Hamilton,  senior 
vicepresident  of  Thomson  Newspapers 
Ltd. — elected  first  woman  chairman  of 
the  Canadian  Advertising  Advisory 
Board.  Miss  Hamilton,  who  started  in 
the  newspaper  business  with  the  Cam¬ 
bridge  Reporter  left  there  in  1954  to  join 
the  Thomson  organization  in  Toronto. 
She  has  been  a  vicechairman  of  the 
board  for  three  years. 

♦  *  ♦ 


Kate  Webb 

Catherine  (Kate)  Webb,  who  cov¬ 
ered  the  war  in  Vietnam  and  Cam¬ 
bodia  for  United  Press  International 
and  spent  23  days  in  Communist  cap¬ 
tivity,  has  been  named  UPl  manager 
for  Singapore  and  Malaysia.  Ms. 
Webb  moves  to  Singapore  from  Man¬ 
ila,  where  she  has  been  chief  corre¬ 
spondent  for  the  Philippines. 

A  native  of  New  Zealand,  she  joined 
UPl  in  1967  in  Saigon,  covering  the 
war  in  that  country  and  neighboring 
Cambodia.  In  1971,  after  being  cap¬ 
tured  by  Communist  troops  in  Cam¬ 
bodia  and  held  for  23  days,  she  wrote 
a  book  about  the  experience,  "On  the 
Other  Side." 

Frank  Laniauskas,  who  has  worked 
for  UPl  in  Columbus,  Ohio  and  Hong 
Kong,  is  to  succeed  Ms.  Webb  in 
Manila. 


Kenneth  S.  Irons,  a  news  editor  with 
the  Greensboro  (N.C.)  Record  for  the 
past  13  years — appointed  managing 
editor  of  the  High  Point  (N.C.)  Enter¬ 
prise. 

♦  ♦  + 

Larry  W.  Brown,  former  advertising 
manager  of  the  Franklin  (Ind.)  Daily 
Journal — named  general  manager  of  the 
Greenfield  (Ind.)  Daily  Reporter.  He  re¬ 
places  Larry  D.  Lee,  who  resigned. 

*  ♦  * 

Monte  Plott — appointed  Associated 
Press  correspondent  at  Charlotte,  N.C. 
effective  December  4,  in  connection  with 
the  transfer  of  the  bureau  to  Raleigh. 
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George  W.  Spaulding — named  adver¬ 
tising  director  of  the  Austin  (Texas) 
American  Statesman,  succeeding 
Everett  Bushell,  who  retired.  Spaulding 
was  classified  ad  manager  and  is  suc¬ 
ceeded  in  that  post  by  James  McGinn. 
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TMP 

(Continued  from  page  10) 


greatly  improved  so  that,  e.g.  24.5  or  30 
pound  newsprint  can  be  produced  from 
TMP  without  the  addition  of  chemical 
pulp. 

Replacing  conventional  groundwood/ 
chemical  pulp  furnish  with  TMP  alone 
results  in  a  further  20%  increase  in  the 
yield  of  newsprint  per  area  from  the 
same  amount  of  wood. 

The  savings  from  the  higher  yield  with 
the  new  process,  the  fact  that  suppliers 
may  meet  future  demand  without  build¬ 
ing  new  mills  on  new  harvesting  areas, 
and  the  strong  possibility  that  U.S. 
southern  pine  which  is  rather  poorly 
suited  for  normal  groundwood  produc¬ 
tion  can  benefit  from  the  TMP  process, 
portends  some  degree  of  newsprint  price 
stabilization. 

Offsetting  these  benefits  are  the  in¬ 
creased  energy  costs  for  TMP  produc¬ 
tion,  higher  labor  costs,  higher  transpor¬ 
tation  costs  and  the  high  capital  costs  for 
installing  the  TMP  equipment. 

Stabilizing  effect 

One  industry  observer  who  has  re¬ 
quested  anonymity  believes  the  impact 
of  TMP  on  the  price  of  newsprint  will 
have  a  stabilizing  effect  for  the  following 
reasons. 

•  Replacing  conventional  groundwood/ 
cellulose  fiimish  with  TMP  only  in  the 
same  basis  weight  enables  some  20% 
higher  yield  in  newsprint  from  the  same 
amount  of  wood,  and  if  at  the  same  time 
basis  weight  is  reduced  with  a  target  of 
25  pounds,  (reduction  generally  possible 
only  with  TMP),  the  additional  yield  is  an 
increase  of  some  20%  in  the  area.  The 
combined  total  increase  of  yield  on  wood 
based  on  the  potential  of  TMP  could  be 
some  35-40%  in  area  of  newsprint. 

•  This  results  in  a  fact  that  production  of 
newsprint  areawise  could  be  increased 
mainly  based  on  existing  harvesting 
areas  and  on  existing  mill  sites  with  re¬ 
building  and  boosting  existing  paper 
machines  and  partially  by  the  addition  of 
new  machines  to  existing  mills.  The  addi¬ 
tional  capacity  as  outlined  above  is  sig¬ 
nificantly  cheaper  than  entirely  new  mills 
on  new  sites  based  on  new  harvesting 
areas. 

•  The  supply  development  as  viewed 
above  would  allow  a  smooth  coordina¬ 
tion  between  increase  of  demand  and 
capacity  without  imbalance  caused  by 
too  big  capacity  additions  at  the  same 
time. 

The  observer  also  said  for  many  years 
to  come  pricing  will  be  based  on  conven¬ 
tional  groundwood  based  newsprint  and 
TMP  capital  equipment  costs  could  only 
be  justified  when  based  on  conventional 
newsprint  pricing. 

Several  new  pulp  processing  systems 
are  under  consideration  in  Canada  with 
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Abitibi  Paper  Company  engaged  in  in-  currently  available  and  the  fact  that  the 
stalling  a  $30  million  pilot  plant  at  Grand  ANPA/Rl  at  Easton  has  not  had  samples 
Falls,  Newfoundland  and  Canadian  In-  from  members  for  evaluation, 
temational  Paper  planning  to  start  con-  • 

struction  in  the  spring  of  1977  of  a  plant 
at  Gatineau. 

Spruce  Falls  Power  and  Paper  has 
completed  trials  of  a  TMP  plant  at 
Kapuskasing,  while  Domtar  Ltd.,  is  Toronto  Star  Ltd.  reported  net  income 
working  on  a  system  at  its  mill  in  Don-  for  the  1976  fiscal  year  ended  Sept.  30  of 
nacona,  Quebec.  $1 1,690,000  before  extraordinary  gain  or 

The  new  Canadian  systems  are  either  $1.45  a  share  compared  with  $9,389,000 
TMP  oriented  or  variations  of  TMP.  or  $1.26  a  share  the  previous  year,  a  15 
Abitibi’s  is  a  refiner  mechanical  process  per  cent  increase. 

(RMP)  while  the  ClP's  is  discussed  as  a  The  improvement  came  from  con- 
thermo-chemical-mechanical  process  tinned  growth  of  the  newspaper,  printing 
(TCMP).  and  magazine  operations,  the  company 

The  RMP  system  cuts  the  chemical  said.  It  was  also  due  to  Harlequin  Enter- 
pulp  content  in  half  and  reduces  the  prises  Ltd.,  which  accounted  for  nearly 
number  of  pollutants  by  25%,  while  the  $48  million  of  the  increase  in  revenue  of 
TCMP  system  may  reduce  pollution  by  $193  million. 

40  percent.  Savings  in  wood  is  also  ac-  The  Star  acquired  Harlequin  a  year 
complished  with  these  systems.  ago. 

Newspaper  executives  are  aware  of  The  extraordinary  gain  this  year  of 
the  limited  amount  of  TMP  newsprint  $1,021,000  came  from  tax  reductions. 

Conn.  CAMS  place  tighter  controls 
on  business  opportunity  want  ads 

Classified  advertising  managers  of  newspapers  in  Connecticut  are  cooperat¬ 
ing  with  the  Economic  Crime  Unit  (ECU),  newest  law-enforcement  agency  in 
the  state,  in  coping  with  white-collar  crime. 

The  CAMs  are  now  demanding  minimal  financial  disclosure  by  firms  and 
individuals  seeking  to  place  so-called  business  opportunity  and  venture  capital 
ads,  according  to  Warren  Gower,  ECU  chief.  The  move  follows  recent  arrest 
of  operators  of  a  “work-at-home,  buy-back”  scheme  that  had  advertised  on 
classified  advertising  pages  and  bilked  Connecticut  residents  out  of  $112,000. 

Gower  says  that  bulk  of  the  confidence  men  involved  in  schemes  the  ECU 
seeks  out  could  not  survive  without  newspaper  “come-on”  advertising. 

• 

Newspaper  ad  salesmen  told  new 
ways  to  sell  against  television 

The  Newspaper  Advertising  Bureau  has  updated  and  expanded  its  “Hand¬ 
book  on  Selling  Against  Broadcast.”  The  new  version  contains  134  pages  of 
information,  definitions,  tables,  computation  aids  and  panels  for  use  with 
advertisers. 

Among  the  chapter  headings  are;  “Myths  and  Facts  About  Broadcast”  and 
“Why  TV  Skew  Skewers  Retailers”.  There  is  also  a  discussion  of  the  media 
vocabulary  of  the  future. 

Copies  are  available  for  $4.50  each,  or  for  $4.00  each  in  quantities  of  ten  or 
more,  from  the  Promotion  Department,  Newspaper  Advertising  Bureau.  Inc., 

485  Lexington  Avenue.  New  York,  N.Y.  10017. 

Los  Angeles  Times  breaks 
4-million  classified  mark 

The  Los  Angeles  Times  published  its  4-millionth  classified  ad  in  the 
November  17  edition,  the  earliest  date  in  any  year  for  a  4-millionth  ad. 

“The  continuing  upturn  of  the  economy  has  been  a  direct  contributing  factor 
to  this  classified  achievement,”  said  Paul  Mahoney,  director  of  classified 
advertising  for  The  Times. 

The  world  leader  in  classified  advertising  since  1952,  the  Times  is  the  only 
American  newspaper  to  have  published  more  than  3  million  ads  in  a  single  year. 

The  previous  4-millionth  ad  record  was  set  on  November  18,  1973.  1976  is 
the  sixth  year  that  mark  has  been  achieved. 
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Toronto  Star  Ltd. 
income  climbs  15% 


Courses  on  policymaking 
to  be  taught  by  newsmen 


By  Robert  P.  Bomboy 

Washington  Post  columnist  Victor 
Zorza  is  setting  up  an  unusual  series  of 
university  courses  in  which  journalists 
will  teach  graduate  students  how  to 
analyze  and  interpret  public  policy. 

The  courses  are  being  developed 
under  a  $40,000  grant  from  the  National 
Endowment  for  the  Humanities  and  will 
be  offered  at  12  universities  across  the 
country,  beginning  next  fall.  The  under¬ 
lying  idea  is  for  students  who  are  being 
trained  as  specialists  in  professions  apart 
from  journalism  to  be  confronted  each 
week  with  the  broader  issues  of 
policymaking. 

The  teachers  will  be  reporters  and  col¬ 
umnists  who  routinely  comment  on  pub¬ 
lic  affairs  as  part  of  their  work.  Although 
that  kind  of  writing  isn’t  usually  referred 
to  as  policy  analysis,  Zorza  says,  it  probes 
the  true  meaning  of  official  actions. 

“The  best  journalists  nationally  and 
locally  are  read  by  both  the  public  and  by 
policymakers  precisely  because  they 
provide  such  insights,’’  he  says. 

The  reporters  and  columnists  recruited 
for  the  weekly  seminar-workshops  Zorza 
has  developed  won’t  be  teaching  stu¬ 
dents  how  to  write. 

Instead,  their  task  will  be  to  show  stu¬ 
dents  how  columnists  like  Zorza,  James 
Reston  or  Joseph  Kraft  follow  the  think¬ 
ing  of  a  Henry  Kissinger  or  a  Mayor 
Beame — or,  at  the  local  level,  of  an  auto 
industry  giant  or  governor — summoning 
up  a  host  of  facts  and  policies  to  give  the 
public  their  broader  view  of  an  issue. 

So  that  they  will  be  seen  as  faculty 
members  rather  than  casual  outsiders, 
the  journalists  will  have  the  status  of  ad¬ 
junct  professor  or  the  equivalent  at  the 
universities  where  they  will  teach.  Zorza 
doesn’t  expect  to  have  any  difficulty 
finding  men  and  women  to  teach  the 
courses. 

“In  many  a  journalist  there  lurks  a 
frustrated  academic — men  or  women 
who  would  like  to  specialize  thoroughly 
in  the  subjects  they  write  about,’’  he 
says.  “It  seems  to  me  that  relatively  few 
get  the  opportunity  to  teach  their  analyt¬ 
ical  methods  or  even  to  sort  out  their 
various  approaches  into  something  de¬ 
serving  to  be  called  a  method.’’ 

Zorza’ s  own  methods  are  probably 
closer  to  academic  work  than  other  types 
of  journalism,  though  he  won  Britain’s 
Journalist  of  the  Year  award  (the  equiva¬ 
lent  of  the  Pulitzer  Prize)  for  accurately 
predicting  the  invasion  of  Czecho¬ 
slovakia  in  1968.  He  is  a  columnist  who 
insists  that  his  readers  are  shown  the 
evidence  as  well  as  the  conclusions. 


The  weekly  workshop-seminars  will 
be  based  on  courses  he  taught  in  1973 
and  again  last  year  at  the  Johns  Hopkins 
School  of  Advanced  International  Stud¬ 
ies  in  Washington. 

In  teaching  his  course,  Zorza  says,  he 
realized  that  his  weekly  column  in  the 
Post  was  based  not  only  on  his  research 
of  a  given  subject  but  also  on  assump¬ 
tions  he  had  “come  to  regard  as 
axiomatic’’ — but  which  his  class  refused 
to  take  at  face  value  and  made  him  jus¬ 
tify. 

He  found  himself  going  back,  some¬ 
times  a  dozen  years  or  more  into  the 
past,  to  see  how  he  came  by  his  assump¬ 
tions  and  finding  that  he  had  sometimes 
been  wrong  in  forming  them  or  that  they 
had  become  outdated. 

“I  could,  therefore,  show  my  students 
how  journalists  and  policymakers  made 
their  mistakes — as  well  as  how  they  are 
proved  right  by  subsequent  events,’’ 
says  Zorza. 

Columnists  and  public  officials,  for  all 
their  obvious  differences,  have  one  thing 
in  common.  Both  get  lots  of  criticism, 
much  of  it  in  a  form  they  aren’t  usually 


willing  to  accept.  Zorza  feels  he  learned 
as  much  as  he  taught  his  classes,  because 
they  made  him  pull  himself  up  by  his 
roots  and  go  back  over  his  work  of  the 
past  two  decades.  He  thinks  that  could 
be  valuable  for  other  journalists  and  for 
the  press  as  a  whole. 

His  column,  which  was  published  after 
the  class  met,  was  given  to  his  students 
along  with  the  background  material  he 
used  so  they  could  see  how  and  why  he 
arrived  at  his  conclusions  and  what  other 
conclusions  might  have  been  drawn. 

Each  course  will  focus  on  a  single  sub¬ 
ject  in  which  the  journalist  teaching  it  has 
specialized.  The  only  requirement, 
Zorza  says,  is  that  the  subject  must  get 
serious  and  high-quality  coverage  by  the 
local  press  in  the  area  where  it  is  taught. 

An  example  is  a  course  now  being  de¬ 
veloped  on  the  Cuban  community  in 
Miami.  The  political,  social  and 
economic  problems  of  the  Miami  Cubans 
involve  a  large  number  of  issues,  from 
education  to  commerce  and  from  inter¬ 
marriage  to  politics.  They  are  local,  na¬ 
tional  and  international  issues. 

The  details  of  such  a  course,  taught  by 
a  local  newsman,  are  being  worked  out 
now  with  a  university  in  Florida.  Other 
workshop-seminars  may  be  based  on 
science  policy,  economics,  space  stud¬ 
ies,  transportation,  urban  studies — 
virtually  any  subject  in  a  graduate  school 
curriculum,  Zorza  says. 
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Product  Liability: 

A  growing  problem  every 
American  should  be  aware  of. 

Q .  What  is  product  liability? 

A .  Technically,  it’s  the  legal  responsibility  of  the  maker  or  distributor  of  a  defective  product  to 
compensate  persons  who  suffer  injury  or  loss  as  a  result  of  the  use  of  that  product. 

Q,  Is  the  manufacturer  “off  the  hook”  if  his  product  is  constructed  properly  to  known  standards 
of  safety? 

A .  Not  necessarily. 

Q.  Why? 

A.  Until  a  few  years  ago,  product  makers  were  held  responsible  only  for  defects  and  breaches 
of  warranty.  Today,  the  courts  are  holding  manufacturers  and  vendors  strictly  accountable 
for  product-related  injuries,  even  where  the  victim  contributes  to  his  or  her  injury  through 
negligence  and  even  though  the  product  may  have  been  in  use  for  many  years.  This  “open 
season”  on  product  makers  has  been  woven  into  the  fabric  of  the  nation’s  tort  system. 

Q .  Who  backs  up  this  responsibility  for  safety? 

A.  The  first  line  of  defense  is  the  insurance  company.  Manufacturers  and  vendors  purchase 
insurance  to  protect  them  financially  from  claims  resulting  from  the  use  of  all  types  of  prod¬ 
ucts.  But  ultimately  it’s  the  product  user  who  absorbs  the  costs  of  product  liability. 

What  makes  product  liability  newsworthy? 

A  crisis  is  brewing  that  some  observers  believe  will  dwarf  the  medical  malpractice  problem  in 
its  impact  on  the  economy  and  the  public.  Product  makers  are  faced  by  proliferating  lawsuits 
and  either  spiraling  insurance  costs  or  difficulty  in  obtaining  insurance  at  all. 

Last  September,  the  Senate  Select  Small  Business  Committee  heard  nearly  50  business 
leaders  testify  that  rising  insurance  costs  and  lawsuits  could  drive  many  small  companies  in 
high  risk  industries  out  of  business.  Among  those  industries:  chemicals,  capital  equipment, 
sporting  goods,  aviation  components,  auto  parts  and  pharmaceuticals. 

Q.  How  is  the  public  affected? 

A .  Inevitably,  the  rising  costs  of  claims,  lawsuits  and  insurance  result  in  higher  prices  for  products 
and  services. 

Also,  when  businesses  limit  growth  or  close  down  because  of  the  economic  threat  posed 
by  this  problem,  there  is  a  direct  adverse  impact  on  local  taxes,  employment  and,  of  course, 
productivity.  Some  valuable  businesses,  because  of  the  liability  risk,  may  never  get  started. 
One  top  corporate  executive  recently  said:  “If  we  shy  away  from  anything  entailing  risk. .  .we 
will  in  fact  be  programing  the  nation  for  stagnation  and  retreat.” 

Is  insurance  at  the  root  of  the  problem? 

No.  Insurance  is  merely  a  mechanism  for  spreading  the  losses  of  a  few  among  many.  When  the 
cost  of  paying  for  product  liability  claims  goes  up,  the  cost  of  insurance  must  follow.  Lasting 
remedies  will  require  changes  in  tort  law. 


Q. 

A. 


Q. 

A. 


Q .  Why  have  insurance  rates  increased? 

A.  Because  the  frequency  of  claims  and  lawsuits  is  increasing  and  the  dollar  amounts  of  settle¬ 
ments  and  awards  are  escalating.  The  Insurance  Services  Office,  a  national  insurance  rating 
and  advisory  organization,  says  a  review  of  product  liability  policy  data  shows  that  from  1969 
.  through  1973  (the  latest  year  for  which  such  insurance  statistics  are  available),  the  number 
of  product  liability  claims  increased  26  per  cent,  the  average  loss  per  claim  rose  202  per  cent 
and  total  incurred  losses  jumped  279  per  cent. 

An  even  more  spectacular  finding  evolved  from  a  membership  survey  conducted  in 
mid- 1976  by  the  Risk  &  Insurance  Management  Society,  an  organization  of  corporate  buyers 
of  insurance.  Collectively,  the  buyers  reported  that  product  liability  claims  against  their  firms 
had  increased  by  some  400  per  cent  in  the  last  five  years. 

Q .  What’s  behind  today’s  proliferation  of  product  liability  claims? 

A .  Today,  many  persons  file  claims  and  sue  under  conditions  that  would  not  have  led  to  claims 
in  the  past.  Often,  injured  people  sue  regardless  of  a  contribution  they  may  have  made  to  an 
accident  through  their  own  carelessness. 

The  public  has  come  to  perceive  product  makers,  their  distributors  and  insurers  as 
being  wealthy  and  thus  best  able  to  redress  injury.  And  case  law  has  eroded  most  of  the  product 
makers’  defenses.  Juries  frequently  find  against  a  manufacturer  regardless  of  negligence  or 
whether  the  product  is  defective. 

Q .  Are  product  makers  to  blame? 

A .  There  are  no  ready  scapegoats.  The  record  makes  it  clear  that  lawsuits  do  not  necessarily  track 
with  a  manufacturer’s  failure  to  live  up  to  known  safety  standards.  Indeed,  one  survey  by  a 
group  of  manufacturers  illustrated  that  machines  built  years  ago  to  exacting  standards  often 
are  judged  in  today’s  courts  by  today’s  improved  standards. 

Almost  half  the  lawsuits  studied  involved  machines  20  or  more  years  old,  many  of  them 
resold,  remodeled  or  repaired  by  others.  Of  all  the  accidents  studied,  only  27  per  cent  were 
traceable  to  mechanical  failure. 

Q .  What  solutions  are  being  suggested? 

A.  Insurers  believe  that  lasting  remedies  are  available  only  through  legislation.  Among  suggested 
solutions: 

—placing  limits  on  punitive  damage  and  pain  and  suffering  awards; 

—providing  immunity  from  product  liability  suits  if  product  designs  are  certified  as 
having  all  risks  reduced  to  an  acceptable  level; 

—setting  reasonable  statutes  of  limitations  in  product  liability  cases,  dating  from  the 
time  of  manufacture; 

—eliminating  duplication  of  benefits; 

—regulating  plaintiff  attorneys’  contingency  fees; 

—establishing  compulsory  arbitration. 
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1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


ABERDEEN,  S.D. 


Amtrkon  News-e  .  .  .  . 

701,628 

63,600 

fAmencafl  News-S  . .  . 

299,847 

6,240 

Grond  Totol  . 

..  1,001,475 

69,840 

NOTH:  Not  meosured  by  Medio  Records 

in  1975 

AKRON,  OHIO 

Beacon  ioumol-e  .  .  .  . 

.  .  2,719,943 

58,650  2,608,891 

52344 

‘Beacon  ioumol-S  .  .  . 

..  1,099,818 

72,728  1,150,745 

83,648 

Grand  Totol  . 

..  3,819,761 

131,378  3,759336 

136,192 

NOT^:  Beocon  JoumoUe 

and  b  changed 

from  eight  to  sii-column  June  2, 

1975. 

ATLANTA, 

GA. 

Constitution-m  . 

2,922,413 

2,905,869 

Joumol-e  . 

.  .  3377,253 

239,666  3301,326 

158,523 

Journal  &  Constitution-b 

.  1,696,368 

1,630,797 

Grand  Totol  . 

.  .  8,196,034 

239,666  7,737,992 

158323 

NOTE:  EHective  Sept.  18,  1976  Constitution-m  and  ioumol-e  hos  o  com- 

bined  Sot.  edition.  Tbe  linoge  is  shown  in  the  Joumol-e. 

BALTIMORE,  MD. 

*News  Americon-b  .  . . 

672,095 

95,157  616,293 

85,830 

News  Americon-e  .  .  .  . 

1,450,229 

36,680  1,204,690 

22,032 

Sun-m  . 

.  1,668,903 

1,390,781 

31,360 

Sun-e  . 

.  .  2,017,008 

1,806,834 

26,304 

Sun-S  . 

..  1,948,065 

66,912  1,674,668 

31,392 

Grond  Total  . 

.  .  7,756,300 

198,749  6,693,266 

196,918 

NOTE:  5un-m,e  and  5  changed  from  eight  to  nine-column  format  Sept.  6, 
1976. 


BATON  ROUGE,  LA. 

Advocate  (See  Note)  . .  .  2,863,342  2384,164 

•Advocote-S  .  1,015396  843,120 

Grand  Totol  .  3,878,938  3,427,284 

NOTE:  Advocote-m  and  State  Times-e  sold  in  combinotion.  Linage  of  one 
edition  Advocote-m  is  shown. 

NOTE:  Advocote-m,  State  Times-e  ond  Advocote-S  chonged  from  eight  to 
six-column  Sept.  1,  1975. 

BERGEN  COUNTY,  NJ. 

Record-e  .  2,292,853  310,487  2,027,357  284,228 

tRecord-S  .  1,151,035  232,900  834,093  204,632 

Grand  Totol  .  3,443,888  543,387  2,861,450  488,860 

NOTE:  Record-e  published  5  doys  o  week  only. 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


CHICAGO 
Plot#  Tsreo  Lfttfnge 

Tribune-m  . 'i.ifSyit  2,397,884  3,069,414  1,828,979 

Tribune-S  .  1,896,683  792341  1,776323  598,697 

News-e  .  1,710,123  575,829  1,604314  314,895 

Sun  Times-m  .  2,829377  434337  2,427323  214,479 

'Sun  Times-S  .  966,662  610,713  945398  469,891 

Grand  Totol  .  10,863,771  431330410,023.872  3,428.941 

NOTE:  Tribune-m  and  S  changed  from  eight  to  nine-column  july  1,  1975. 
NOTE:  Tribune  figures  above  reflect  converted  eight  column  measurement. 


T  ribune-m  . 

Tribune-5  . 

News-e  . 

Sun  Times-m  . 

'Sun  Thnes-S  . 


3,764,955 

1,995,741 

1,710,123 

2,829377 

966,662 


2,474,978 

830,139 

575,829 

436337 

610,713 


3345,745 

1,873,996 

1,604314 

2,627323 

945398 


1,905,206 

624,096 

316395 

214,479 

469,891 


Grand  Totol  .  11,267,078  4,928,29610397,376  3330,567 

NOTE:  Tribune-m  and  5  changed  from  eight  to  nine-column  July  1, 1975. 
NOTE:  Tribune  figures  above  reflect  octuol  nine  column  measurements. 


CINCINNATI,  OHIO 

Enguirer-m  .  3,176327  2,699,978 

Enguirer-5  .  1353388  1,629,889 

Post-e  .  2326,525  33,168  2,248,794  14,494 

Grand  Totol  .  7,356,540  33,168  6398,661  33,168 

NOTE:  Post-e  effective  June  2,  1975  and  Enguirer-m  ond  5  effective  June 
3,  1975,  chonged  from  eight  to  nine-column. 

CLEVEUkND,  OHIO 

Ploin  DeoUr-m  .  3,217,612  186,929  2,955369  201,438 

Ploin  Deoler-5  .  1,538379  40,253  1,469364  44,130 

Prass-e  .  2,173,372  600,247  2,176,767  281320 

Grand  Total  .  6,929,563  827,429  6,602,000  526,588 


NOTE:  Effective  Sept.  1,  1975,  the  Ploin  Deoler-m  ond  5  changed  from 
eight  to  nine-column.  Prass-e  chonged  from  eight  to  nine-column. 


COLUIMBUS,  GA. 

Enguirer-(See  Note)  ....  1,384,245  49,987  1,177323  41,258 

'Ledger  Enguirer-S  ....  542,648  528,464  14,790 

Grond  Total  .  1,926,893  49,987  1,705,787  56,048 

NOTE:  Enguirer-m  ond  Ledger-e  sold  in  combinotion;  linoge  of  one  edition, 
Enguirer-m  is  shown. 


COLUMBUS,  OHIO 


Dispotch-e  . 

.  3,163,087 

56,415  2,840,923 

54,702 

Dispotch-S  . 

.  1,627,187 

29,808  1,655,134 

Citizen  Joumol-m 

.  1,132316 

954,461 

Grond  Totol 

.  5,922,790 

86323  5,450,518 

54,702 

NUTt;  Dispatch-e  ond  b  ond  Citizen  Joumol-m  chonged  from 

eight  to 

nine-eolumn  Jon. 

13,  1976 

DALLAS,  TEXAS 

Nows-m  . 

.  3331,007 

304,860  3378,728 

135328 

Nows-5  . 

.  1,342,922 

61,016  1,255,401 

33,880 

Times  Herold-e 

.  3,416,757 

191341  3,180,865 

82,328 

'Times  HereW-S 

.  1389,890 

39,000  1,261,200 

55,128 

Grond  Total 

.  9,980,576 

596,417  9,076,194 

306,864 

NOTE:  News-m  and  5  chonged  from  eight  to  nine-column  Doc.  29,  1975. 
Times  Herald-e  and  5  chonged  from  eight  to  nine-column  Dec.  29,  1975. 


DAYTON,  OHIO 


Journal  Herold-m  .  1,918,290  99,797  2,132,245  100321 

News-e  .  1,970,241  99,755  2,254,904  115314 

'News-S  .  589324  833399 

Grond  Totol  .  4,478,077  199352  5,222,548  215,835 


NOTE:  Journal  Herald-m  and  News-e  and  5  chonged  from  eight  to  nine- 
column  Oct.  6,  1975. 

NOTE:  Newspoper  linoge  affected  during  Sept.  1976  due  to  strike  condi¬ 
tions. 


DENVER,  COLO. 

Rocky  Mt.  Nows-m  .  3364,871  3,154,110 

'Rocky  Mt.  News-5  ....  727,107  667,290 

Post-e  .  3,450,920  197,068  3,157,782  122,493 

Post-S  .  1,703332  1331,710  _ 

Grond  Total  .  9,446,730  197,068  8310,892  122,493 

NOTE:  Post-e  ond  5  changed  from  eight  to  nine-column  Oct.  6,  1975. 
DETROIT,  MICH. 

Pdot#  Ttnre  Lfptinge 

Free  Prass-m  .  2,148,242  275,749  1,764321  170,749 

'Free  Press-S  .  661334  176,007  619,872  241308 

News-e  .  2,958,176  458,044  2  372394  497,010 

News-S  .  1,314,219  292,811  1,300,945  274,418 

Grand  Totol  .  7381,971  1302333  6,259,732  1,183305 

NOTE:  News-e  and  S  chonged  from  eight  to  nine-column  Dec.  29,  1975. 


NOTE:  News  hgures  obove  reflect  converted  eight  column  meosuramonts. 


Froo  Prass-m  .  2,148,242  275,749  1,766,321  170,769 

'Froo  Prass-S  .  661,334  176,007  619,872  241,608 

Nows-e  .  3,189,427  490,379  2,572394  497,010 

Nows-S  .  1384,398  296,844  1,300,945  274,418 

Grand  Totol  .  7,383,401  1,238,979  6,259,732  1,183,805 


NOTE:  News-e  ond  S  changed  from  eight  to  nine-column  Dec.  29,  1975. 
NOTE:  News  figures  above  reflect  octuol  nine  column  measurements  for 
1976 


DULUTH,  MINN. 

Herald-e  .  1361  .HO 

News  Tribune-m  .  1,121,809 

News  Tribune-S  .  643,464  8,400 

Grand  Totol  .  2,827,043  8,400 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

NOTE:  News  Tribune-m  ond  5  ond  Herald-e  chonged  from  on  eight  to  o 
six-column  Moy  5,  1975. 


ERIE,  PA. 

Times  (See  Note)  .  1316,182  1,593349 

'Times  News-S  .  725,206  782,621 

Grand  Totol  .  2,241388  2  375,870 

NOTE:  Timos-o  and  News-m  sold  in  combinotion:  linage  of  one  edition 
Times-e  is  shown. 

FORT  LAUDERDALE,  FLA. 

News-e  .  3347,909  258,344  3311.605  142,668 

'News-S  .  1307,646  1,367,706 

News-Sot .  837,301  696,851 

Grond  Totol  .  5,692,856  258,344  5,276,162  142,668 


NOTE:  Nows-e  published  5  days  o  woek  only;  News-o,5  and  Sot.  chonged 
from  eight  to  six-column  Moy  12,  1975. 


GARY,  IND. 

Post-Tribuno-e  .  1,678,127  291,072 

fPost-Tribune-S  .  777,883  4,165 

Grond  Totol  .  2,456,010  295,237 

NOTE:  Not  meosured  by  Medio  Records  in  1975;  Post  Tribune  is  o  nine 
column  fornsot  and  is  meosurod  occordingly. 

GRAND  FORKS,  N.D. 

Herold-e  .  976,316  16,800 

tHerald-S  .  406,798  25,776 

Grand  Totol  .  1,383,114  42376 


NOTE:  Not  meosured  by  Medio  Records  in  1975. 


Couront-m  .  . . 

HARTFORD, 

.  2,797,834 

CONN. 

2,796,835 

*Couront-S  ... 

.  1,234,355 

342,088 

1,281,910 

Times-e  . 

.  701,867 

20,728 

800,071 

fTimes-S  — . 

.  202314 

89,214 

262,640 

Grond  Total 

.  4,936370 

452,030 

5,141,456 

354,048 

58,203 

97,310 

509361 


BINGHAMTON,  N.Y. 


Press-e  .  1,725,893 

'Press-S  .  701,316 

Grond  Totol  .  2,427,209 


NOTE:  Press-e-5  changed  Irom  on  eight  to  nine-column  Mor.  29,  1976. 
NOTE:  Not  measured  by  Medio  Records  in  1975. 


Ad  Revenue  Trends 
September  1976 


BOCA  RATON,  FLA. 

News-e  .  619,319 

tNews-S  .  413,768 

Grond  Total  .  1,033,087 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

BOSTON,  MASS. 

Herald  Americon-m  .  1,233,733  57,088  1,168,554 

Herald  Advertiser-S  .  .  615,988  315,909  661,409  358,702 

Globe-e  .  1,889,967  79,144  1,711,641 

Globo-m  .  2359,273  79,144  2,148,665 

'Globe-S  .  1,780,125  319,904  1,878,053  338,364 

Grond  Totol  .  7,879,086  851,189  7,568,322  697,066 

NOTE:  (xiobe-e  published  5  days  o  week  only. 

BOULDER,  COLO. 

Comero-e  .  1381,744  12,384 

Comero-S  .  406,304  10,560 

Grond  Totol  .  1,988,048  22,944 

NOTE:  Not  measured  by  Medio  Records  in  1975. 

BRADENTON,  FLA. 

Herold-e  .  993395 

ttferald-S  .  478,679 

Grand  Totol  .  1,472,274 

NOTE:  Not  meosured  by  Medio  Records  in  1975. 

BUFFALO,  N.Y. 

Courier  Express-m  .  812,170  8,979  761,160  9,716 

'Courier  Express-5  .  1,011,102  27,780  1,044,030  15,744 

News-e  .  2,880,046  112,608  2,768,659  90,144 

Grand  Totol  .  4,703,318  149,367  4  373,849  115304 

CAMDEN,  NJ. 

Courier  Post-e  .  2,822,083  83,124  2,438,001  83,632 

NOTE:  Courier  Post-e  changed  from  eight  to  six-column  Dec.  1,  1975. 

CHARLOTTE,  N.C. 

News-e  .  1,693,433  82,464 

Observer-m  .  2,091,100  147,712 

'Observer-S  .  848,169  114,760 

Grand  Totol  .  4,632,702  344,936 

NOTE:  Not  measured  by  Medio  Records  in  1975. 


NOTE:  Observer-m  and  5  and  News-e  chonged  from  eight  to  six-column 
June  2,  1975. 


A  summary  of  newspaper  advertising:  compiled  by  EDITOR  & 
PUBLISHER  from  Media  Records — 64  Cities  Report 


1976 

1975 

Dollar  Change 

Classifications 

(000) 

Omitted 

(000) 

Omitted 

(000) 

Omitted 

7c 

Retail 

September  . 

.$  237,877 

184,863 

+  53,014 

+  28.7 

First  Nine  Months 

2,007,022 

1,664,474 

+  342,548 

+  20.6 

Department  Stores 
(Included  in  Retail) 

September  . 

62,449 

50,328 

+  12,121 

+  24.1 

First  Nine  Months 

503,092 

438,140 

+  64,952 

+  14.8 

General 

September  . 

60,440 

45,550 

+  14,890 

+  .32.7 

First  Nine  Months 

499,451 

393,843 

+  105,608 

+  26.8 

.\ulomotive 

September  . . 

11,249 

8,518 

+  2,731 

+  32.1 

First  Nine  Months 

88,148 

69,714 

+  18,434 

+  26.4 

Financial 

September  . 

11,204 

11,929 

725 

-  6.1 

First  Nine  Months 

101,969 

95,559 

+  6,410 

+  6.7 

Classified 

September  . 

. .  106,362 

83,180 

+  23,182 

+  27.9 

First  Nine  Months 

953,995 

745,735 

+  208,260 

+  27.9 

Total  .Advertising 

September  . 

. .  427,132 

334,040 

+  93,092 

+  27.9 

First  Nine  Months 

3.650.585 

2.969.325 

+  681.260 

+  22.9 

22 


EDITOR  &  PUBLISHER  for  November  27,  1976 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FUU  RUN  PART  RUN 


1976  1975 

FUU  RUN  PART  RUN  FUU  RUN  PART  RUN 


HONOLULU,  HAWAII 

AdnrtiMr-m  .  2,749,380  2,557,490 

5lor  BulUtin-i  3,068439  2,724,422 

*5tor  BulUtin  & 

Adwrti«.r-5  .  1,059,525  979,777 

Grond  Tstol  .  6,877,244  6,261,689 

NOTF:  AdvtrtiMr-m,  Star  Bullatin-a  and  Star  Bullatin  8  Advartisar-S 
changad  from  an  night  to  a  nino-column  May  3,  1976. 

HOUSTON,  TIXAS 

Chranicla-a  .  4,416,228  654,189  3,968406  388,910 

Chroniclo-S  .  2,035,967  153,496  1,683,636  108,156 

Post-m  .  3,806,761  429,184  3,392,173  310,614 

•Poit-S  .  1,363,576  113,060  1,178,934  83,694 

Grond  Total  .  11,622,532  1,349,92910,223,049  891,374 

NOTF:  Chronklo-o  ond  5  and  Post-m  and  5  chongod  from  night  to 
nino-column  July  1,  1975. 

LiXINOTON,  KY. 

Horold  (Son  Nolo)  .  2,009,915  1456,904 

*Horold  loodor-S  .  848,601  719,786 

Grand  Totol  .  2,858416  2,276,690 


NOTE:  Horold-m  and  Loodor-o  sold  in  combination;  linago  of  ono  odilion 
Horold-m  is  shown. 

NOTE:  Horold-m  ond  Loodor-o  and  Horold  Loodor-S  chongod  from  on  night 
to  0  nino-colunHi  formot  offocthro  Soptofflbor  20,  1976. 

LITTLE  ROCK,  ARK. 

Ariumsos  Goiotto-m  ...  1,635,900  1,400,105 

‘Arkansas  Goiotto-S  . .  648,101  581438 

Arkonsos  Domocrot-o  . .  .  700,625  668,373 

fArkonsos  Domocrot-S  333,981  12,000  311496 

Grond  Totol  .  3,318407  12,000  2,961,212 

LONG  BEACH,  CALIF. 

IndopondonI  (Son  Nolo)  .  2,207,250  667,288 

‘Indopondont  Pross 

Tologrom-S  .  686,124  9,472 

Grond  Totol  .  2,893,374  676,760 

NOTE:  Indopondont-m  ond  Pross  Tologrom-o  sold  in  combination;  linago  of 
ono  odition  Indopondont-m  is  shoom;  Not  moosurod  by  Modio  Rocords 


in  1975. 

LONG  ISLAND,  N.Y. 

Nowsdoy-o  .  2,517,488  567,062  2,333,149  606,939 

Nowsdoy-S  896,234  205,206  607,494  202,753 

Grand  Total  .  3,413,722  772,268  2,940,643  809,692 

LOS  ANGELES,  CALIF. 

Timos-m  .  4,795,862  2,267,452  4,366,420  1  479445 

Timos-S  .  2,078,022  856,318  2,05S,9n  1,093417 

Horold  Eiominor-o  .  748,142  750,094 

Horold  Eiominor-S  .  178,101 _ 214,302  _ 

Grond  Totol  .  7,800,127  3,123,770  7,386,793  2,n3,462 


NOTE:  Duo  to  chongos  in  tho  moosuring  proctico  tho  Los  Angolos  Timos 
1976  vs  1975  port  run  zono  linogo  is  not  comporoblo. 


MACON,  GA. 

Tologroph  (5oo  Noto)  .  .  1,275,363  1,057,835  880 

‘Tologroph  8  Nows-S  .  .  543,221  463,797  772 


Grond  Totol  .  1,818484  1  421,632  1,652 

NOTE:  Tologroph-m  ond  Nows-o  sold  in  combinotion;  linogo  of  ono  odition 
Tologroph-m  is  shown  in  1976;  for  lost  yoor  Nows-o  figuros  oro  shown. 

MANCHESTER,  N.H. 

Union  Loodor-d  .  1,423,818  1,399,093 

fNow  Hompshiro  Nows-S  504,726  516,267 

Grond  Totol  .  1,928444  1,915,360 

MIAMI,  FLA. 

Horold-m  .  3,883,990  640,307  3437,044  114,877 

HoroM-S  .  1,655,421  239,602  1  451,197  81,443 

Nows-o  .  1,797,137  55,440  1,628,371  52,920 

Grond  Totol  .  7,336448  935,349  6,716,612  249,240 

NOTE:  Horold-m  and  5  ond  Nows-e  chongod  from  oight  to  siz-column 
Morch  3,  1975. 

MILWAUKEE,  WISC. 

Sonlinol-m  .  1,498497  1,462,304  15,470 

Joumol-o  .  3,269,555  406,576  3,053,109  266,727 

Joumol-S  .  1,732,445  326,207  1,836,955  188,114 

Grond  Total  .  6,500,597  732,783  6,352,368  470,311 

MINNEAPOLIS,  MINN. 

Trihuno-m  .  1,935,966  48,655 

Tribuno-5  .  1,635,298  317,086 

Stor-o  .  2420,784  559,305 

Grond  Total  .  6,092,048  925,046 

NOTE:  Trihuno-m  and  5  and  Stor-e  chongod  from  oight  to  sii-column 
during  yoor  1975;  Not  moosurod  by  Modio  Rocords  in  1975. 

NASHVILLE,  TENN. 

Bonnor-o  .  2,385,844  106,480  2,234,215  40,832 

Tonnossoon-m  .  2,359,117  106,176  2,220,311  40,832 

•Tonnossoon-S  .  997,819  74,288  881,442  35,920 

Grond  Totol  .  5,742,780  286,944  5,335,968  117,584 

NEW  YORK,  N.Y. 

Timos-m  .  2.888.208  2,793,817 

Timos-S  .  2,519,355  803,458  2,546,879  520,399 

Nows-m  .  1467,597  1,094,688  1  414.915  865,941 

Nows-S  .  923,417  1,302,329  717,258  985,001 

Post-e  .  869,156  _ 935,993  _ 

Grond  Totol  .  8,567,733  3,200,475  8,308.862  2.371441 


NOTE:  Timos-m  ond  5  changed  from  8  to  nine-column  effoctive  Sopt.  7, 
1976;  Nows-m  and  5  changed  from  5  to  6-column  oHoctivo  Sopt.  6, 
1976. 

NEWARK,  NJ. 


Star  Lodgor-m  .  2,858,680  68454  2,329,216  77422 

‘Star  Lodgor-5  .  1,823,844  6  460  1,617,967  29,344 

Grond  Total  .  4,682,524  75,414  3,947,183  106,866 


NOTE:  Star  Lodgor-m  ond  5  changed  from  8  to  9-column  oHoctivo  Sop- 
tombor  7,  1976. 

NILES  MICH. 

Stor-o  . 

NOTE:  Figuros  not  available  for  Soptembor  1976;  Not  moosurod  by  Media 
Rocords  in  1975. 


s.zHLMioimj,  run. 

Sontinol  Stor-d  .  2,595,187  545,482  2,480,139  363,791 

‘Sontinol  Stor-S  .  1,045,942  179,414  957,956  145,431 

Grond  Total  .  3,641,129  724,896  3,438,095  509,222 


PASADENA,  CALIF. 

Stor-Nows-d  .  1,049,256  287418 

‘Stor-Nows-S  .  290,098  28,282 

Grond  Total  .  1,339,354  315400 

NOTE:  Not  moosurod  by  Media  Rocords  in  1975. 

PASSAIC,  NJ. 

Horold  Nows-o  .  1,401,411  254,716 

NOTE:  Not  measured  by  Modio  Rocords  in  1975. 

PATERSON,  NJ. 

Nows-d  .  1,169442  104,896 

NOTE:  Not  moosurod  by  Media  Rocords  in  1975. 

PEORIA,  ILL. 

Jourool  Stor-d  .  2,048,121  54,248 

‘Jourool  Stor-S  .  722,313  42,400 

Grond  Totol  .  2,770,434  96,648 

NOTE:  Not  measured  by  Media  Rocords  in  1975. 

PHILADELPHIA,  PA. 

BulUtui-o  .  1,937,623  691,273  1,899,224  615,681 

‘Bullotin-S  .  688,034  363,154  755,959  393,939 

Inguiror-m  .  1,961,542  176,126  1,747,395  114466 

Inguiror-S  .  1440.333  654,744  1,648,701  520,893 

Nows-o  .  1,040,333  40,440  915460  42,976 

Grand  Total  .  7,167,865  1,925,737  6,966,939  1,688,055 

NOTE:  Effoctive  Moy  19,  1975:  Bullotin-o  ond  5  changed  from  eight  to 


sii-column;  Inquiror-m  and  5  chongod  from  eight  to  sii-column;  Nows-o 
chongod  from  sii  to  five-column.  Tho  dote  in  this  report  covering  tho 
Nows-o  reflects  tho  converted  linago  to  sii-column  format. 


PITTSBURGH,  PA. 

Pbsl  Goiotto-m  .  926,738  832458  14,790 

Pross-o  .  2,055,207  69488  1,795,398  74,127 

‘Pross-S  .  1,742,485  _  1,603,039  _ 

Grond  Totol  .  4,724,430  69488  4,230,495  88,917 

NOTE:  Post  Gozotto-m  and  Pross-o  and  Sundoy  changed  from  eight  to 
nino-column  Soptembor  1,  1975. 

PROVIDENCE,  R.l. 

BulUtin-o  .  1,879,440  357422  1,795,942  203,410 

)ournol-m  .  1,667,935  13,248  1  491,643 

Joumol-5  .  1,125,782  124,180  1,248,628  _ 

Grand  Totol  .  4,673,157  494,750  4,636,213  203,410 


NOTE:  Bullotin-o  ond  Journol-m  hove  o  combinod  Sot.  odition;  LoMgo  is 
only  shown  in  tho  Bullotin-o. 

ROCHESTER  N.Y. 

Democrat  &  Chraniclo-m  1,819,857  '  3i9,'892  1,882,122  135472 

Democrat  8  Chronklo-S  .  945,328  149,136  980,214  66,134 

Timos  Union-o  .  1,844465  332,480  1,921,871  107,352 

Grand  Totol  .  4,609450  801,508  4,784,207  309,058 

NOTE:  Democrat  8  Chronklo-m  and  5  and  Timos  Unkn-o  chongod  from 
eight  to  nino-column  Oct.  20,  1975. 

SACRAMEF4TO,  CALIF. 

Boo-o  .  2,853,105  359,062  2  432,179  223406 

‘Boo-S  .  929,166  83,616  847,763  14,720 

Union-m  .  1,888,331  134,184  1,531,279  108,864 

tUnkn-S  .  319,926  12,160  249,063  1  420 

Grond  Total  .  5,990,528  589,022  5,160,284  348,610 

NOTE:  Boo-o  and  5  and  Unkn-m  and  5  changed  from  eight  to  nino-column 
Sopt.  1,  1975. 

ST.  LOUIS,  MO. 

Globe  Domocrat-m  .  1,412403  236,885 

Globe  Domocrat-w/o  .  .  .  613,862  16497 

Post  Dispotch-o  .  1,896,950  70,406 

‘Post  Dispotch-S  .  1498,295  18,240 

Grand  Total  .  5421.710  342,128 

NOTE:  Globo  Domocrat-m  pubkshod  5  days  o  week  only;  Not  moosurod  by 
Modio  Rocords  in  1975. 

NOTE:  Post  Dispotch-o  ond  5  and  Globo  Domocrat-m  ond  w/o  changed 
from  8  to  9-column  Apr.  5,  1976. 


ST.  PAUL  MINN. 

Pknoor  Pross-m  .  1,416,875 

‘Pknoor  Pross-5  .  1,215,756 

Dispotch-o  .  2,136,101  299,921 

Grond  Totol  .  4,768,732  299,921 

NOTE:  Not  moosurod  by  Media  Rocords  in  1975;  Pknoor  Pross-m  and  5 
ond  Dispotch-o  changed  tram  oight  to  six-column  May  5. 

ST.  PETERSBURG,  FLA. 

Indopondont-o  .  2,189,725  14,000  2.023456  37,416 

Timos-m  .  2,869,428  925,983  2,686,972  n7,661 

‘Timos-S  .  1,128,078  233,750  1,125,348  220,318 

Grand  Totol  .  6,187,231  1,173,733  5,835,876  995,395 

SAN  ANTONIO,  TEXAS 
Nolo  Two  Liotings 

Eipross-m  .  2,029,808  158492  1,830,172 

tEipross-Nows-5  .  903,949  45,808  832,096 

Expross-Nows-Sot .  327,176  376,752 

Nows-o  .  1,822,647  173,568  1,680,589 

Light-0  .  2,248,620  2,078,123 

‘Lights  .  1,014,410  961467 

Light-Sot .  266,460  283,402 

Grond  Total  .  8,613,070  377,968  8,042,701 


NOTE:  Expross-m,  Nows-o  ond  Light-o  published  5  doys  o  week  only. 
NOTE:  Light-o,Sat&S  changed  from  eight  to  nino-column  Juno  15,  1976. 
NOTE:  Light  figuros  obovo  reflect  converted  eight  column  moosuramonts. 


SAN  JOSE,  CALIF. 

Morcury-m  .  4,408,097  145451  3473.425  190,878 

Nows-o  .  3,466,835  145,465  3,790,855  190,870 

‘Morcury-Nows-S  .  1,366,868  _  1,293,984  _ 

Grand  Totol  .  9,241,800  290,816  8,958,264  381,748 

NOTE:  Morcury-m  and  Nows-o  has  o  combinod  Sot.  edition;  Imago  is  only 
shown  for  tho  Morcury-m. 

SHREVEPORT,  LA. 

Joumol-o  .  1403,087  49,228  1,438,487 

Timos-m  .  2,180497  95,804  2,144,256 

Timos-S  .  780,101  6,160  787,292 

Grond  Total  .  4,463,885  151,192  4,370,035 

SYRACUSE,  N.Y. 

Horold  Joumol-o  .  1445,920  4,860  1,831411  6,142 

‘Herald  Amoricon-S  ....  982,924  15,716  813,492  10,183 

Post  Stondord-m  .  1,189,323  10482  1,008,925  13,208 

Grand  Totol  .  4,018,167  31,158  3,654,028  29,533 

NOTE:  Post  Standord-m,  Horold  Joumol-o  and  Herald  Amoricon-S  chongod 
from  eight  to  nino-columrt  Sopt.  1,  1976. 

TALLAHASSEE,  FLA. 

Domocrat-o  .  1,730,915  1  427,760  15,470 

‘Domocrat-S  .  607,693  518433  _ 

Grand  Totol  .  2,338,608  1,846,293  15,470 

NOTE:  Dofflocrat-o  ond  S  chongod  from  oight  to  six-column  Aug.  1,  1976. 

TAMPA,  FLA. 

Trihuno-m  .  3,106404  412458  2764351  254,622 

Tribuno-S  .  1,187,733  31,392  1,097,809 

Timos-o  .  2,070,050  1,872,437 

Grand  Total  .  6,364,387  443,950  5,735497  254422 

NOTE.  Tribuno-m  ond  5  and  Timos-o  chongod  from  oight  to  nino-column 

Oct.  27,  1975. 

TRENTON,  NJ. 

Timos-o  .  1,655,599  1,356,601 

Timos  Advortisor-5  .  939,247  4,165  729,901  14,790 

Trontonkn-m  .  1,214,266  1,121,569 

Trantonkn-S  .  173,743 

Grond  Total  .  3,982,855  4,165  3408,071  14,790 


NOTE:  Timos-o  published  5  doys  o  week  only;  oHoctivo  Sopt.  13,  1975 
pubkshod  6  ^ys  o  week. 

NOTE:  Timos-o  ond  Timos  Advortkor-S  chongod  from  nine  to  six-column 
Sopt.  10.  1974. 

NOTE:  Trontonion-5  first  publication  Nov.  13,  1975. 

WJLSHINGTON,  D.C. 


Post-m  .  4,768,606  364431  4439,896  300,479 

‘Post-S  .  1,933,003  436,700  1,787,341  231,320 

Stor-o  .  2,477,315  305,358  1,952,224  336,104 

tSlor-S  .  706,305  156,489  503,499  126,922 

Grond  Total  .  9,885,229  1,263,178  8482.960  994,825 

NOTE:  Post-m  ond  5  and  Stor-o  ond  S  chongod  from  eight  to  nino  column 
Aug.  2,  1976. 

WEST  PALM  BEACH.  FLA. 

Post-m  .  2415,381  105,078  2,073,180  58,137 

Timos-o  .  2,243,940  104,909  1,754,013  58462 

‘Post  Timos-S  .  921,993  818,767 

Grand  Total  .  5,681,314  209,987  4,645,960  116,499 

NOTE;  Post-m  and  Timos-o  hove  o  combinod  Sot  oditkn;  linogo  is  only 


shown  in  tho  Post-m. 

NOTE:  Post-m.  Timos-o  and  Post  Timos-S  changed  from  oight  to  six-cohrmn 
Oct.  1,  1975. 


WHITE  PLAINS  N  Y. 

Reporter  Dispolch-o  .  ...  1,293,661  '36o!l93  1  426,116  196,160 

Reporter  Dkpotch-S  ....  443,958  25464 

Grond  Totol  .  1,737,619  285,857  1426,116  196,160 


NOTE:  Reporter  Dispotch-S  first  publicotkn  Sopt.  5,  1976. 


WICHITA,  KANS. 

Eoglo-m  .  2,199415  200,170 

Boocon-o  .  958474  129,860 

‘Eoglo-Boocon-S  .  670,307  52,816  _ 

Grond  Total  .  3,828,196  382,846 

NOTE:  Not  moosurod  by  Media  Records  in  1975. 

NOTE;  Eoglo-m,  Boocon-o  and  Eagle  Beocon-S  changed  from  eight  to  six 
column  Sopt.  1,  1975. 


SEPTEMBER  1976/197S 
LINAGE  FIGURES 
SUPPLIED  BY  PUBLISHERS 


Tim«s-Union>m  . 

ALBANYp  N.Yo 
. ..  1,684,088 

1,453472 

Knicktrbocinr  N«ws-« 

..  1,183443 

1,089,487 

TiiMs-Union-S  . 

758,395 

613,157 

Grand  Intnl  . 

3,626,026 

3,156,216 

Nows-m  . 

BANGOR,  MAIN! 

...  1,181,098 

1,240,419 

Frt«  Pra$*-m  . 

BURLINGTON,  VT. 

...  1,647,030 

1,603,994 

Expross-m  .  2,029,808  158,592  1,830,172 

fExpross-Nows-S  .  903,949  45,808  832,096 

Expross-Nows-Sot .  327,176  376,752 

Nows-t  .  1,822447  173468  1  480,589 

Light-o  .  2,429,471  2,078,123 

‘Light-S  .  1,087,806  961  567 

Light-Sot .  278,022  283,102 

Grond  Total  .  8,878,879  377,968  8,042,701 


NOTE:  Exprass-m,  Nows-o  ond  Light-o  published  5  doys  o  week  only. 
NOTE:  Light-o,  Sot  8  5  changed  from  eight  to  nmo-column  Juno  15, 1976. 
NOTE:  Light  figuros  above  reflect  octuol  nmo  column  moosuramonts. 


SAN  DIEGO,  CALIF. 

Unmn-m  .  2,836,419  255,880  2,529,327  83,716 

‘Union-S  . .  1,137,707  27,360  1,093,387  16,320 

Trihuno-o  .  3402,142  264,238  2,824,824  92460 

Grand  Total  .  7,176468  547,478  6,447,538  192,596 

SAN  FRANCISCO,  CALIF. 

Chroniclo-m  .  1,963,957  166,112  1,882,149 

Exominor-o  .  1,999459  197,984  1,907,775 

Exominor  &  Chroniclo-S  .  1,006,410  1,008,710 

Grand  Total  .  4,969,926  364,096  4,798,634 


CHILLICOTHE,  OHIO 

Go»Ho-o  .  993,636  1,065,050 

NOTE:  hicludos  inserts— 221436  linos  m  1976;  211,904  linos  k  1975. 
COLUMBUS,  NEB. 

Tologram-o  .  746,186  748,076 

NOTE:  Includes  insorH— 62,720  linos  m  1976,  57,624  in  1975. 

DAVENPORT,  IOWA 

Quod-City  Timos-o&m  .  .  .  2,951,032  2,671412 

Quod-City  Timos-S  .  632434  711,284 

Grond  Totol  .  3483466  3,382496 

DES  MOINES,  IOWA 

Rogistor-m  .  707424  164418  638.246  81,826 

Trihuno-o  .  1,181,469  1,048,824 

Rogislor-5  .  678,378  161,447  601,352  143,423 

Grand  Total  .  2,567,171  325,965  2,288,422  225,249 

NOTE;  Register  and  Tribune  changed  from  8  to  6  columns  Jon.  4,  1976; 
Both  1975  and  1976  figures  shown  above  ore  on  6-column  bosis. 
DOVER,  DELAWARE 

Doloworo  Stoto  Nows-o&S  859,659  727,142 

(Continued  on  page  24) 
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Linage — ( Com’ d  from  page  23) 

1976  1975 

FUU  RUN  PART  RUN  FULL  RUN  PART  RUN 


[DMONTON,  ALTA. 

Jotirnol.*  .  4,867,411  3,847,673 

FORT  COLLINS,  COLO. 

Colorodoon-eS  .  1,630,062  1,297,422 

NOTE:  InciMUs  mxrts— 264,880  liiwi  hi  1976;  113,176  lines  m  1975. 

FORT  WAYNE,  IND. 

Joumol-Gazette-ni  .  1,621,578  1,452,542 

News-SentHiei.e  .  2,124,948  1,966,846 

Joumol-Gazette-S  .  711,018  586,642 

Grand  Tolol  .  4,457344  4,006,030 

FORTH  WORTH,  TEX. 

Stor-Tele^ram-m  .  2,226630  1,945328 

5tor-Tele9ram-e  .  2,517,298  2329,226 

Sfor-Telesram-S  .  1,161,706  1,039,752 

Grand  Totol  .  5,905,634  5,514,306 

FREMONT,  NEB. 

Tribune-e  .  878370  814.800 

NOTE:  Includes  inserts — 115,584  lines  in  1976;  110,768  lines  in  1975. 

GREENVILLE,  S.C. 

Ne»s-niS  .  2,604,098  2,132,172 

Piedmonl-e  .  1,605,170  1,514,380 

Grand  Totol  .  4,209,268  3,646,552 

INDIANAPOLIS,  IND. 

Stor  m  .  2,994,239  2,785,914 

News-e  .  2,488,286  2,194,723 

5tar-S  .  1,402,073  1,403,634 

Grond  Totol  .  6.884398  6,384,271 

IOWA  CITY,  IOWA 

Press-CHizen-e  .  1,021,958  892,794 

NOTE:  Includes  inserts— 155,700  lines  in  1976;  147360  lines  in  1975. 

KANSAS  CITY,  MO. 

Times-m  .  2,258,608  2.063323 

5lor^  .  1,058,788  106,553  1,011325  100,707 

Stor-S  .  1,122,217  _  1,060,262  _ 

Grand  Totol  .  4.439,613  106,553  4,135,310  100,707 

KITCHENER-WATERLOO,  ONT. 

Record-e .  2,928,008  2,696,704 

LETHBRIDGE,  ALTA. 

HeraU-e  .  1320,837  1,263,263 

LINCOLN,  NEB. 

Journol-StorHitS  .  1,813,840  1386,622 

NOTE:  Includes  inserts— 261370  lines  in  1976;  1733S8  lines  in  1975. 

LOUISVILLE,  KY. 

Courier-Journol-m  .  2,204,235  2,127,999 

Times.e  .  2,373374  2,408,706 

Courier  Journal  &  Times-S  1314,814  1,245,534 

Grand  Tolol  .  5392,723  5,782,239 


NOTE:  ROP  Display  Linope  published  on  6-column  bosis,  but  converted  to 
8-column  basis  above.  Classified  published  and  reported  obove  on 
10-column  bosis. 


MADISON,  WIS. 

Copitol  Times-e  .  2.199371  2,075.223 

tWis.  5tote  Journol-m  .  2,211,877  2,091,110 

Wis.  Stole  Journol-5  .,.  741,261  727,107 

Grand  Total  .  5,152,709  4,893,440 

NOTE:  6-column  popes  hove  been  converted  to  6-column  figures. 

MEMPHIS,  nNN. 

Commerciol  Appeol-m  .  .  2,668,008  2,398,914 

Press-Scimitor-e  .  1,824,284  130,256  1,674,344  79,226 

Commercial  Appeol-5  .  . .  1,083,726  966,868 

Grand  Total  5,576,018  130,256  5,040,126  79,226 

MERIDEN,  CONN. 

Record-m .  1,155,616  1,053,206 

Journot-e  .  1,131,984  1,021,692 

Grand  Total  .  2,287,600  2,074,898 

MONROE,  LA. 

World-m  .  1,232,010  1,221,047 

News-Stor-e  .  1,149,409  1,120,716 

Worlds  .  478,179  400,237 

Grond  Totol  2,859,598  2,742,000 

MONTREAL,  QUE. 

Gozette-m  .  1,481,342  1,513,765 

Stor-e  .  3,229,812  3,029,913 

Le  Devoir-m  .  429,151  399,504 

Le  Dimonche-Motia-5  .  . .  459,466  482,411 

NOTE:  Le  Dimonche-Molin  includes  "Perspective"  and  inserts:  97,581  lines 
in  1976;  140,759  lines  in  1975. 

NASHUA,  N.H. 

Telegraph-e  .  1,270,475  1,146,995 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


1976  1975 

FULL  RUN  PART  RUN  FULL  RUN  PART  RUN 


NEWPORT  NEWS,  VA. 


Pr*ss-m  . 

.  .  2,290,078 

1,942,486 

Tim«s-H«rotd-«  .... 

. ...  2,064,608 

1,723,134 

Prost-S  . 

.  ..  1,084,034 

805,672 

Grand  Totol  .... 

.  . .  .  5,438,720 

4,471,292 

NORFOLK,  VA. 

Virginki'Pilot-m  .  .  . 

.  . .  .  3,018,390 

2,893329 

Lodgor-Stor-o  . 

....  2,736,472 

2,418,554 

VirginiO'Pilot-S  .... 

. ...  1,423,089 

1,230,182 

Grond  Totol  .  . 

...  7,177,951 

6342,265 

NORTH  BAY  ONT. 

Nu99«t-t  . 

. ...  1305338 

1,093343 

NORTH  PLATTE,  NEB. 

Ttloorom>o-wit.-ni 

..  821,607 

754,091 

NOTE;  Includos  Fomily  Wookly:  68,745  linos  in  1976;  62,766  linos 

in  1975. 

OAKLAND,  CALIF. 

Tribuno*o  . 

....  2,182,825  455,748 

2,076,120 

Tribuno-S  . 

.  . . .  868,724 

885,361 

Grond  Total  .  .  .  . 

....  3,051,549  455,748 

2,961,481 

NOTE:  Sundoy  includos  Porode  ond  Comics:  65,401  linos  in  1976;  65,366 

linos  in  1975. 

OGDEN,  UTAH 

Stondord  Eiominor>o 

...  1,705310 

1,470,870 

Stondord  Eiominor-S 

. . .  654,382 

547,328 

Grand  Total  . .  . . 

....  2,359,892 

2,018,198 

NOfE:  Sundoy  includos  Family  Wookly:  58,408  linos  i 

in  1976;  47,194  bnos  in 

1975. 

OKLAHOMA  CITY,  OKLA. 

Oklohomon-m  . 

2,088,271  397,421 

1,711,829 

413329 

Timos-o  . 

1,950,130  397,715 

1,561,980 

325,860 

Oklal>omon>S  . 

....  1,056,132 

939,209 

Grond  Totol  . .  .  . 

.  5,094333  795,136 

4,213,018 

739,389 

OMAHA,  NEB. 

WorM-Horald-m,o,S 

....  3,310,398 

3,013,374 

ORANGE  COUNTY,  CALIF. 

Rogistor-m  . 

.  4,157,650 

3,433,934 

Rogistor-o  . 

.  4,157,650 

3,433,934 

Rogistor-S  . 

.  1,160,549 

1381,382 

Grond  Totol  .  .  . 

.  5,318,199 

4315316 

NOTE:  All  Ooy  Nowspoper,  m&o  sold  in  combmotion;  Porodo  Itnogo  is 

includod  obove. 

OTTAWA,  ONT. 

LoOroit>o  . 

.  2,414,696 

2,232,893 

PHOENIX,  ARIZ. 

Ropublic-m  . 

.  3,842,972 

4,056,590 

Gozotto-o  . 

.  3,821,524 

4,079,236 

Ropublic-S  . 

.  1,460,018 

1,421,728 

Grand  Total  . .  . 

.  9,124,514 

9,557354 

3 

PORTLAND,  MAINE 

Pross-Horold-m 

.  1,183,877 

1,147,115 

Ezpross-o  . 

.  1,146,766 

1,099,154 

Tologrom-S  . 

.  634358 

541367 

Grand  Total  .  .  . 

.  2,965301 

2,787336 

NOTE:  Sundoy  includes  Porode. 

SEATTLE,  WASH. 

Post-Intelligencer-m  ....  1,779,452  1  368,706 

Post-bstelligencer-S  ....  490,904  429,813 

Grand  Total  .  2,270,356  1,988321 

rimes-eS  .  3397,282  3311,942 

NOTE:  Times  chonged  from  8  to  6  columns  in  Jon.  1976.  All  Post  linage 
figures  shown  obove  hove  been  converted  to  6  column  bosis. 

SIOUX  FALLS,  S.D. 

Argus-Leoder-e.5  .  2,121,266  2,041,060 

NOTE;  Includes  inserts— 438,480  tnos  in  1976;  423,808  Unes  in  1975. 

SOUTH  BAY  (TORRANCE),  CALIF. 

South  Boy  Breeze-e  ....  3,265384  2,741,956 

SPOKANE,  WASH. 

Spebesmon-Review-m  ...  1,446,148  1,280,143 

Chronklo-o  .  1340,753  1,414,315 

Spobesmon-Review-S  .  .  .  832,108  702,695 

Grand  Total  .  3,819.009  3397,153 

NOTE:  Sundoy  ond  Grand  Totol  includes  Parade  linogo. 

STOCKTON,  CALIF. 

Record-e3  .  2331,168  1,944,054 

NOTE:  Includes  inserts— SS83S6  lines  in  1976;  346,752  lines  in  1975 
TACOMA,  WASH. 

News  Tribune-0  ond 

Tribune  8  Ledger-S  3,106,966  2,476,628 

TOLEDO,  OHIO 

Blode-e  .  2373337  2,106,945 

Blode-S  .  1,115,409  1,042,644 

Grand  Total  .  3,488,446  3,149389 

NOTE:  8lodo-o&5  chongod  from  eight  to  nine-column  Moy  1,  1976. 

TOPEKA,  KANS. 

Doily  Copitol-m  .  1,727,110  1,655,322 

Stota  Joumol-e  .  1,414,322  1,347,612 

CopHol-Journol-S  .  503,81 1  500,640 

Grond  Total  .  3,645,243  3303,584 

TORONTO,  ONT. 

Stor-o  .  5,155,958  4,503374 

TUCSON,  ARIZ. 

Stor  m  .  2,785324  2,456,440 

Citizon-e  .  2,818,420  2,539372 

Slor-S  .  796,050  773,195 

Grond  Total  .  6399,994  5,769,207 

NOTE:  Sunday  includos  "Parade"  linoge. 

TULSA,  OKLA. 

World-m  .  1,843,974  1  383,106 

Tribune-0  .  1,855.446  1,609,394 

Worlds  .  685,587  628,852 

Grand  Total  .  4385.007  3,821,352 

NOTE:  Figures  ell  based  on  6  column  (9  column  classified).  1975  figures 
converted  to  some. 

VANCOUVER,  B.C. 

Sun-e  .  4,537,456  4,103,806 

NOTE:  Includes  Weebend  Magazine.  All  figures  on  6-column  format. 
VISALIA,  CALIF. 

Times-Dolto-e  .  1,590,806  1  368.472 

NOTE:  Includos  inserts- 515,312  lines  in  1976;  346,752  lines  in  1975. 
WAUKEGAN,  ILL. 

News-Sun-e  .  2,058,672  1,745,436 


PORTLAND,  ORE. 

Oregonion-m-S  .  4,628354  4,288,914 

Oregon  Journol-e  .  1,257,284  1.319,990 

Grond  Totol  .  5,885,838  5,608,904 

POUGHKEEPSIE,  N.Y. 

Jaumol-o,S  .  2330.482  2,277,688 

NOTE:  Includes  inserts  474376  lines  in  1976;  534376  bnes  in  1975. 

READING,  PA. 

Times-m  Eogle-e  .  1,494,694  1  372,472 

Eogle-S  .  679,952  579345 

Grond  Total  .  2,174,646  1,851,817 

RENO,  NEV. 


Gozette  &  Jouraol-m,e&S  4,173,288  3,232,320 

NOTE:  Includes  inserts — 1,071,560  lines  in  1976;  493,640  lines  in  1975. 

RICHMOND,  VA. 

Times-Dispotch-m  .  1,963,396  1,745304 

News-Leoder-e  .  1,841395  1,700,364 

Timos-Dispotch-5  .  1,150,781  971,003 

Grand  Totol  .  4,956,072  4,416,871 

NOTE:  Port-run  and  comics  not  included. 

ST.  CLOUD  A  LITTLE  FALLS,  MINN. 

Times  &  Transcript-e  .  . .  1,987,608  2,004,884 

NOTE:  Includes  inserts — 505,6180  lines  in  1976;  404,096  lines  in  1975. 
SALINAS,  CALIF. 

CoUfornio-e  .  1,927,786  1,892,758 

NOTE:  Includes  inserts— 443,072  lines  in  1976;  464,744  lines  in  1975. 
SANTA  BARBARA,  CALIF. 

News-Press-e,S  .  2,149,154  1,943,102 

NOTE:  Parade  linoge  not  included. 

SCOTTS  BLUFF,  NEB. 

Stor-Herold-mS  .  908,592  925,817 

NOTE:  Family  Woebly  included — 68,890  lines  in  1976;  55,080  lines  in  1975. 


Times-Leoder-News- 

Record-AII  Doy  .  1,327345  1  324,434 

Independent-S  .  532,732  565,143 

Grond  Total  .  1,860,577  2,089,577 


NOTE:  Independent-5  includes  Parade:  63,275  lines  in  1976;  61,069  lines  in 
1975.  Measured  by  Advertising  Checbing  Bureau,  kic. 

NOTE:  Timos-Loodor:Nows  Record  does  not  include  1 64,584  lines  of  Supple¬ 
ment  Advertising  for  Sopt.  1976. 

WILMINGTON,  DEL. 


Nows,'Journol 

(m&e-mon.  to  fri.)  . . .  2,126,107  1,719,977 

News  Journol-S  .  240,316  368,499 

Grond  Totol  .  2,366,423  2,088,476 

WILMINGTON.  N.C. 

Stor-Nows-AII  Doy  .  1,086,414  1,092,798 

5tor-News-5  .  513,156  475,076 

Grond  Totol  .  1399370  1367.874 

WINDSOR,  ONT. 

Stor-o  .  2317,071  2,329,375 

WINNIPEG,  MAN. 

Tribune-e  .  2,760,800  3378.587 

WINSTON-SALEM,  N.C. 

Journol-m  .  2,056,516  1,793,778 

Twin  City  5entinel-e  ....  1325.650  1,477,000 

Journol-Sontinol-S  .  784,336  663,740 

Grand  Total  .  4366,502  3.934318 

NOTE:  Port-run  and  comics  not  includod. 

WORCESTER,  MASS. 

Tolegram-m  .  1,107,890  1,025352 

GozeHe-e  .  1,169,357  1,110,438 

Tolegrom-S  .  866,558  964,492 

Grond  Total  .  3,143,805  3,100.482 


Hartford  Times  gap 
eyed  by  publishers 

A  December  13  start-up  for  a  projected 
five-day  tabloid,  to  be  called  the 
Hartford  (Conn.)  Tribune,  was  an¬ 
nounced  by  H.  Reese  and  Sean  Butler, 
brothers  (aged  21  and  33,  respectively), 
who  publish  the  Connecticut  Law 
Tribune,  a  year-old  daily  legal  paper.  The 
Tribune  is  geared  to  fill  the  gap  created 
24 


by  October  20  end-of-publication  for  the 
159-year-old  Times,  with  11  a.m.  and  4 
p.m.  editions  to  initially  contain  40 
pages. 

Daily  and  weekly  newspapers  in  the 
circulation  area  affected  by  October  20 
shut-down  of  the  Hartford  (Conn.)  Times 
have  set  into  motion  expanded  news 
coverage,  in  the  process  hoping  to 
achieve  increases  in  circulation,  and,  in 
turn,  advertising. 

The  afternoon  New  Britain  Herald  has 


dropped  “New  Britain"  from  its  logo 
and  is  sampling  in  suburban  Hartford, 
plus  providing  a  newly-introduced  West 
Hartford  news  page  and  coverage  of 
Rocky  Hill  and  Wethersfield. 

New  coverage  is  reported  for  the  after¬ 
noon  Middletown  Press  in  Rocky  Hill 
and  Glastonbury. 

The  weekly  East  Hartford  Gazette  is 
publishing  a  Sunday  tabloid  edition  in 
addition  to  its  regular  Wednesday 
standard-size  edition. 
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Syndicates 


Barbara  Lewis,  editor  of  Pop  Scene 
Service  for  United  Feature  Syndicate, 
has  been  appointed  executive  editor  of 
TV  Mirror  and  coordinating  editor  of  its 
sister  publications.  Photoplay  and  Mo¬ 
tion  Picture.  The  appointment  was  an¬ 
nounced  by  Peter  Callahan,  president  of 
Macfadden  Women’s  Group. 

Ms.  Lewis  will  continue  to  edit  Pop 
Scene  Service.  She  is  the  wife  of  Dan 
Lewis,  a  vicepresident  of  Macfadden  and 
columnist  for  United  Features  in  the 
television  area.  They  have  co-authored 
“Barbara  Walters:  TV  Superlady, ’’  a 
Pinnacle  book  to  be  released  this  month. 

Before  joining  UFS,  Ms.  Lewis  was  a 
feature  and  political  writer  for  the 
Newark  Star-Ledger  and  later  served  as 
makeup  editor.  She  was  previously  a 
news  writer  for  The  Record,  Hacken¬ 
sack,  N.J.,  where  her  husband  is  an  en¬ 
tertainment  writer. 

♦  *  * 

New  York  City’s  9015th  Air  Reserve 
Information  Squadron,  which  staged  a 
“Salute  to  Milton  Caniff  ’  earlier  this 
year,  won  a  special  recognition  award  for 
the  event  during  the  recent  Air  Reserve 
Information  Squadron  Commanders 
Conference  in  Denver. 

The  squadron  honored  the  cartoon- 
creator  of  “Steve  Canyon”  and  “Terry 
and  the  Pirates’’  at  a  party  whose  guest 
list  included  nine  individuals  on  whom 
Milton  Caniff  characters  were  based. 
The  group  include:  Charles  Russhon 
(Charlie  Vanilla),  Cay  Raso  (April 
Kane),  Philip  Cochran  (Flip  Corkin), 
Bruce  Alexander  (Alex  Bruce,  Linda 
Whatmore  Morrow  (Bitsy),  Frank  Fen¬ 
ton  (Fireball  Fenney),  and  Millie  Stewart 
(Flaven). 

*  *  * 

The  Chicago  Tribune-New  York  News 
Syndicate  is  introducing  a  reader- 
participation  contest,  “The  National 
Challenge,’’  January  2. 

The  word  game  challenge  is  printed  on 
Sundays  with  readers  having  one  week 


The  best  daily 
business  cartoon  . . . 

STINGER’S 

BIG  BUSIGESS 

COUNTRY  LIFE  FEATURES 
P.O.  BOX  202 
NEW  HOPE,  PA.  18938 
215-598-3125 


to  submit  entries  directly  to  the  syndi¬ 
cate.  Two  weeks  later  the  newspaper  re¬ 
ceives  the  list  of  winners  to  announce 
along  with  the  new  Challenge. 

The  creator/editor  of  The  National 
Challenge  is  identified  by  the  nom  de 


plume  of  J.  Baxter  Newgate.  Various 
challenges  of  the  week  include  such 
word  games  as  coining  and  defining  a 
word  incorporating  any  geographic  loca¬ 
tion;  another  to  come  up  with  a  presi¬ 
dential  campaign  slogan  for  1980  with  the 
reader  picking  his  own  candidate;  come 
up  with  a  useless  occupation.  A  sample 
answer  to  the  latter  might  be  “chief 
photographer  of  the  Reader’s  Digest.’’ 


Representatives  of  newspapers  from  1 6  states,  all  winners  of  Family  Weekly's 
Circulation  Bonanza  contest,  are  shown  at  a  Luau  in  Honolulu,  where  they  were 
the  magazine's  guests  for  a  week-long  expense-paid  vacation  in  Hawaii.  With 
them  are  four  Family  Weekly  representatives  who  accompanied  the  44  news¬ 
paper  people.  The  contest  rewards  papers  with  the  biggest  circulation  gains  in 
categories  and  those  with  promotion  campaigns  rated  the  best  by  outside 
judges.  Each  winning  newspaper  received  two  trips.  Overall  cost  of  the  contest 
and  prizes  exceeded  $40,000,  paid  for  by  Family  Weekly.  Family  Weekly  is 
carried  by  Sunday  or  weekend  editions  of  324  daily  newspapers,  with  an 
advertising  rate  base  of  10,800,000  circulation. 


Stella  Wilder 


Scannable  (any  font) 
Camera-ready 
Electronic  Feed 


UNITED 
FEATURE 
SYNDICATE 
220  East  42  Street 
New  York.  N  Y.  10017 
(212)  682-3020 


Stella  reads  the  stars  and  gives  each  reader 
his  or  her  horoscope  every  day  in  YOUR 
BIRTHDAY. 

Stella  also  writes  the  weekly  astrological 
forecast,  YOUR  STARS  THIS  WEEK. 
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New  York  Post 

{Continued from  pa^e  7) 


will  get  his  reporters  to  look  closer  for 
angles  the  competition  will  not  have. 

He  said  while  some  people  have  been 
critical  of  his  weekly  national  tabloid  the 
National  Star  or  of  the  competing  Na¬ 
tional  Enquirer,  “many  times  we  and  the 
Enquirer  get  stories  or  angles  the  dailies 
miss.  Then  three  months  later  they  will 
pick  them  up  and  run  them  as  a  news 
story.” 

Murdoch  feels  there  are  enough  poten¬ 
tial  readers  in  New  York  not  now  reading 
any  paper,  to  pick  up  new  readers  with¬ 
out  having  to  win  them  away  from  the 
News  or  the  Times.  “If  we  put  on.  say, 
lOO.OOO  in  circulation,  they  probably 
wouldn't  come  from  either  the  News  or 
the  Times." 

Murdoch  said  he  does  not  plan  to 
begin  using  color  in  editorial,  but  “will 
certainly  consider  ways  of  making  it 
more  available  for  advertising — 
especially  for  drawing  new  advertisers 
into  the  paper."  While  the  Post  has  had 
color  producing  capability  for  some  time, 
it  has  made  little  use  of  it  in  ads. 

While  talk  of  the  Daily  News  starting 
an  afternoon  edition  has  surfaced  re¬ 
cently.  Murdoch  said  he  would  not  rule 
out  starting  a  Sunday  N.Y.  Post  in  the 
future.  He  said  such  a  move  would  not 


be  looked  into  until  he  has  had  time  to 
evaluate  the  Post  situation,  but  a  deci¬ 
sion  would  be  made  within  five  years. 

Murdoch  said  he  plans  to  spend  as 
many  as  12  hours  a  day  in  the  Post  build¬ 
ing  once  he  formally  takes  over  in  late 
December  or  early  January.  He  plans  to 
initially  be  involved  in  all  key  editorial 
and  business  decisions. 

Schiff  will  continue  to  be  affiliated 
with  the  paper  for  the  next  five  years  as  a 
consultant.  She  has  agreed  to  write  a 
"people  type"  column  once  or  twice  a 
week,  according  to  Murdoch. 

One  of  Schiff  s  reasons  for  selling  the 
Post  at  this  time,  according  to  sources 
at  the  Post,  was  because  it  would  have 
cost  her  heirs  “prohibitive"  sums  of  in¬ 
heritance  taxes  (under  laws  to  go  into 
effect  Dec.  31)  if  she  had  passed  the 
paper  on  to  them  as  she  originally 
planned. 

The  sale  ends  a  rather  stormy  relation¬ 
ship  between  the  publisher  and  her  edito¬ 
rial  staff.  She  has,  for  some  time,  held  a 
tight  control  of  the  editorial  budget  and 
she  personally  had  to  approve  all  out  of 
town  trips  by  Post  reporters.  Last  Feb¬ 
ruary.  Schiff  refused  to  print  a  story  by 
a  Post  reporter  criticizing  the  New  York 
supermarket  industry.  Reporters  claimed 
she  was  bowing  to  advertising  pressure 
and.  as  a  means  of  protest,  refused  to 
have  their  bylines  put  on  their  stories  for 
a  short  period  of  time. 


The  competitive  challenge  Murdoch 
faces  at  the  Post  is  greater  than  he  faced 
when  he  took  over  the  San  Antonio  pa¬ 
pers  from  Harte  Hanks  in  1973.  At  that 
time  the  News  and  Express  had  a  com¬ 
bined  circulation  of  144,217  and  the  Sun¬ 
day  paper  had  129.630  readers.  Today 
the  News  and  Express  has  a  combined 
circulation  of  156.503  and  the  Sunday 
paper  has  160.371  readers. 

The  afternoon  News,  which  has  been  a 
topic  of  controversy  because  of  its  prom¬ 
inent  coverage  of  crime  and  sex  stories, 
showed  an  increase  in  circulation  of 
16,000  in  the  three  years  since  Murdoch 
took  over. 

This  is  particularly  impressive  since 
the  News  is  in  competition  with  the  long 
established  San  Antonio  Li^ht,  owned 
by  Hearst  Newspapers. 


Edits  editorial  page 

Ed  Williams,  an  editorial  writer  at  the 
Charlotte  Observer  for  the  past  three 
years,  has  been  named  editor  of  the 
editorial  page.  He  succeeds  Reese 
Cleghorn.  who  recently  was  named  an 
associate  editor  of  the  Detroit  Free 
Press,  a  member  of  the  Knight-Ridder 
newspaper  group,  as  is  the  Observer. 
Jack  Claiborne’s  name  as  associate 
editor  also  has  been  added  to  the  mast¬ 
head  of  the  editorial  page. 


Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 

FEATURES  AVAILABLE 

AUTOMOBILES  ' 

HUMOR 

MEDICAL 

TRAVEL 

AUTO  COLUMN.  Weekly.  General  inter¬ 
est.  Free  sample.  Janicki,  37825  Santa 
Barbara,  Mt.  Clemens.  Mich.  48043. 

OUTSIDE-IN.  This  short,  funny  and  re¬ 
levant  column  is  the  blockbusting  new 
hit  of  the  year.  Jump  on  the  wagon  and 
get  your  readers  laughing  again.  "Bril¬ 
liant."  Samples.  GJT  Features,  1142 
Michele  Dr.,  Toledo,  Ohio  43614. 

MAN  AND  MEDICINE— 700  words 
weekly  on  medical  and  pharmaceutical 
topics— now  available  directly  from  Doc¬ 
tor  Polk,  300  Half  Mile  Rd.,  Red  Bank, 
N.J.  07701. 

COVER  U.S.  AND  THE  WORLD  with  ex¬ 
perts,  Camera-ready  complete  package 
travel,  including  art.  15th  year.  Used  in¬ 
ternationally.  Generous  free  trial.  Box 
418.  Wilmette,  III.  60091 

BOOK  REVIEWS 

INCREASE  TRAVEL  LINAGE!  World- 
travel  column  now  in  4th  year,  weekly. 
Camera-ready.  Send  for  6  free  copies, 
prices.  #1  Easy  St  ,  Aptos,  Calif.  95003. 

WRY  ME' 

Zippy,  zesty.  wit-on-wry  column.  Erma 

B.  notwithstanding,  there  must  be  more 
to  life  than  stretch  marks  and  vengeful 
washer-dryers.  WRY  ME  (300-400 
words)  is  audaciously  inexpensive.  Im¬ 
proves  circulation  when  taken  weekly. 
Free  samples. 

Tom  Stryce 

6510  Green  Valley  Circle.  #203 

Culver  City,  Ca.  90230 

HEALTH 

HEALTH  HORIZONS  provides  interviews 
with  world's  leading  physicians- 
scientists;  examines  Capitol  Hill;  man¬ 
ufacturers'  work;  clarifies  issues, 
emerges  truths,  answers  queries;  covers 
major  conventions;  probes  practices  of 
major  agencies,  pharmaceutical  groups; 
meets  students,  visits  communities, 
takes  you  everywhere  with  feminine 
science-medical  journalist  of  quarter- 
century  experience,  etc.  Anne  Walker, 
1240  Wisconsin  Ave.  N.W.,  (Seorgetown, 

D  C.  20007. 

MONEY 

BLACK  BOOK  REVIEWS  available  on 
regular  basis  from  literate  Black  writer. 
Free  samples.  Write  Bill  Moore,  243  W. 
63  St.,  New  York.  N.Y.  10023. 

"MORE  FOR  YOUR  MONEY" 

Bright,  practical  weekly  column  on 
stretching  family  dollars.  Readers  re¬ 
spond.  Low  rates.  Camera-ready.  Sam¬ 
ples.  Mike  LeFan,  1802  S.  13,  Temple, 
Texas  76501. 

WEEKLY  FEATURES 

MY  STYLE  by  MARY  MARGARET. 
Unique  witty  nitty-gritty  comment  on 
EVERYTHING!  A  mod  mind  in  a  mother- 
person  bod,  a  free  soul  in  the  career/ 
management  net,  lets  it  all  unravel. 
Weekly.  Starts  January  Samples,  infor¬ 
mation  :  Carberry  Columns,  1 349  Douglas 
Ave.,  Flossmoor,  III.  60422. 

CENTRAL  FEATURES  is  now  ex¬ 
panding.  We  offer  12  weekly  features 
available  individually  on  Photographic 
Paper  in  column  width  of  YOUR  choice. 

All  professional.  For  more  information 
write:  Central  Features,  P.O.  Box  235, 
Sioux  City,  Iowa  51105. 

WEEKLY  EDITORS:  400  column  inches 
weekly  of  news,  features,  columns  and 
fillers  of  interest  to  working  people,  $18. 

In  business  23  years.  Free  sample  pac¬ 
ket.  Press  Associates  Inc.,  805  15th  St. 
N.W.  #314,  Washington,  D  C.  20005. 

GARDENING 

THE  PART  TIME  GARDENER— Refresh¬ 
ing,  knowledgeable  weekly  column  with 
pertinent  photos  by  experienced,  widely- 
recognized  garden  writer.  Plus  timely 
tips  to  ad  department.  Send  for  FREE 
sample  and  low  rates.  Flagler  &  Nelson 
Inc..  1640  Statler-Hilton,  Buffalo,  N.Y. 
14202. 

MOVIE  REVIEWS 

SHORT  FILM  REVIEWS  by  New  York  cri¬ 
tic.  Tight,  poetic  style.  Column  of  2  week¬ 
ly.  Box  229,  Cooper  Sta.,  New  York,  N.Y. 
10003. 

MOVIE  REVIEWS  by  Russell  B.  Adams. 
Weekly.  Low  rates.  Perfect  for  weekend 
entertainment  supplements.  Free  sam¬ 
ples  and  brochure.  Russell  B.  Adams. 
6515  Sunset  Blvd.,  Suite  202,  Holly¬ 
wood,  Calif.  90028. 

GENERAL  INTEREST 

“IT  COULD  BE  VERSE!"  Spice  up  your 
paper  with  timely  rhymes  on  current 
subjects.  Send  for  samples.  Genrtre 
Ludcke.  2915  Wayzata  Blvd.,  Minne¬ 
apolis.  Minn.  55405. 

Feature  Your  Feature  In 
FEATURES  AVAILABLE 

26 


EDITOR  &  PUBLISHER  for  November  27,  1976 


CLASSIFIED  ADVERTISING  RATES 


POSITIONS  WANTED 

(Pay3ble  with  order) 

4-weeks  —  $1.35  per  line,  per  issue 
3-weeks  —  $1.50  per  line,  per  issue 
2-weeks  —  $1.65  per  line,  per  issue 
1-week  —  $1.75  per  line 
Add  $1.25  tor  box  service  and  count 
as  an  additional  line  in  your  copy. 


OTHER  CLASSIFICATIONS 

(Remittance  should  accompany 
copy  unless  credit  established). 
4-weeks  —  $2.00  per  line,  per  issue 
3-weeks  —  $2.20  per  line,  per  issue 
2-weeks  —  $2.35  per  line,  per  issue 
1-week  —  $2.45  per  line 
Add  $1.25  per  insertion  tor  box  service 
and  count  as  an  additional  line  in  copy. 


Air-mail  service  on  box  numbers  $1.50  extra  (overseas  mail  only). 

Count  approximately  39  characters  and/or  spaces  per  line 
3  lines  minimum  (no  abbreviations) 

DISPLAY  CLASSIFIED 

The  use  ot  borders,  boldtace  type,  cuts  or  other  decorations,  changes  your  classi- 
tied  ad  to  display.  The  rate  tor  display-classitied  is  $4.60  per  agate  line— $64.40 
per  column  inch  minimum  space. 

Clostifiad  Contract  Ratos  Availablo  On  Request 
WEEKLY  CLOSING  TIME 
Tuesday/  4:00  PM  New  York  Time 
Boi  numbers,  mailed  each  day  as  they  are  received,  are  valid  for  1  year, 

Iditor  &  Publisher 

850  Third  Ave.,  N.Y.,  N.Y.  10022  (212)  752-7053 


CLASSIFIED  ADVERTISING 
Order  Blank 


Address 


Authorized  by 


Classification 


□  Assign  a  box  number  and  mail  my  replies  daily 


To  Run: 


-Weeks 


—  Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear 

Moil  to:  EDITOR  L  PUBLISHER  •  850  Third  Ave.  •  New  York,  N.Y.  10022 


ANNOUNCEMENTS 


BOOKS  &  PAMPHLETS 


HOW  TO  BECOME  a  Nationally  Syndicated 
Newspaper  Columnist.  $5  copy.  Arcadia 
Books,  Box  5263,  Chicago,  III.  60680. 


BUSINESS  OPPORTUNITIES 


FINANCIAL  BACKER  needed  tor  Wyoming 
weekly.  Two  gentlemen,  experienced  from 
reporting  to  publishing  can  provide  28,0<X} 
population  coun^  with  excellent  weekly 
potential  11,000  circulation.  Estimate 
$4-5000  per  month  operating  cash  1  year. 
Reply  P.O.  Box  391,  N.  Hollywood,  Calif. 
916(13. 


ALASKA— Profit  sharing  opportunity  for 
experienced  newspaper  business  manager 
who  can  make  a  profit  in  $2(X),000  weekly 
operation.  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kans.  67654. 


NEWSPAPER  APPRAISERS 


APPRAISALS  FOR  ESTATE  TAX,  partner¬ 
ship,  loan,  depreciation  and  insurance 
purposes.  Sensible  tees.  Brochure.  Marion 
R.  Krehbiel,  Box  88,  Norton,  Kans.  67654, 
or  Robert  N.  Bolitho,  Box  7133,  Shawnee 
Mission,  Kans.  66207. 


NEWSPAPER  BROKERS 


KREHBIEL-BOLITHO 
Newspaper  Service,  Inc. 
Newspaper  Sales,  Appraisals, 
Consultations 

(We  handle  different  properties,  all  types, 
from  our  two  offices.) 

MARION  R.  KREHBIEL,  "Norton  Office," 
P.O.  Box  88,  Norton,  Kans.  67654.  Office 
phone  (913)  927-3407. 

ROBERT  N.  BOLITHO,  "Kansas  City  Of¬ 
fice,”  P.O.  Box  7133,  Shawnee  Mission, 
Kans.  66207.  Office  (913)  381-8280;  Res. 
(913)  381-6815. 


CONFIDENTIAL  NEGOTIATIONS 
for  purchase  and  sale  of 
Daily  NEWSPAPERS  Weekly 

W.  B.  GRIMES  4  Co. 

National  Press  Building 
Washington,  D.C.  20045 
(202)  NAtional  8-1133 


IT'S  NOT  THE  DOWN  PAYMENT  that  buys 
the  newspaper— it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we  insist  on 
personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
Sid  Smith,  President 
Box  189,  Mount  Pleasant,  Mich.  48858 


SNYDER  NEWSPAPER  BROKERS 
Joseph  A.  Snyder,  Broker 
136  E.  Honolulu 

Lindsay,  Cal.  93247  (209)  562-2587 


BILL  MATTHEW  COMPANY 
Conducts  professional,  confidential 
negotiations  for  sale  and  purchase  of 
highest  quality  daily  and  weekly  newspa¬ 
pers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should 
call  (813)  446-0871  daytime;  (813)  733- 
8053  nights;  or  write  Bob  3364,  Clearwater 
Beach,  Florida  33515.  No  obligations,  of 
course. 


SYD  GOULD  ASSOCIATES 
"the  broker  with  instant  buyers" 
SALES,  SERVICE,  MANAGEMENT 
5464  Government  Blvd. 
Mobile,  Ala.  (205)  666-0893 


BUYERS  AVAILABLE 

Many  financially  responsible  investors 
listed  in  our  tiles  are  interested  in  pur¬ 
chasing  good  solid  dailies  and  week¬ 
lies.  List  with  us  now  if  you  are  consid¬ 
ering  a  sale  or  merger. 

Don  Malcolm 

13601  Preston  Road,  Suite  417 
Dallas,  Texas  75240 
(214)  233-4334  (214)  324-4231 

DOUBLEDAY  MEDIA 

Brokers  of 

I  Radio.  TV.  CATV  and  Newspapers 


MEL  HODELL,  Newspaper  Broker,  P.O. 
Box  2277,  Montclair,  Calif.  91763.  (714) 
626-6440. 


ANNOUNCEMENTS 


NEWSPAPER  BROKERS 


WE  HAVE  QUALIFIED  BUYERS  for  dailies 
and  large  weeklies.  Information  strictly 
confidential. 

DIXIE  NEWSPAPERS,  INC. 

P.O.  Box  490,  Gadsden,  Ala.  35902 
Ph.  (205)  546-3356 


NEWSPAPERS  FOR  SALE 


FLORIDA  WEEKLY  AVAILABLE.  "North 
Lakeland  Loop.”  Located  in  one  of  the 
"hot  spots"  of  Florida.  Owner’s  health  re¬ 
quires  he  sell.  $75,000  buys  the  business 
and  his  5-acre  ranch,  $30,000  cash  re¬ 
quired.  6000  circulation.  Not  a  give-away 
paper.  Separately  priced  business 
$30,000 — ranch  $45,000.  Contact;  Stuart 
D.  Marr,  Broker,  P.O.  Box  768,  Key  Largo, 
Fla.  33037.  Ph:  (305)  852-2411. 


ROCKY  MOUNTAIN  WEEKLY  in  new  lake 
area,  $50,000,  with  $16,CKX)  cash  down 
required.  Marion  R.  Krehbiel,  Box  88,  Nor¬ 
ton,  Kans.  67654. 


PARTNER-MANAGER  WANTED— Top  ad¬ 
vertising  man  with  $25,000  down.  45- 
year-old  weekly;  daily  market,  grossing 
$2(X)M.  Buy  in,  manage  for  1  year.  If  suc¬ 
cessful  you  can  buy  the  rest.  Absentee 
owners.  Property  located  beautiful  Mid¬ 
west  city.  Send  financial  statement,  re¬ 
sume,  phone  number;  Publisher,  414  Jeff¬ 
erson,  Topeka,  Kans.  66607. 


NEBRASKA  WEEKLY,  $90,000— $16,000 
cash  required,  Marion  R.  Krehbiel,  Box  88, 
Norton,  Kans.  67654. 


SANTA  CRUZ,  CALIFORNIA  weekly  plus 
2  special  interest  publications.  $113,000 
’75  gross.  Complete  shop  minus  press. 
P.O.  Box  327,  Aptos,  Calif.  95003. 


CENTRAL  AMERICA,  English-language 
weekly  in  rapid  growth  city,  gross  over 
$120,(X)0,  nets  owner  $21,000.  Very  low 
tax  and  payroll.  Price  $100,0(X)  terms  or 
$90,000  all  cash.  Marion  R.  Krehbiel,  Box 
88,  Norton,  Kans.  67654. 

ROCKY  MOUNTAIN  SKI  AREA  weekly, 
$75,000  on  near-$l(X),(X)0  gross.  Marion 
R.  Krehbiel,  Box  88,  Norton.  Kans.  67654. 


NEWSPAPERS  WANTED 


DAILY  UP  TO  15,(X)0  circulation  sought  by 
publisher.  Will  pay  all  cash,  if  desired.  Re¬ 
plies  held  strictly  confidential.  Also  seek¬ 
ing  to  purchase  large  paid  weekly.  Box 
1951,  Editor  &  Publisher. 


WELL  FINANCED  GROUP  PUBLISHER 
WISHES  TO  BUY  DAILY  NEWSPAPERS  IN 
THE  10,000-20,000  CIRCULATION 
RANGE.  WE  CAN  WORK  OUT  A  PUR¬ 
CHASE  DEAL  THAT  WILL  BE  BEST  FOR 
THE  SELLER.  RESPOND  TO  BOX  2089, 
EDITOR  &  PUBLISHER. 


WE  HAVE  SOLID  BUYERS  FOR 
TOP  DAILIES  AND  WEEKLIES 
Newspaper  Service  Company,  Inc. 
P.  0.  Dr.  12428,  Panama  City,  Fla. 


EQUIPMENT  &  SUPPLIES 


CAMERA  &  DARKROOM 


USED  SQUEEZE  LENSES  ,  .  . 

Available:  reworked/updated  trade-ins. 
CK  OPTICAL  CO.,  INC.  (213)  372-0372 
Box  1067,  Redondo  Beach,  Calif.  90278. 


ROGERSOL  wall-thru  Starfire  24'  film 
dryer,  used  on  limited  basis,  IVz  years,  list 
$450,  $300.  Idaho  County  Free  Press,  Box 
267,  Granesville,  Idaho.  (208)  983-1070. 

COMPUTER  SYSTEMS 

DIGITAL  COMPUTER  SYSTEM— DEC 
PDP8-E  (16K)  with  ASR-33  Controller,  2 
readers,  punch,  VT8E  on-line  Video  Termi¬ 
nal.  DEC  "Typeset  8"  Software  (including 
exception  dictionary  and  formatting)  for 
Mergenthaler  3-drum  VIPs.  System  is  cur¬ 
rently  in  full  production.  M.  Dix  or  A.  Mac¬ 
Donald,  (315)  437-9925. 

_ MAILROOM _ 

TWO  72P  and  ONE  24P  INSERTERS. 

EXCELLENT  CONDITION. 

BOX  2061,  EDITOR  &  PUBLISHER. 
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EQUIPMENT  &  SUPPLIES 


MAILROOM 


DIDDE  GLASER  3  station  insert  machine. 
Excellent  condition.  Spare  parts  and 
vacuum  motors.  Will  effectively  insert  8000 
per  hour.  Will  handle  any  size  broadsheet 
or  tabloid.  $12,500.  Ph:  (919)  765-2883. 


MISCELLANEOUS 


COMPSTAR  191-8K,  Serial  258,  6  to  48  pt. 
Complete  spare  parts  including  all  printed 
circuit  boards.  Excellent  condition. 
DI-ARCO,  NAPP  plate  processing  equip¬ 
ment: 

Shears-No.  4  Serial  EB  28(X); 
Shears-Punch  No.  4,  Serial  EB  2813: 
Punch-No.  1.  Serial  BA  1999; 

Finger  Brake-No.  24,  Serial  FB  3800. 
Contact  Walter  Hiester 
The  Mercury 
Hanover  and  King  Sts. 
Pottstown,  Pennsylvania  19464 
(215)  323-3000 


NEWSPAPER  BAGS 


PRICES  SLASHED  INCREASE  YOUR 
PROFITS — All  size  bags  and  bundle  wraps. 
Send  specs  for  quote  to  PCE,  20  N.  How¬ 
ard.  Aberdeen,  Md.  21001.  Call  (301) 
575-6500. 


NEWSPRINT 


ROLLS  ALL  SIZES 
BEHRENS  PULP  &  PAPER  CORP. 
606  W.  Arbor  Vitae  St..  Inglewood,  Calif. 
90301.  (213)  674-4040  or  678-3432. 


SQUEEZE  LENSES 
save  company  newsprint .  .  . 

CK  OPTICAL  CO..  INC.  (213)  372-0372. 
Box  1067,  Redondo  Beach,  (iaiif.  90278. 


PERFORATOR  TAPE 


NOW  STATIC-FREE  perf  tapes  at  our  same 
prices — lowest  in  U.S.A.  All  colors.  Top 
quality. 

Call  or  write: 

PORTAGE  (216)  929-4455 
Box  5500,  Akron,  Ohio  44313 


PHOTOTYPESETTING 


COMPUGRAPHIC— JUSTOWRITERS 
7200  with  line  counter— $3100.  Compu- 
writer  I,  $4300.  Keyboards — $1200.  FHN 
Business  Prod.,  Church  Rd.,  Mt,  Laurel. 
N.J.  (609)  235-7614. 


TWO  COMPUGRAPHIC  4961  TL.  one  with 
tab  kit.  width  plugs  available.  Good  condi¬ 
tion.  Now  in  daily  operation.  Asking  $4500 
and  $3500.  Century  Publications  Inc., 
C.  Peter  Jorgensen,  (617)  729-81(X). 


COMPUGRAPHIC  7200  I  and  II  Junior  plus 
Compu  and  Kodak  processors.  Chromega 
B  darkroom  equipment.  Used  only  54 
weekly  issues.  (918)  786-3433  evenings  or 
Box  549,  Grove,  Okla.  74344. 


27  VARITYPER  FONTS. 

Variety  of  faces,  mostly  30  pt.  and  larger. 
(815)476-7966. 


FOR  SALE:  3  Mergenthaler  wide  range 
Super  Quicks,  1  Quick  keyboard,  1  Com- 
pugraphic  4961,  and  2  Photon  560s.  All 
have  had  daily  maintenance  and  are  in  per¬ 
fect  running  condition.  Call  W.A.  Heider, 
Production  Manager,  Times  Publishing 
Co.,  205  W.  12th  St..  Erie,  Pa.  16501. 
(814)  456-8531. 


COMPUGRAPHIC  2961HS  and  4961TL 
with  wire  stripper.  2961HS  and  4961TL 
without.  Spare  parts,  width  plugs,  reader, 
film  strips.  Best  offer  to  Jim  Sevrens,  Daily 
Camera.  1048  Pearl,  Boulder.  Colo.  (303) 
442-1202. 


PLATE  MAKING 


USED  NAPP  MANUAL,  Photopolymer 
platemaking  systems  in  excellent  condi¬ 
tion.  Call  (416)  364-3285. 


FOR  SALE.  Micro  Dyne  Plate  Processor- 
Double  Plate  etcher  with  washout,  au¬ 
tomatic  acid  tank  and  Descum  unit.  Pur¬ 
chased  new  in  1973.  Contact  Arnold 
McDonald.  Production  Director,  (804) 
446-2395. 


EQUIPMENT  &  SUPPLIES 


PRESSES  &  MACHINERY 


GOSS  SIGNATURE  4  units  23  9/16  x  36 
Goss  Community  units  for  add-on 
Goss  Community  4  units 
Goss  Community  folder 
Goss  Metro  4  units,  1970 
Goss  Suburban  2  units,  folder 
(xoss  Suburban  add-on  units 
Goss  Urbanite  folder 

Goss  Universal  6  units,  1  folder,  22%  cutoff 
Cottrell  V-15  units.  Vanguard 
Fairchild  Newsking  2  stacked  units 
Color  King  2:1  folder,  model  790 
Gregg  flying  imprinter  for  Urbanite,  45V2 
cutoff 

Royal  Zenith  Zephyr,  4  units,  1974 
Wood  Colorflex,  4  units,  1970 

Wanted:  Newspaper  equipment 
and  complete  plants. 

INTERNATIONAL  PUBLISHING 
EQUIPMENT  CO.  INC. 

401  N.  Leavitt  Street 
Chicago,  Illinois  60612 
Ph:  (312)  738-1200  Telex  25-4388 


GREGG  FLYING  IMPRINTER  for  Urbanite 
or  845  Cottrell.  IPEC  Inc.,  401  N.  Leavitt. 
Chicago,  III.  60612. 


4-UNIT  WEBENDORFER,  currently  in  pro¬ 
duction  of  weekly  shopper  and  2-color  food 
circulars,  $11,000  "as  is  where  is."  R^ 
Radford,  (Chattanooga,  Tenn.  (615)  877- 
1054. 


URBANITE  FOLDER,  handle  25"  web  or 
companion  dink  12V2"that  will  quarter  fold 
same  at  35.000pph.  $70,000.  Box  1783, 
Editor  &  Publisher. 


SINGLE  UNIT  (1968)  Cottrell  V-15  with 
rollstand.  Available  January  1977.  Univer¬ 
sal  Printing  Equipment  (Co.  Inc.,  (201) 
438-3744. 


NOW  AVAILABLE  FOR  SALE:  1  Goss  bal¬ 
loon  upper  former  for  Goss  Urbanite  or 
Suburban  folders.  4  years  old,  excellent 
condition.  Best  offer.  (800)  323-0616. 


REDUCED  FOR  QUICK  SALE:  Model  V-15 
Cottrell  web  offset.  2  units  and  folder. 
Good  operating  condition.  Box  2033, 
Editor  &  Publisher. 


GOSS  MARK  II  HEALINER 
AND  FOLDER 

6  Mark  II  Press  units.  Also  Goss  2:1  and 
3:2  folders.  Can  be  converted  to  DiLitho. 
Complete  accessories  and  spare  parts.  Box 
2064,  Editor  &  Publisher. 


HARRIS  WEB  OFFSET  5  UNITS  with  V-15A 
folder,  Accumeter  Paster  and  Baldwin 
Count-O-Veyer  105,  only  6  months  old. 
Prints  18,000  impressions  and  up  to  40- 
page  tabloids.  Paster  up  to  32-page  signa¬ 
ture.  Other  related  equipment  possibily 
available.  Call  Dick  Conlon,  (713)  623- 
0060. 


MERGANTHALER  NEWSMASTER  Ro¬ 
tary  Offset,  similar  to  Goss  Urbanrte.  3 
regular  units,  2  half  units  (64  tab  page 
capacity)  P.  (C.  Graphics,  16306  Garfield, 
Paramount,  Calif.  90723.  (213)  630-1850. 


COTTRELL  V-15— 2  units,  2  roll  stands, 
folder,  overhead  I-Beams  and  hoist.  Also 
Didde-Glaser  3  station  inserting  machine. 
$29,700  for  all.  Mr.  Dobslaw,  (219)  288- 
1411. 


WANTED  TO  BUY 


STA-HI  251  or  257  COUNTER  STACKER 
And  SHERIDAN  24P  or  48P  INSERTER. 
Box  2053,  Editor  &  Publisher. 


GOSS  SUBURBAN 
NOT  MORE  THAN  10  YEARS  OLD 
BOX  1710,  EDITOR  &  PUBLISHER 


!  CHANGING  OVER  from  letterpress  to 
I  offset.  Want  Goss  Community.  Suburban 
or  Urbanite.  Can  use  Hoe  Colorflex  in  place 
of  Urbanite,  ^x  1551,  Editor  &  Publisher. 


LATE  STYLE 

COTTRELL  V-22/25  AND  845 
BOX  1714,  EDITOR  &  PUBLISHER 


WE  MOVE  MACHINERY! 
MOVE  YOUR  USED  EQUIPMENT 
OUT  OF  YOUR  PLANT 
WITH  E&P  CLASSIFIEDS 
(212)  752-7053 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 

GOSS  COMMUNITY  OIL  BATH  machine 
with  SC  folder.  Box  1712,  Editor  & 
Publisher, 

WANTED  FOR  EXPORT: 

GOSS  URBANITE  4  to  8  UNITS. 

BOX  1548,  EDITOR  &  PUBLISHER. 

WILL  PAY  $500  for  12"xl8  Graphic  Elec¬ 
tronics  Photo-Lathes  in  good  operating 
condition.  Contact  Franklin  Greenway,  196 
14th  St.  N.W.,  Atlanta,  Ga.  30318.  (404) 
873-3257. 

USED  PEXTO  3  ft.  shear,  foot  operated. 
Can  be  old,  but  must  be  working.  F.L. 
Greenway,  196  14th  St.  N.W.,  Atlanta,  Ga. 
30318.  (404)  873-3257. 

FOR  ITS  PROCESS  COLOR  WORK  this 
newspaper  maintains  four  4x5  Speed 
Graphic  cameras.  We  need  two  4x5  film 
magazines.  Must  be  in  top  working  order. 
Submit  quote  and  condition  guarantee, 
and  if  we  authorize  shipment  it  is  under¬ 
stood  we  have  right  to  make  test  shots 
before  payment.  Upon  authorization  we 
guarantee  transport  and  insurance 
charges,  including  return  if  eouipment  is 
unsatisfactory.  Write  A.H.  Washburn, 
Hope  Star,  Hope,  Ark.  71801. 

GOSS  URBANITE;  3  or  4  units  with  folder. 
Call  Vanguard  Offset  Printers,  Hillside, 

N  J.,  (201)  355-1 1(X),  ask  for  [Joug  Kilian. 

WANTED  FOR  CASH,  good  condition, 
Goss  Urbanite,  10  side,  3  color  unit.  Paul 
Chmielewicz  (809)  723-3178  weekdays 
8AM  to  4PM.  Telex  385-836. 

ONE  GOSS  MARK  1  or  MARK  II  unit, 
22%,  preferably  11  foot  reelroom,  A-82 
style.  Also  upper  formers  for  2;1  folder, 
color  cylinders  or  half  decks.  Box  2027, 
Editor  &  Publisher. 

MODEL  1900  OR  LATER  Addressograph. 
Also  Graphotype  and  plate  cabinet.  R.  D. 
Schindler,  P.O.  Box  150,  Napa,  Calif. 
94558.  (707)  226-3711. 

INDUSTRY  SERVICES 

CIRCULATION  CONSULTANTS 

NEW! 

At  last!  Fresh,  original  art  for  circulation 
promotion.  Complete  campaigns  with  in¬ 
paper  ads,  rack  cards,  etc.  All  coordinated 
graphically  for  best  impact  and  all  ready- 
to-use.  There's  nothing  like  it!  Ask  for 
details  and  our  no-risk  money-back  guar¬ 
antee.  CIRCULATION  PROMOTION  ART, 
P.O.  Box  6526.  Mobile.  Ala.  36606. 

PRESS  ENGINEERING 
&  INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  en¬ 
gineering  modifications,  rebuilding  and 
removal.  Single  width  to  4  plate  wide. 
Bramble  Professional  Press  Engineering, 
Rt.  2,  Box  2285,  McAllen,  Texas  78501, 
(512)  682-7011. 

Help 

Wanted  .  .  . 

ACADEMIC 

UNIVERSITY  OF  WISCONSIN-EAU  CLAIRE 
seeks  professor  in  areas  of  print  news  writ¬ 
ing,  public  affairs  reporting  and  print  news 
editing  to  join  a  faculty  of  10  in  an  estab¬ 
lished  professional  news-editorial  program 
in  January.  Applicant  must  have  5  years  of 
solid  professional  experience.  Applicants 
with  a  Masters  Degree  will  be  considered;  a 
PhD  with  some  teaching  experience  is  pre¬ 
ferred.  Salary  and  academic  rank  depends 
upon  qualifications.  This  is  a  replacement 
position  as  a  fulltime  classroom  teacher 
and  leads  towards  tenure.  Send  resume 
and  inquiries  by  December  1,  1976,  to  E. 
C.  Karwand,  (Jhairman,  Department  of 
Journalism,  University  of  Wisconsin,  Eau 
Claire,  Wise.  54701.  UWEC  is  an  Affirma¬ 
tive  Action/Equal  Opportunity  Employer. 


HELP  WANTED 


ACADEMIC 


JOURNALISM  TEACHER  starting  Fall 
1977  for  developing  professional  program 
in  integrating  predominantly  Black  univer¬ 
sity  in  Florida  capital.  Expeitise  in  editing, 
general,  governmental,  investigative  re¬ 
porting,  mass  comm  survey  essential  with 
magazine,  broadcast  or  PR  sideline  desir¬ 
able.  PhD  essential.  2-5  years  good  profes¬ 
sional  experience  and  desire  to  teach  im¬ 
portant.  Rank,  salary  negotiable  but  at 
least  $14,500  for  assistant  professor  (9 
months).  Equal  Opportunity,  Affirmative 
Action  Employer,  (ikjntact  Robert  M.  Rug- 
eles.  Chairman,  Journalism,  P.O.  Box  14, 
Florida  A&M  University,  Tallahassee, 
Florida  32307. 


PROFESSIONAL  PHOTOJOURNALIST— 
Professional  photojournalist  with  substan¬ 
tial  experience  to  teach  photojournalism 
and  photo  editing.  Other  departmental 
duties,  if  any,  would  depend  on  qualifica¬ 
tions  of  applicant.  Salary  and  rank  open. 
Advanced  degree(s)  not  essential.  Teach¬ 
ing  experience  desirable.  Effective  date, 
January,  1977.  Equal  Opportunity/ 
Affirmative  Action  employer.  Send  letter, 
resume,  academic  transcripts  and  names 
of  three  references  to  David  B.  Whitaker, 
Coordinator  of  Journalism  and  Photogra¬ 
phy,  DUC-132,  Western  Kentucky  Univer¬ 
sity,  Bowling  Green,  Ky  42101  by  De¬ 
cember  1,  1976. 


ADMINISTRATIVE 


GENERAL  MANAGER  for  Zone  5  free  cir¬ 
culation  newspaper.  Must  be  strong  on  ad¬ 
vertising  sales  with  layout  skills,  news  writ¬ 
ing  and  photo  experience.  Recreational 
area.  Send  resume,  salary  requirements 
and  references  to  Box  2044,  Editor  & 
Publisher. 


LABOR  RELATIONS 
MANAGER 

Solid  base  in  newspaper  operations  and 
contract  negotiations,  to  lead  contract 
negotiations,  handle  grievances,  arbitra¬ 
tions,  contract  administration.  Metropoli¬ 
tan  daily.  Zone  2.  Write  Box  2050,  Editor  & 
Publisher. 


NEWSPAPER  IN  PACIFIC  NORTHWEST 
needs  No.  2  person  in  accounting  depart¬ 
ment.  Accounting  background,  computer 
familiarity  and  general  business  knowl¬ 
edge  necessary.  Box  2057,  Editor  & 
Publisher. 


MANAGER  WANTED  by  old  established 
wholesale  distributor  of  newspapers, 
magazines  and  paperback  books  in  New 
England.  We  can  offer  hard  work,  respon¬ 
sibility,  security  and  real  opportunity  to 
tough-fibered,  shirt-sleeve  executive  who 
is  a  take-charge  person.  Salary  open.  Must 
get  along  well  with  people.  No  home  deliv¬ 
ery.  Write  to  Box  2C)63,  Editor  &  Publisher, 
including  resume  and  references. 

COMMERCIAL  PRINTING  MANAGER 
Modern  production  and  offset  printing 
plant  in  Zone  9  is  seeking  a  strong  and 
knowledgeable  commercial  printing  sales 
manager.  You  would  supervise  current 
staff  (handling  over  $4,(XX),(XX)  in  busi¬ 
ness)  plus  develop  and  implement  pro¬ 
grams  for  gaining  new  business.  We  re¬ 
quire  a  solid  understanding  of  web  offset 
printing  and  related  production  areas 
along  with  a  proven  sales  record.  Some 
management  experience  is  greatly  prefer¬ 
red.  We  offer  a  healthy  salary  plus  bonus 
and  expenses.  Profit  sharing,  excellent 
life,  health  and  dental  insurance,  as  well 
as  credit  union  are  available.  Send  resume 
and  work  history  to  Box  2085,  Editor  & 
Publisher. 


CONTROLLER/BUSINESS  MANAGER 
Midwest  daily  seeking  an  experienced 
Manager  with  a  working  knowledge  of 
computerized  accounting.  Will  be  respon¬ 
sible  for  all  business  records,  accounting, 
office  staff  and  EDP  operation.  Excellent 
opportunity  with  this  30M,  6-day  publica¬ 
tion  in  attractive  community.  Salary  com¬ 
mensurate  with  qualifications,  excellent 
fringes.  Box  2075,  Editor  &  Publisher. 


IF  YOUR  ARE  NOW  NO.  2  and  want  to  be  No. 
1,  Zone  5  publisher,  approximately  1000 
employees,  is  seeking  a  journalist  with  a 
degree  plus  1  to  5  years  experience.  Will  be 
responsible  for  employment,  training, 
benefits  administration,  safety,  etc.  Write 
in  confidence  with  salary  requirements 
and  resume  to  Box  1999,  Editor  & 
Publisher. 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 

DISPLAY  ADVERTISING 


HELP  WANTED 
EDITORIAL 


CONTROLLER 

Media  firm  is  seeking  candidates  for  posi¬ 
tion  in  one  of  its  newest  properties.  Prefer 
graduate  accountant  with  experience  in 
broadcasting.  Must  be  able  to  manage 
total  financial  operation. 

Excellent  opportunity  to  be  a  key  part  of  a 
management  team  in  a  highly  successful 
operation.  Challenging  work,  exciting  loca¬ 
tion,  fine  benefits  and  salary.  To  be  con¬ 
sidered  please  submit  employment  resume 
to  Box  2111,  Editor  &  Publisher. 

An  Equal  Opportunity  Employer 

NEGOTIATION 

REPRESENTATIVE 

East  Coast  (Zone  2)  Newspaper  Union 
seeking  knowledgeable,  successful 
Negotiator.  Extensive  background  in 
Union  Labor,  Arbitration  and  familiar¬ 
ity  with  non-craft  newspaper  employee 
contracts  ad  DEFINITE  PLUS. 

Salary  negotiable,  depending  upon 
experience.  Please  send  Confidential 
Resume  and  salary  requirements  tO: 

Box  2100,  Editor  &  Publisher. 


ARTISTS 


ARTIST  for  Zone  2  morning,  evening,  Sun¬ 
day  newspaper.  Ability  to  produce  crisp, 
concise  graphics  key  consideration.  Edi¬ 
torial  as  well  as  marketing  concepts  need¬ 
ed.  Possibility  of  growing  into  Art  Director 
position.  Excellent  working  environment, 
full  benefits.  Send  resume  to  Box  1978, 
Editor  &  Publisher. 


CIRCULATION 


60,000  6-DAY  PM  Northeast  newspaper  in 
highly  competitive  market  has  an  opening 
at  the  middle  management  level.  Report  to 
circulation  director.  Candidate  should  be 
innovative  and  have  a  proven  record  of 
strong  sales  management  skills.  Good 
starting  salary  and  benefit  package.  Send 
resume  and  salary  history  to  Box  2048, 
Editor  &  Publisher. 


CIRCULATIDN  MANAGER  for  afternoon- 
Sunday  ABC  newspaper  in  growing  East 
Texas  city.  This  is  opportunity  for  career 
minded  person  with  circulation  training 
looking  for  chance  to  grow.  Vacancy  is  due 
to  death  of  circulation  manager.  Write  or 
call  Wayne  C.  Sellers,  Palestine  (Texas) 
Herald-Press. 


CIRCULATION  DIRECTOR 

Award-winning  20,000  afternoon  daily  in 
Zone  4  seeks  strong  sales-oriented  ad¬ 
ministrator  with  other  major  strengths  in 
dealing  with  people,  problem-solving  and 
planning  and  organizing.  Person  must  also 
be  an  aggressive,  personable  leader  who  is 
willing  to  participate  in  a  dynamic  man¬ 
agement  team.  If  you  meet  these  require¬ 
ments  and  enjoy  challenges,  personal  de¬ 
velopment,  progress,  send  resume  to  Box 
2040,  Editor  &  Publisher. 


CIRCULATION 
BRANCH  MANAGEMENT 
OPPORTUNITIES 
EXPERIENCE  NECESSARY. 
LOS  ANGELES 
HERALD-EXAMINER. 

CALL  FOR 
APPOINTMENT 
AND  INTERVIEW. 

(213)  748-7686 


DUE  TO  RAPID  EXPANSION,  leading 
newspaper  telephone  and  boy  crew  sales 
organization  needs  Account  Manager 
trainees.  Opportunity  for  quick  advance¬ 
ment.  Must  be  self-starter,  able  to  accept 
responsibility  and  of  good  character.  Box 
209^3,  Editor  &  Publisher. 


CIRCULATION  DIRECTOR 
We’re  looking  for  a  talented,  energetic  cir¬ 
culator  to  direct  the  growth  of  the  Daily 
Camera  in  scenic  Boulder,  Colorado. 
Applicants  must  have  proven  sales  and 
leadership  record  with  experience  in  all 
phases  of  circulation.  Outstanding  oppor¬ 
tunity  for  results-oriented  individual.  Re¬ 
sume  to  Jim  Sevrens,  Daily  Camera,  P.O. 
Box  591,  Boulder,  Colo.  8(3306. 


CIRCULATION  MANAGER  opportunity  in 
Western  part  of  U.S.  Prefer  at  least  5  years 
experience.  Successful  applicant  will  be¬ 
come  part  of  an  aggressive  management 
team.  Prefer  stron^eadership  ability  and 
familiarity  with  all  phases  of  circulation 
systems  and  procedures.  Should  be 
sales-oriented  and  a  self-starter. 

Salary  open,  excellent  fringe  benefits  and 
pleasant  living  and  working  environment. 

Box  2011,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING 


MANAGER  for  weekly  group  in  tough  com¬ 
petitive  market  near  New  York,  includes 
on-the-road  selling  as  well  as  management 
of  phone  room.  Challenging  opportunity 
for  growth-oriented  person  with  imagina¬ 
tion  and  drive.  Starts  at  $10,0(X)  but  this  is 
a  sales  job  and  right  person  can  make 
$13,000  first  year.  Box  2(365,  Editor  & 
Publisher. 


CLASSIFIED  AD  MANAGER 
POSITION  NOW  OPEN 

Excellent  opportunity  for  responsible,  ag- 
ressive,  goal-orient^  individual  who  has 
ad  newspaper  advertising  experience. 
Strongclassified  sales  background  a  must, 
classified  management  desirable;  however 
will  also  consider  retail  management. 
Applicant  must  be  able  to  inspire  staff  by 
example,  showing  as  well  as  telling,  de¬ 
velop  ways  to  strengthen  classified  de¬ 
partment  through  promotion  and  person¬ 
nel  training.  Must  be  resourceful  and  re¬ 
sponsive  to  new  ideas. 

Job  is  challenging,  demanding  and  reward¬ 
ing.  Attractive  fringe  benefits. 

If  your  have  leadership  qualities  and  ability 
to  generate  enthusiasm  in  people  around 
you,  apply  today  giving  complete  resume, 
including  salary  requirements,  to  Tom 
Kamerer,  Personnel  Manager,  Telegraph 
Herald.  Box  688,  Dubuque,  Iowa  52%1. 


ASSISTANT  CLASSIFIED  MANAGER 
Great  opportunity  for  a  tactful,  energetic, 
experienced  person  with  proven  outside 
sales  and  phone  room  background.  Must 
be  a  motivator  of  people.  Excellent  bene¬ 
fits  program.  Salary  commensurate  with 
experience.  Send  complete  resume  in  con¬ 
fidence  to  Don  K.  Creamer,  Palm  Beach 
Post-Times,  P.O.  Drawer  T,  West  Palm 
Beach,  Fla.  33402. 


CLASSIFIED  MANAGER 

6-day,  21,000  Zone  4  daily  is  seeking  tal 
ented  person  to  supervise  staff  of  5  in 
growing  market.  Applicant  must  have  prior 
newspaper  and  classified  experience. 
No.  2  person  seeking  advancement  or 
managers  on  smaller  dailies  should  apply. 
Excellent  benefit  package.  Send  resume 
and  salary  expectations  to  Box  2022, 
Editor  &  Publisher. 


CONSULTANTS 


CIRCULATION 

PROMOTION 

Business  publications.  New  York  area, 
with  lOM  circulation  and  potential  6  times 
present  figure,  invites  outside  circulation 
promotion  experts  to  help  us  reach  our 
goals.  Write  Box  2045,  Editor  &  Publisher. 


DISPLAY  ADVERTISING 


ADVERTISING  MANAGER  for  Area  7  daily. 
Must  be  strong  on  sales  and  able  to  direct 
staff  in  competitive  situation.  Salary  open. 
Box  2051,  Editor  &  Publisher. 


ADVERTISING  SALES/MARKETING  Direc¬ 
tor  for  state  wide  organization  represent¬ 
ing  more  than  300  daily  and  weekly  newspa¬ 
pers  in  Midwest.  Must  have  experience  in 
newspaper  ad  sales,  knowledge  of  produc¬ 
tion,  familiar  with  ad  agencies,  a  good 
communicator  and  self  starter.  Job  re¬ 
quires  in-state  travel  calling  on  advertisers 
and  agencies,  making  sales  presentations 
and  servicing  existing  accounts.  For  the 
right  person  job  offers  excellent  salary 
plus  bonus,  expenses,  retirement  program 
and  other  fringes  in  addition  to  an  oppor¬ 
tunity  for  career  advancement.  Send  letter 
and  resume  in  confidence  to  Box  2055, 
Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  November  27,  1976 


ADVERTISING  MANAGER  to  help  build 
display  ad  department  for  weekly  in 
coastal  town  of  40,000  in  Zone  9.  Position 
requires  proven  sales  record,  plus  ad¬ 
ministrative  ability,  and  some  respon¬ 
sibilities  in  circulation.  Box  2104,  Editor  & 
Publisher. 


WANTED — Community  newspaper  ad¬ 
vertising  manager  for  progressive  weeklies 
in  competitive  market.  Applicant  must  be 
able  to  plan,  manage,  make  major  calls, 
design  basic  ads  and  willing  to  work  hard. 
A  good  job,  with  a  future  for  the  right 
person.  Write  Box  2026,  Editor  &  Publisher, 
stating  salary  and/or  commission  required. 

ADVERTISING  DIRECTOR 
35,000  Morning-Evening-Sunday 
Zone  3 

We  seek  an  aggressive,  creative  advertis¬ 
ing  director  to  direct  the  total  advertising 
function  of  our  newspaper. 

The  ideal  candidate  will  have  experience 
in  retail,  national  and  classified  depart¬ 
ments,  with  prior  experience  in  manage¬ 
ment  and  motivation  of  sales  staffs. 
Salary  commensurate  with  background 
and  experience.  Excellent  benefits.  All 
replies  will  be  held  in  confidence.  Send 
complete  resume.  Box  1993,  Editor  & 
Publisher. 


ADVERTISING  MANAGER  for  suburban 
weekly  newspaper  group  in  southern  Zone 
2.  Applicants  should  be  experienced  in 
com^titive  selling  against  strong  metro 
and  other  weeklies,  should  be  aggressive, 
experienced  in  handling  and  uaining 
people,  and  should  be  promotion-minded. 
Give  full  details  in  first  letter  to  Box  2080, 
Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER 
Leading  Northwest  weekly  newspaper 
group  needs  an  experience,  aggressive 
person  to  takeover  fora  top  performer.  We 
run  a  large  scale  operation  and  we're  grow¬ 
ing  extremely  fast.  We  want  to  keep  it  that 
way.  Applicants  should  be  very  capable  in 
highly  competitive  markets  that  include 
multiple  newspapers  and  broadcast.  We 
are  looking  for  a  person  with  a  proven 
newspaper  sales  and  sales  management 
record.  We  offer  excellent  salary  and 
bonus  plus  good  "fringes.”  If  extra  hours 
and  pressure  would  be  a  problem  for  you 
on  a  consistant  basis,  please  don’t  apply. 
If  you’re  ready  for  one  to  grow  with,  send 
resume  to  Box  2087,  Editor  &  Publisher. 


IF  A  CHALLENGE  and  hard  work  is  for  you, 
read  on.  A  morning  daily  in  a  highly  com¬ 
petitive  area  not  far  from  New  York  City 
needs  a  leader  for  its  advertising  depart¬ 
ment.  New  management  team  being  built. 
Must  have  management  background  and 
be  a  take<harge  type.  Give  references  and 
salary  requirements  in  first  letter.  Box 
2076,  Editor  &  Publisher. 


ADVERTISING  DIRECTOR  tor  large  weekly 
chain.  Take  full  charge  of  retail  and  clas¬ 
sified  staffs.  Strong  communicative  and 
leadership  skills  required  plus  previous  ad 
staff  supervision.  Growth  potential  exists. 
Send  resume  to  Box  2092,  Editor  & 
Publisher. 


RETAIL  ADVERTISING  MANAGER 
Motivation,  creativity,  common  sense, 
ambition,  ability  to  work  with  people,  will¬ 
ingness  to  learn  and  to  develop  yourself 
and  others. 

We  are  looking  for  someone  who  can  lead 
by  doing  and  motivate  by  teaching  a  sharp 
staff  to  be  sharper. 

Award-winning  medium  sized  daily  in 
scenic  Zone  8.  T remendous  opportunity  for 
the  right  individual.  Resume  and  salary  re¬ 
quirements  to  Box  2102,  Editor  & 
Publisher. 


EXPERIENCED  SALESPERSON— Position 
open  now  on  daily  newspaper  in  beautiful 
Southern  Oregon.  Strong  in  ideas,  layouts 
and  sales.  Salary  plus  bonus  incentive. 
Send  resume,  salary  history  and  require¬ 
ments  to  Box  2096,  Editor  &  Publisher. 


To  answer  box  number  ads  in 

EDITOR  &  PUBLISHER: 

Address  your  reply  to  the  box  number 
in  the  ad,  c/o  Editor  &  Publisher,  850 
Third  Avenue,  New  York,  N.Y.  10022. 
Please  be  selective  in  the  number  of 
clips  submitted  in  response  to  an  ad. 
Include  only  material  which  can  be 
forwarded  in  a  large  manila  envelope. 


BUSINESS  EDITOR  .  .  .  sought  by  major 
metro  daily  in  Zone  5  to  head  2-man  busi¬ 
ness  repprting  desk.  Reporting  skills  of 
primary  importance.  Not  seeking  anti¬ 
business  tyro,  but  successful  applicant 
must  understand  place  of  consumer  in 
business  reporting.  Want  someone  to  go 
out  of  office  and  report  the  news  of  busi¬ 
ness,  not  rewrite  handouts.  Must  have  a 
clear  appreciation  that  business  reporting 
is  a  growing  area  of  interest  for  all  readers. 
Must  be  able  to  relate  the  significance  of 
business  to  the  average  reader  without 
being  preachy.  Box  1918,  Editor  & 
Publisher. 


MANAGING  EDITOR  for  Philadelphia  busi¬ 
ness  newsweekly.  Must  have  experience  in 
magazine  layout,  editing,  reporting.  Unique 
opportunity  for  hard  worker.  Clips,  resume 
to  Box  1316,  Editor  &  Publisher. 


NEWS  EDITOR  for  small  Zone  3  daily, 
competent  to  direct  staff.  Box  1963, 
Editor  &  Publisher. 


BILINGUAL  REPORTER,  to  work  on  either 
Guatemala  or  Costa  Rican  English- 
language  newspaper.  Send  resume,  clips. 
The  San  Jose  News,  Apartado  7-2730, 
San  Jose,  Costa  Rica. 


NOT  INTERESTED  IN 
CHANGING  YOUR  JOB? 

If  you  like  your  job,  then  read  this.  A 
top  editorial  position  is  available  for  a 
news  professional  on  a  new  metropolitan 
daily  newspaper  in  Zone  2.  This  news¬ 
paper  will  be  family  oriented  with  a  fresh 
approach  to  national  and  international 
news. 

Are  you  very  experienced,  adventurous,  a 
leader  with  ability  to  teach  and  inspire 
and  a  person  of  impeccable  integrity?  Do 
you  want  a  big  challenge  and  a  big  reward? 
If  you  are  a  person  with  a  long  proven 
record  of  reliability,  then  you  are  the  one 
we  want.  Submit  your  resume  in  complete 
confidence  to  Box  2070,  Editor  & 
Publisher. 


MIDWEST  DAILY  with  top  level  desk  open¬ 
ings  seeks  editors  with  experience  in  mov¬ 
ing  copy  and  pages,  processing  graphics 
and  art,  directing  staff  in  competitive  mar¬ 
ket;  that,  plus  mature  judgment  and  po¬ 
tential  for  advancement  wiM  earn  salary  in 
middle  to  high  teens.  Send  resume  to  Box 
2078,  Editor  &  Publisher. 


MANAGING  EDITOR  for  small  Midwest 
daily.  Building  new  management  team. 
Need  strong  manager,  writer,  reporter 
combination.  Box  2072,  Editor  &  Pub¬ 
lisher. 


WIRE  EDITOR, 
GENERAL  REPORTER 

Looking  for  recent  grad,  enthusiastic  wire 
editor.  Chance  to  move  up.  Must  be  ex¬ 
perienced  hard  worker,  capable  of  helping 
direct  staff  as  well  as  providing  skillful 
editing  of  copy  and  attractive  layouts.  Also 
need  person  with  some  experience  as  gen¬ 
eral  reporter.  We  are  aggressive,  hard  on 
facts.  Don’t  apply  if  your  grammar  isn’t 
immaculate  and  you  can’t  write  a  story 
that  zings.  Zone  3.  Send  resume,  samples 
and  salary  history  to  Box  2086,  Editor  & 
Publisher. 


WANTED:  Overworked  weekly  editor  who’s 
done  everything  and  wants  to  cut  back  to  a 
40-hour  week.  Good  writer,  good  photo¬ 
grapher  and  genuine  interest  in  real  people 
most  important.  A  chance  to  do  all  the 
things  you  haven’t  had  time  to  do.  Midwest 
daily  AM,  member  of  the  Gannett  group. 
Box  21(38,  Editor  &  Publisher. 


ASSISTANT  BUSINESS  EDITOR  for 
major  metro  Sunbelt  daily  that  is  ex¬ 
panding  emphasis  on  business  coverage 
in  an  area  where  business  is  a  primary 
activity  of  interest  to  readers.  Assist  in 
direction  of  staff  of  5  writers.  Business 
news  experience  helpful  but  not  essential. 
Strong  layout  and  editing  skills  required. 
Write  Box  2112,  Editor  &  Publisher  with 
complete  resume,  including  salary  history 
and  samples  of  layout  work. 


EXPERIENCED  REPORTER  for  Morgan¬ 
town’s  new  morning  newspaper.  Write 
to  Max  Robinson,  Editor,  The  Morning 
Reporter,  Greer  Bldg.,  Morgantown, 
W.  Va.  26505. 
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HELP  WANTED 


EDITORIAL 


NEWS  EDITOR  needed  for  Zone  4  modern, 
progressive,  Blue  Ribbon  semi-weekly  with 
circulation  in  excess  of  7200.  Must  know 
news,  be  a  producer  and  handle  staff  of  5 
reporters,  layout  and  pasteup  front  page 
for  Monday  and  Wednesday  editions. 
Starting  salary  $10,000  plus  fringe  bene¬ 
fits.  We  have  modern  facilities  and  ours  is 
a  quality  newspaper.  Send  complete  de¬ 
tails.  including  educational  and  experi¬ 
ence  backgrounds.  Box  1986.  Editor  & 
Publisher. 


OUTDOOR  RECREATION  WRITER  for  out¬ 
doors  and  recreational  sports  assign¬ 
ments.  Must  furnish  top  references  and 
examples  of  work.  Good  salary  and  com¬ 
pany  benefits.  We  are  looking  for  someone 
who  has  2  to  7  years  experience,  good 
academic  background,  an  affinity  for  the 
outdoors,  plus  a  demonstrated  ability  to 
produce  sparkling  feature  copy.  Send  re¬ 
sume  to  Box  2035,  Editor  &  Publisher. 


JOURNAL  OF  COMMERCE  seeks  reporter. 
Experience  in  covering  shipping  industry 
important.  Write  Sheldon  Meyer,  Journal 
of  Commerce,  99  Wall  St..  New  York,  N.Y, 
10005. 


GENERAL  ASSIGNMENT  REPORTER  for 
Zone  5  morning  daily,  65,000  circulation. 
Should  have  police,  courts,  local  govern¬ 
ment  experience.  State  salary  require¬ 
ments,  provide  resume,  clips  first  letter. 
Box  20^,  Editor  &  Publisher. 


GOVERNMENTAL  REPORTERS  come  two  1 
styles:  the  careful  digger  whose  facts  are  i 
boring,  and  the  bright  writer  whose  facts  ] 
are  fictional.  Is  there  anyone  out  there  who 
can  give  us  the  best  of  both?  We  need  a 
reporter  who  can  cover  a  beat,  but  knows  a 
good  story  when  he  smells  it  and  can  tell  it 
in  a  way  that  makes  readers  chuckle,  cry  or 
howl  in  outrage.  Medium  sized  daily  in 
Area  7.  Please  send  half  a  dozen  samples 
that  show  both  investigative  and  writing 
skills.  An  Affirmative  Action/Equal  Oppor¬ 
tunity  Employer,  M/F.  Box  20^,  Editor  & 
Publisher. 


SMALL  MAINE  WEEKLY  needs  managing 
editor  reporter  to  do  almost  everything — 
investigative  reporting,  city  council  meet¬ 
ings,  social  notes,  layout,  etc.  Near  univer¬ 
sity.  Send  resume,  salary  requirements  to 
The  Penobscot  Times.  Box  541,  Old  Town, 
Maine  04468. 


COPY  EDITOR  for  50,000  PM  in  New  York 
area.  Need  dedicated,  aggressive,  experi¬ 
enced  desk  person  to  work  with  VDT  sys¬ 
tem.  Immediate  opening.  Box  2098,  Editor 
&  Publisher. 


TOP  NEWS  EXECUTIVE  to  manage  news 
side  of  growing  West  Coast  daily  with  staff 
of  30.  News  executive  experience  on 
non-metropolitan  paper  essential.  All  re¬ 
plies  will  be  held  in  confidence.  Box  2101, 
Editor  &  Publisher. 


FREELANCE 


FINANCIAL  OPPORTUNITIES  MAGAZINE 
invites  all  freelancers  to  submit  stories  and 
monthly  features.  Please  include  photos. 
Topics  deal  with  ways  to  make  money: 
franchising,  distribution,  gambling,  in¬ 
vestments.  etc.  Samples.  Financial  Oppor¬ 
tunities  Magazine,  1623  W.  Melrose  St., 
Chicago,  III.  60657. 


POLITICALLY  ORIENTED  journalist  to  re¬ 
port  on  legislation,  business  and  political 
activities  as  they  pertain  to  women.  Zone  5 
and  the  D.C.  area.  Brief  resume,  work 
samples  to  Box  2088,  Editor  &  Publisher. 


TOP  PAY,  You  propose  specialty  newslet¬ 
ter  and  edit  tew  days  monthly.  VVe  publish 
and  pay  percentage.  No  investment  re¬ 
quired.  Query  or  request  guidelines:  Box 
85486-AH,  Los  Angeles,  Calif.  90072. 


FREELANCER  S  NEWSLETTER  publishes 
twice-monthly  listings  of  freelance  as¬ 
signments,  markets,  news.  3  issues  $2. 
P.O.  Box  128.  Rhinebeck.  N.Y.  12572. 
(914)  876-2713. 


MAILROOM 


MAILROOM  SUPERVISOR— Medium  size 
daily  seeking  innovative,  self  starter  to 
supenhse  organized  mailroom  operation. 
Must  be  proficient  in  inserting  machine 
operation.  Excellent  salary,  fringe  bene¬ 
fits,  in  Zone  9.  Send  resume  to  Box  1970, 
Editor  &  Publisher. 


HELP  WANTED 

MARKET  RESEARCH 

MARKET  RESEARCH  MANAGER 

The  person  we  want  has  a  broad  back¬ 
ground  in  media  research.  Will  work 
heavily  with  local  Belden  Study,  be  in¬ 
volved  in  all  statistical  functions,  work 
with  promotion  department  in  sales  bro¬ 
chures  and  market  presentations.  Reply  in 
confidence  to  J.  L.  Sartoiy,  Ad  Director, 
Palm  Beach  Post-Times,  P.O.  Drawer  T, 
West  Palm  Beach,  Fla.  33402. 

PRESSROOM 

OFFSET  PRESSMAN  wanted  for  central 
olant  in  Pacific  Northwest,  hot-cold  type 
experience  necessary.  Top  pay,  benefits. 
Contact  Box  2049,  Editor  &  Publisher. 

GOSS  MARK  II 

WORKING  FOREMAN 
Southwestern  metropolitan  news¬ 
paper.  Excellent  salary  and  benefits. 
Send  letter  or  resume  to  Box  2105, 
Editor  &  Publisher. 

WANTED 

WEB  OFFSET 
PRESS  FOREMAN 

8  unit  Goss  Urbanite  and 

5  unit  Cottrell.  Must  be 
strong  in  people  man¬ 
agement. 

Call  (212)  531-3194 

PRODUCTION 

ASSISTANT  PRODUCTION  MANAGER 
Zone  6  metro  daily  requires  Assistant  Pro¬ 
duction  Manager  with  heavy  pressroom 
experience.  Experience  in  both  letterpress 
and  offset  beneficial.  Attractive  living 
area.  Send  resume  and  salary  require¬ 
ments  to  Box  1950,  Editor  &  Publisher. 

STAFF 

PRODUCTION 

ASSISTANT 

Lindsay- Schaub  Newspapers  is  seeking  an 
assistant  to  the  staff  of  the  Director  of 
Production.  Position  would  entail  perform¬ 
ing  a  variety  of  assignments,  on-going  and 
special,  for  newspapers  within  the  group. 
This  is  the  ideal  entry  level  position  that 
can  and  has  served  as  a  springboard  to 
production  or  other  newspaper  manage¬ 
ment  positions.  A  college  degree  is  essen¬ 
tial  and  some  newspaper  production  ex¬ 
perience  preferred,  as  well  as  experience 
in  new  production  processes. 

Excellent  starting  salary  and  good  ad¬ 
vancement  opportunities.  Send  resume 
listing  salary  requirements  to  Keith  L. 
Stewart,  Lindsay-Schaub  Newspapers, 
P.O.  Box  789,  Decatur,  III.  62525. 

CHICAGO  SUBURBAN  newspaper  group 
needs  a  well  informed  production  managei 
with  strong  leadership.  Must  know  al 
phases  of  cold  type  production  and  layout 
$15,000  to  start.  Send  resume  to  Box 
1989,  Editor  &  Publisher. 

COMPOSING  ROOM.  Ad  foreman  and 
computer  operators.  Southwestern 
metropolitan  newspaper.  Excellent 
salary  and  fringe  benefits.  Send  letter 
or  resume  to  Box  2110,  Editor  & 
Publisher. 

PLANT  MANAGER  for  offset  plant.  Shirt¬ 
sleeve  type  who  can  work  and  supervise. 
Must  know  Suburban/Community  press 
and  all  operations  from  camera  to  press. 
Zone  2.  Box  2099,  Editor  &  Publisher. 


HELP  WANTED 


PUBLIC  INFORMATION 


PUBLICATIONS/EDITORIAL  ASSISTANT. 
Full-time,  professional  person  to  assist  in 
the  writing  and  production  of  catalogs, 
brochures,  direct-mailing  pieces,  fliers 
and  posters,  and  to  handle  some  general 
writing  assignments  for  the  Office  of  In¬ 
formation  Services.  Send  resume,  samples 
of  writing  and  publications  tO:  Mark 
Hughes,  Director  of  Information  Services, 
University  of  Nevada  Las  Vegas,  Las  Veg¬ 
as,  Nev.  89154.  Affirmative  Action/Equal 
Opportunity  Employer. 


PUBLIC  RELATIONS 


DIRECTOR  OF  COMMUNICATIONS  sought 
tor  major  municipality  in  Northeast. 
Policy-level  position  requires  individual 
with  an  interest  in  government  who  is 
equally  versed  as  an  administrator  and  as  a 
communications  practitioner. 

Applicant  must  have  the  management  abil¬ 
ity  necessary  for  identifying  and  structur¬ 
ing  the  communications  needs  of  a  multi¬ 
level  organization,  internally  and  as  it  re¬ 
lates  externally. 

Background  should  include  experience  in 
the  full  range  of  communications:  press 
and  public  relations,  public  service  and 
commercial  advertising,  newswriting  and 
editing. 

Send  letter  of  application,  resume  and  re¬ 
ferences  in  confidence  to  Box  1944,  Editor 
&  Publisher. 

An  Equal  Opportunity/ 
Affirmative  Action  Employer 


FULL  TIME  PUBLIC  RELATIONS  position 
requires  person  with  strong  speech  writing 
background,  proficient  with  camera,  and 
prior  PR  experience  and/or  newspaper, 
radio  or  television  news  experience.  Zone 
5.  Must  be  veteran  of  honorable  wartime 
service  of  U.S.  Armed  Forces.  Box  2073, 
Editor  &  Publisher. 


EDITOR 

Editor  of  lively  staff-minded  newsweekly 
serving  prestige  non-profit  educational  or¬ 
ganization  in  Zone  2  college  town.  Degree 
plus  5  years  news  writing  and  management 
production  experience  required.  Ability  to 
handle  in-depth  news,  features,  straight 
reporting  and  photo-print  layout  necessary. 
Salary  range  in  upper  teens  with  excellent 
benefits.  Replies  must  include  non-return¬ 
able  clips.  We  are  an  Equal  Opportunity/ 
Affirmative  Action  Employer,  Send  resume 
to  Box  2090,  Editor  &  Publisher. 


BOSTON-BASED  Fortune  500  company 
seeks  an  editorial  assistant  to  work  with 
editor  of  employee  publications.  Respon¬ 
sibilities  include  feature  writing,  editing, 
rewriting,  research  and  assisting  in  de¬ 
velopment  of  additional  publications. 
Some  travel  required.  Photography  skills  a 
plus.  Zone  1.  We  offer  salary  commensu¬ 
rate  with  experience  and  an  excellent  ben¬ 
efits  package.  Send  resume  with  clippings 
and  salary  history  in  confidence  to  Box 
2077,  Editor  &  Publisher.  An  Equal  Oppor¬ 
tunity  Employer,  M/F. 


SALES 


COMPUTYPE 

Subsidiary  of  Harris  Composi¬ 
tion  Systems  Division  is  expand¬ 
ing  its  sales  force  to  meet  the 
growing  demand  for  electronic 
editing  systems  in  small  to 
medium  size  newspapers.  Ex¬ 
perience  in  sales  of  capitol 
equipment,  particularly  term¬ 
inal  systems,  to  the  graphic 
arts  industry  desirable  but  not 
necessary.  Send  resume  to 
COMPUTYPE 
50  Enterprise  Dr. 

Ann  Arbor,  Mich.  48103 
(313)  994-4136 


E&P  CLASSIFIEDS 
PRODUCE  JOBS  FOR 
NEWSPAPER  PEOPLE 


Positions 
Wanted  •  •  • 


ACADEMIC 


EXPERIENCED  TEACHER/WRITER,  look¬ 
ing  for  good  move  up.  MA.  accomplished 
freelancer,  highest  recommendations. 
Teach  reporting,  features,  magazines,  de¬ 
sign  and  PR.  Zones  2,  5,  9  preferable.  Box 
2058,  Editor  &  Publisher. 


ADMINISTRATIVE 


PUBLISHERS 

PRESENTLY  WITH  TOP  PAPER 
Seek  ad  manager  or  national  manager  slot. 
Top  sales  experience,  references,  resume. 
Box  2021,  Editor  &  Publisher. 


CONTROLLER  with  experience  on  daily, 
strong  on  budgets,  seeks  position,  P.O. 
Box  925,  Thomasville,  N.C.  27360. 


GENERAL  MANAGER  AND  MARKETING 
Executive.  Experienced,  productive,  sea¬ 
soned  executive  with  strong  competitive 
background  in  medium  to  large  size  dailies 
and  suburbans.  Possess  depTh,  vision,  ex¬ 
cellent  background  and  training  coupled 
with  respect  and  reliability  inside  and  out¬ 
side.  Box  2069,  Editor  &  Publisher. 


PERSONNEL  DIRECTOR— Young  experi¬ 
enced  newspaper  personnel  man  seeking 
position  with  daily  or  group  of  weeklies. 
Good  generalist  background.  Salary  in 
twenties.  Box  2079.  Editor  &  Publisher. 


CIRCULATION 


EXPERIENCED  CIRCULATOR,  36,  strong 
in  promotion  and  administration,  available 
now.  18  years  in  business.  David  D.  Miller, 
847  Wilson  Ave.,  Mingo  Jet.,  Ohio  43938. 
(614)  282-0892. 


CIRCULATION  MANAGER  or  Director  for 
small  group.  15  years  experience  in  all 
phases  of  circulation.  Resume  upon  re¬ 
quest.  William  Stackley,  624  Algonquin  Dr., 
Morristown,  Tenn.  (615)  581-1930. 


CIRCULATOR  AVAILABLE— Experience 
includes  daily  and  weekly  operations.  Good 
promoter.  Box  2106,  Editor  &  Publisher. 


CIRCULATION  MANAGER:  13  years  ex¬ 
perience  in  all  phases  of  circulation.  32 
years  old.  Strong  in  carrier  recruitment, 
promotions  and  collections.  Seek  position 
in  Zone  4,  6  or  8.  If  you  have  the  opportun¬ 
ity,  I  have  the  experience  to  get  the  job 
done.  Box  2097,  Editor  &  Publisher, 


DISPLAY  ADVERTISING 


I  LOVE  SELLING.  Ad  Manager  (29)  wants 
to  relocate  in  Idaho  or  Montana.  Strong  on 
special  sections,  training,  color.  7  years 
weekly,  daily  experience.  Degree,  presently 
employed.  Box  2001,  Editor  &  Publisher. 


EDITORIAL 


EXPANDING  your  coverage  of  television, 
film  and  theatre?  Experienced  entertain¬ 
ment  writer  seeks  job  with  Zone  6  daily. 
Box  2113,  Editor  &  Publisher. 


EAGER  reporter  on  weekly  seeks  change 
of  scenery  to  small-medium  daily,  any 
Zone,  can  handle  variety  of  assignments. 
Box  1%1,  Editor  &  Publisher. 


AWARD-WINNING  feature  writer,  experi¬ 
enced  in  hard  news,  layout,  photography, 
copy  editing  and  women's  news,  seeks 
position  on  medium  size  daily  or  special- 
interest  magazine.  BJ,  U.  of  Missouri.  Box 
1983,  Editor  &  Publisher. 


ENERGETIC  REPORTER,  ZVz  years  at 
medium-sized  Midwest  daily,  hunting 
challenging  beat  in  university  community. 
Has  covered  major  murder  trial,  city 
hall  politics,  consumer  features.  Box 
2114,  Editor  &  Publisher. 


OLD  PRO.  Sports,  wire  or  news  desk. 
Seeks  job  in  Eastern  Ohio  or  Western 
Pennsylvania.  Box  2115,  Editor  &  Pub¬ 
lisher. 
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Positions  Wanted... 

PERSONNEL  AVAILABLE  FOR  ALL  NEWSPAPER  DEPARTMENTS  &  ALLIED  FIELDS 


EDITORIAL 

EDITORIAL 

EDITORIAL 

PHOTOJOURNALISM 

FEATURE  WRITER— Journalist,  news/ 
sports  reporter,  photographer,  public  rela¬ 
tions.  Personable,  aggressive,  versatile— 
presently  employed  on  daily  newspaper, 
but  seeking  advancement  and  challenging 
opportunity.  Box  1921,  Editor  &  Publisher. 

SPORTS  EDITOR,  12y2  years  experience, 
seeks  move  to  daily  where  management 
believes  sports  is  important.  Daily  column, 
good  sound  writing  and  reporting  and  effi¬ 
cient  management.  Will  consider  any 
sound  offer.  Box  2031,  Editor  &  Publisher. 

REPORTER  MAJ  with  weekly  experience 
seeks  job  on  daily.  Strong  on  features. 
Photo  experience.  Wrote  consumer  col¬ 
umn.  Clips,  references  available.  Frank 
Zini,  407  S.  Franklin  St.,  Wilkes-Barre,  Pa. 
18702. 

PHOTOEDITOR— Extensive  commercial 
and  photographic  educational  back¬ 
ground.  Creative,  hard  worker,  intelligent. 

Interested  in  house  organ,  magazine  or 
newspaper.  Box  2067,  Editor  &  Publisher. 

REPORTER,  25,  who  has  experience  rang¬ 
ing  from  community  bi-weekly  to  a  capital  ; 
city  daily  wants  writing  or  desk  spot  on 
daily.  Unafraid  to  do  anything  because  I've 
done  everything.  Have  a  background  in 
straight  news  and  a  fine  touch  for  fea¬ 
tures.  References.  Box  1942,  Editor  & 
Publisher. 

SPORTS  EDITOR,  writer,  deskman,  30- 
year  veteran.  Job  phased  out  in  AM-PM 
staff  merger.  Big  8,  Big  10,  Southeastern 
background.  Available  now.  Go  anywhere. 
Bob  Owens,  2620  Jameson  North  #2,  Lin¬ 
coln,  Neb.  68512.  (402)  423-7605. 

LONG  TIME  CORRESPONDENT,  bureau 
chief  and  editor  for  major  national  news  ; 
magazine  seeks  new  position  in  editorial,  : 
public  relations  or  academic  (Masters 
plus).  Experienced  around  the  U.S.  and  > 
abroad.  Now  I'd  like  a  place  I  can  call  I 
home.  Box  2006,  Editor  &  Publisher. 

FLORIDA  PAPERS— New  York  deskman,  | 
39,  on  "Top  Ten"  daily,  will  accept  less  i 
money  for  key  job  in  Florida.  Know  make¬ 
up,  wires,  local,  financial,  sports.  Box  ' 
2023,  Editor  &  Publisher.  j 

REPORTER  AVAILABLE-4  years  with  I 
25M  Zone  2  daily.  Hard  worker  depend¬ 
able.  Box  1997,  Editor  &  Publisher.  I 

EXPERIENCED  REPORTER  seeks  report-  i 
ing  position,  any  Zone.  Government  experi¬ 
ence,  weekly  and  daily  experience;  general  ! 
assignment,  government,  county  court-  I 
house,  features.  Hardworking  and  percep¬ 
tive.  ^x  1941,  Editor  &  Publisher, 

DESIGN  SPECIALIST  with  large  metro 
wants  a  challenge— and  responsibility. 
Have  run  news,  sports  and  lifestyle  desks 
on  metro  dailies.  Experienced  arts,  life¬ 
style  writer,  I  can  give  added  dimension  to 
your  "soft  news"  coverage— and  other 
areas— as  editor  and  writer.  Box  1987, 
Editor  &  Publisher. 

EXPERIENCED^SPORTS  WRITER  seeking 
opportunity  with  top  30  market  daily.  Will 
relocate  to  any  Zone.  Currently  writing  for 
middle-major  Zone  1  daily.  6  years  experi¬ 
ence  in  business.  Have  much  to  offer.  Box 
1995,  Editor  &  Publisher. 

COLUMBIA  UNIVERSITY  grad,  2  years 
general  assignment  reporting  on  major 
Midwestern  dailies,  politics  and  features 
specialties,  fair  and  reserved.  Box  1992,  | 
Editor  &  Publisher. 

SEASONED  daily  general  assignment  j 
reporter/photographer  seeks  same  or  pos¬ 
sible  editor  post.  Box  2032,  Editor  & 
Publisher, 

SPORTSWRITER:  Have  worked  for  weekly 
chain  for  2V2  years  printing  3  sports  pages 
in  3  different  publications.  Extensive  ex¬ 
perience  in  sportswriting,  editing  and  lay¬ 
out.  Seek  sports  position  with  average  size 
daily.  Have  daily  experience.  Box  2039, 
Editor  &  Publisher. 

REPORTER-WRITER.  Experienced  10 
years  covering  general  and  specialized 
beats.  Want  daily  in  Zone  1 ,  2,  3  or  9.  Know 
camera  and  darkroom.  Also  wire  and 
broadcast  background.  Box  2041,  Editor  & 
Publisher. 

SPORTSWRITER,  age  26,  wants  to  move 
into  spot  at  metro  daily.  Award-winner  past 
2  years.  Features,  columns,  game  cover¬ 
age  done  with  flash.  Can  write  as  well  as 
anyone  on  your  staff.  Excellent  references. 
Box  1609,  Editor  &  Publisher. 


3  YEARS  ON  DAILY,  including  general  as¬ 
signment,  police  and  local  government, 
seeks  challenging  position.  Hard  worker 
looking  for  good  future,  quality.  Box  2047, 
Editor  &  Publisher. 

REPORTER,  age  29,  with  5  years  experi¬ 
ence  on  daily  desires  reporting  or  editing 
job  in  the  South.  Additional  3  years  experi¬ 
ence  as  editor  and  feature  writer  with  a 
university.  Available  in  December.  Box 
2042,  Editor  &  Publisher. 


SENSITIVE,  award-winning  feature  writer,  i 
Age  34.  Editorial,  general  news  and  Sun-  ; 
day  Supplement  background.  Skilled  in  : 
photography,  copy  editing  and  layout. 
Seeks  the  progressive  publication  wishing  ; 
to  upgrade  its  feature  and/or  weekly  I 
magazine  staff.  Clips  from  major  dailies.  | 
Box  2054,  Editor  &  Publisher, 

HOOSIER  PUBLISHERS:  Former  prize-  j 
winning  Indiana  reporter.  Congress  press  j 
aide,  wants  to  edit  quality  offset  weekly.  | 
Box  2059,  Editor  &  Publisher. 

AGGRESSIVE  WOMAN  RE;^P0RTER,  26. 
with  3  years  general  assignment,  court, 
police  and  political  reporting  experience 
Tor  large  daily  seeks  new  writing/reporting 
or  editing  challenge.  Feature  writing  a 
specialty.  Box  2043,  Editor  &  Publisher. 

VETERAN  SPORTS  EDITOR  seeks  similar 
position  on  PM  newspaper.  Promotional 
ability.  Compatible  staff,  modern  plant  a 
must.  Prefer  5Kiay  work  week.  Only  news¬ 
papers  which  desire  superior  sports  page  1 
considered.  Atrailable  immediately.  Please  | 
contact  Wes  Dumont,  Box  360,  Las  Vegas, 
New  Mexico  87701. 

1975  UPl  Investigative  Reporting  Award- 
Winner,  whose  efforts  led  to  the 
November,  1976,  conviction  of  4  nursing 
home  owners  on  Medicaid  fraud  charges, 
seeks  law  reporting  position  with  growing 
newspaper.  Steve  Rothman,  140  N.  8th 
Ave.,  Des  Plains.  III.  60016.  (312)  824- 
6006. 

SPORTS  EDITOR  of  Zone  6,  10,000  daily 
enjoys  present  position  but  wishes  to  relo¬ 
cate  in  Zone  1  or  2.  Will  consider  other 
offers.  Tireless  worker  has  over  IV2  years 
at  present  job  with  4  years  overall  experi¬ 
ence.  Clips  and  references  ready  when  you 
are.  Box  2046,  Editor  &  Publisher. 

EDITORIAL  POSITION  in  specialized  book, 
periodical  or  publications  field.  3V2  years 
as  writer/public  information  specialist  for 
agricultural  research  agency.  Graduate 
degrees  in  Biological  Sciences  and  Jour- 
naTism.  Want  involvement  in  editorial 
production,  planning,  acquisitions,  etc. 
Box  2071,  Editor  &  Publisher. 

EUROPEAN  SPOT  sought  by  versatile, 
well-organized  journalist.  Publishing  or 
corporate  communications.  All  skills:  writ- 
i  ing,  editing,  layout.  Speak  French  and 
'  German.  Box  2(J81,  Editor  &  Publisher. 

AN  HONEST  TO  GOODNESS  all-round  re¬ 
porter  seeks  California  connection  with 
daily  newspaper  or  top-notch  post  in  pub¬ 
lic  relations.  Box  2084,  Editor  &  Publisher. 

25-YEAR  JOURNALIST  (magazines, 
dailies,  PR)  seeks  managing  editor,  edito¬ 
rial  page  or  other  senior  role  using  quality, 
hustle,  experience,  “people"  skills.  Au¬ 
thor,  mobile,  tops  at  politics,  environment. 
Bill  Davidson,  P.O.  Box  1(X)3,  Alamosa, 
Colo.  81101.  Ph:  (303)  589-3524. 

j  THIS  IS  A  ONE-TIME  AD  .  .  . 

because  that's  all  I  can  afford.  I'm  a  ver- 
I  satile,  aggressive  female  J-grad  who  is 
I  slowly  starving  in  the  Los  Angeles.  Orange 
I  County  area.  I've  got  2  years  experience  in 
1  the  business,  from  classified  to  reporting, 
j  Help.  Terese  Farrell,  (213)  433-2723. 

I  TV/FILM  reviewer-reporter  with  3  years  ex- 
j  perience  wants  a  chance  at  the  bigger 
;  time.  Hard-working,  quick,  witty,  knowl- 
,  edgeable.  Will  relocate.  Nancy  Friedman, 
j  P.O.  Box  498,  Berkeley,  Calif.  94701. 

WASHINGTON  EDITOR  for  leading  con- 
sumer  magazine  seeks  news  management 
post  in  consumer/health  areas.  Former  AP 
investigative  reporter.  Medical  back¬ 
ground.  Gil  Thelen,  11667  Charter  Oak  Ct., 
Reston,  Va.  22090.  (703)  471-4378. 

GOVERNMENT  COVERAGE  without  gov- 
ernmentese.  6  years  wire  service,  news¬ 
paper  experience  covering  legislature, 

1  Federal  and  state  courts.  BSJ,  MA.  Zones 
I  8,9.  Box  2094,  Editor  &  Publisher. 


HUNGRY  FOR  RESTAURANT,  film,  TV, 
music  reviews?  So  am  I  after  3  years  with 
wire  service.  BSJ,  MA,  co-author  cheap  re¬ 
staurant  guide,  newspaper  feature¬ 
reviewing  experience.  Zones  8,9.  Box  1 
2091,  Editor  &  Publisher.  ! 

REPORTER,  28.  Air  Force  vet,  BA  English,  j 
2V2  years  experience  wire  desk,  police  ' 
beat,  court  beat  seeks  position  on  medium 
sized  paper,  preferably  East  or  West  Coast. 
Box  2107,  Editor  &  Publisher. 

EXPERIENCED  reporter-photographer,  28, 
desires  news-feature  beat.  Zone  5.  Re¬ 
sume,  clips  on  request.  Contact  Joe  Van- 
sickle,  227  S.  Elm,  Fairmont,  Minn. 
56031.  Ph:  (507)  235-3186. 

HIRE  YOURSELF  the  hardest-working  re¬ 
porter  you'll  ever  have.  Bright,  savvy  Ber¬ 
keley  political  science  grad  (magna  cum 
laude).  Specialize  in  politics.  City  Hall/ 
statehouse  reporting,  profiles.  Worked  for 
magazine,  2  newspapers  while  in  school. 
Also  editorial  columnist,  city  editor, 
copyeditor,  experienced  layout/ 
production.  Self-starter.  Single,  have  car. 
Willing  to  relocate,  prefer  Zones  1, 2,4,9. 
Good  references,  (jlips,  resume  on  re¬ 
quest.  Box  2103,  Editor  &  Publisher. 

REPORTER  (with  photography  skills) — 
Hardworking,  capable,  aggressive;  seek 
general  assignment  reporting,  entry  level 
position;  27.  BA;  call  or  write  John  Hart,  99 
Ashland  Ave,,  Buffalo,  N.Y.  14222,  (716) 
881-1039  home.  856-0843  work. 


_ FREELANCE _ 

GOOD  REPORTER,  15  years  covering  Fed¬ 
eral  Government,  has  20  hours  a  week 
available.  Good  contacts.  Try  me.  Box 
2023,  Editor  &  Publisher. 

JOURNALIST  COUPLE  embarking  on  ex¬ 
tensive  Central  and  South  American  motor 
trip  wishes  to  string  for  additional  publica¬ 
tions.  Highly  qualified  in  many  diversified 
fields.  Contact  immediately  for  details, 
leaving  December  10.  Favara,  720  36th 
Ave.  N.,  St,  Petersburg,  Fla.  33704.  Ph: 
(813)  525-5759. 

_ UBRARIANS _ 

REFERENCE  LIBRARIAN  with  paper  de¬ 
sires  a  challenge!  I  have  knowledge  of 
micro-film,  micro  fiche.  Facts  on  File,  New 
York  Times  Index,  hot  type  metal,  cold 
type  negatives,  sports  files,  clip  files,  na¬ 
tional  news  files  and  general  reference 
material.  3  years  experience,  plus  3  years 
college.  Age  24,  Resume  on  request,  salary 
minimum  $2(X)aweek.  Box  2095,  Editor  & 
Publisher. 


AMBITIOUS,  AWARD-WINNING  photo¬ 
grapher,  5  years  experience  on  dailies. 
Portfolio,  resume  on  request.  Would  prefer 
city  daily.  Box  1952.  Editor  &  Publisher, 

MATURE  PHOTOGRAPHER  with  a  good 
background  seeking  a  career  with  a  picture 
orientated  paper.  Sensitive  and  hardwork¬ 
ing,  willing  to  relocate.  Contact  Stephen 
Burns,  67  Bergen  St.,  Westwood,  N.J. 
07675.  (201)  664-7460. 

LOOKING  FOR  POSITION  on  larger  staff, 
chief  photographer  of  20,000  daily,  any 
region.  Resume,  portfolio,  clips  on  re¬ 
quest.  Box  2016,  Editor  &  Publisher. 

DEADLINE-ORIENTED  freelancer  tired  of 
hu$tling.  Looking  for  news  or  magazine 
work.  Also  do  layout,  write.  35mm  is  what  I 
Leica.  Low  pay  OK  for  right  job.  Box  2019, 
Editor  &  Publisher. 

DEDICATED  NEWS  PHOTOGRAPHER  is 
seeking  to  return  to  newspapers  where  my 
skills  will  be  utilized  fully.  Previous  TV 
news  experience  can't  compare  to  ability 
with  stills,  6  years  newspaper  experience. 
Clips  and  portfolio  are  available.  Car  is  2 
way  radio  equipped.  Call  before  3  PM 
Eastern  time  (616)  538-7744,  Monday- 
Friday.  Prefer  Zones  4-6-8.  Jo.  L.  Keener, 
642  S.W.  36th,  Wyoming,  Mich,  49509. 

INNOVATIVE  27-year-old  with  BA, 
employed  but  looking  for  a  photo-oriented 
daily,  preferably  East  Coast.  Experienced 
in  all  forms  of  darkroom  including  photo 
offset.  Experienced  in,  and  equipped  for, 
all  coverage  including  field  sports.  A 
specialist  in  photo-features.  Box  2082, 
Editor  &  Publisher. 

CHIEF  PHOTOGRAPHER,  medium  sized 
daily,  ready  to  move  up.  Young,  ambitious. 
Any  Zone.  Box  2074,  Editor  &  Publisher. 

PICTURE  THIS! 

Enterprising  and  creative  photographer. 
Experienced.  Also  experienced  in  picture 
editing  and  layout.  BA  Photojournalism. 
Peter  Tobia,  1(J5  Haverhill  Ave.,  Wickford, 
R  I.  02852.  (401)  294  9340. 


PUBLIC  RELATIONS 

SCIENCE  PR  specialist.  10  years  experi¬ 
ence.  Extensive  writing,  working  with  all 
media— biomedical,  energy,  environment, 
food  and  industrial  subjects.  Box  2052, 
Editor  &  Publisher. 
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Shop  Talk  at  Thirty 

Segmentation  of  audiences 


By  Robert  U.  Brown 


Almost  everyone  agrees  newspapers 
face  favorable  business  conditions  next 
year,  but  one  of  the  long-range  problems, 
according  to  A1  Watkins,  advertising  di¬ 
rector  of  Metropolitan  Sunday  News¬ 
papers.  Inc.,  “is  a  thing  called 
“segmentation" — the  new  word  being 
used  in  marketing  these  days  to  describe 
the  logical  extension  of  a  trend  which 
began  nearly  20  years  ago — a  new 
strategy  in  marketing  which  demands  ac¬ 
cess  to  smaller-than-national  rparkets — 
geographic  and  demographic  segmenta¬ 
tion." 

Reporting  to  the  45th  annual  Metro 
stockholders  recently.  Watkins  gave  a 
graphic  picture  of  what  newspapers  are 
up  against  with  "segmentation." 

"The  first  response  of  National  media 
to  this  new  marketing  strategy  was  to  set 
up  regional  editions.  Within  a  short  time 
it  was  necessary  to  develop  metropolitan 
area  editions  and  a  host  of  similar  geog¬ 
raphic  and  demographic  adaptation.  To¬ 
day.  7V'  Guide  offers  its  circulation  to 
advertisers  in  107  different  packages. 
Nearly  all  magazines  provide  circulation 
break-outs  of  some  kind. 

"This  same  demand  for  greater  access 
to  smaller  geographic  and  demographic 
units  brought  into  being  some  completely 
different  kinds  of  media  to  supply  the 
need  which  marketing  people  were  ex¬ 
pressing. 

"For  instance.  Media  Networks  Inc. 
found  a  very  unconventional  way  to  cope 
with  this  new  marketing  strategy — and  a 
new  kind  of  medium  was  born — the 
piggy  back  section  inserted  into  the  cir¬ 
culation  of  national  magazines.  The 
logistics  and  printing  complexities  in  the 
MNI  operation  must  be  stupefying — but. 
last  year  their  volume  was  over 
$24.(KK).(XK). 

"When  the  demand  exists,  someone 
will  find  a  way.  or  the  means,  to  satisfy 
that  demand.  But.  the  demands  keep 
changing  and  established  media  are  dis¬ 
covering  it  is  difficult  to  keep  adapting. 

"The  requirements  for  geographic,  or 
demographic,  or  psychographic  access 
to  smaller  and  smaller  segments  of  circu¬ 
lation  may  soon  go  beyond  our  ability  to 
respond.  I  he  question  is:  Would  adver¬ 
tisers  be  willing  to  pay  a  fair  price?  In  a 
speech  at  the  Magazine  Publisher's  As¬ 
sociation  Meeting  in  Bemiuda.  Charles 
A.  Tucker  Group  VP  and  Marketing  Di¬ 
rector  of  R.  J.  Reynolds,  included  in  his 
remarks  a  request  that  publishers  de¬ 
velop  more  research  on  Parget  .Audi¬ 
ences  and  that  they  “re-think,  and 
perhaps,  eliminate."  the  premiums  being 
charged  for  regional  editions. 

■“R.  J.  Reynolds  is  in  the  forefront  of 
the  move  toward  “segmented"  audiences. 


““The  means  for  defining  markets  and 
prospects  in  minute  detail  is  readily 
available  to  advertisers — 

““DA  Nation's  Business  article  ex¬ 
plains  how  a  brand  manager  who  has  a 
new  product  in  test  in  only  two  super¬ 
markets  can  obtain  demographic  and 
economic  statLstics  for  the  specific  areas 
served  by  those  two  stores.  At  a  cost  of 
approximately  $1()0  and  in  less  than  an 
hour,  a  data  bank  will  provide  that  brand 
manager  with  information  on  population, 
family  income,  home  values,  auto 
ownership,  level  of  education  and  other 
demographic  criteria. 

““2).  Sales  Mana^enient-Marketin}’ 
reports  that  A.  C.  Nielsen  has  demo¬ 
graphic  profiles  available  for  all  the  trad¬ 
ing  areas  served  by  the  40.000  chain  and 
independent  supermarkets  which  are 
part  of  Nielsen's  food  and  drug  indices. 
Product  movement  in  stores  will  then  be 
correlated  to  the  socio-economic  traits  of 
each  store's  trading  area. 

““.4).  R.  J.  Reynolds  has  set  up  special 
market  development  programs  in  New 
York,  Chicago  and  Los  Angeles.  The 
purpose  of  these  programs  is  to  devise 
segmented  marketing  strategies  for  the 
different  Reynolds"  brands.  Vantage, 
Doral  and  Now  cigarettes  are  being  pro¬ 
moted  in  North  Chicago  because  of  a 
known  consumer  preference  for  high  filt¬ 
ration  cigarettes  in  that  area.  By  the  end 
of  this  year,  this  special  marketing  de¬ 
velopment  program  is  to  be  expanded  to 
four  more  major  cities. 

““4).  Campbell  Soup  Company  has  set 
up  mathematical  models  for  each  of  33 
major  cities.  These  models  will  be  used 
to  measure  variations  in  the  sale  of 
Campbell  products  caused  by  increasing 
or  decreasing  ad  expenditures  or  promo¬ 
tional  activities.  The  company  uses  a 
computerized  reporting  system  in  35.(X)() 
retail  outlets  to  keep  track  of  the  sale  of 
individual  products  and  to  relate  this 
data  to  the  retailer's  use  of  in-store  dis¬ 
plays  and  the  features  appearing  in  local 
newspapers. 

““5).  J.  C.  Penney  is  said  to  be  basing 
its  long  range  planning  on  efforts  di¬ 
rected  to  selected  market  segments. 
Merchandising  and  promotion  emphasis 
will  be  directed  toward  young  married 
couples  whose  income  is  above  average 
because  both  husband  and  wife  hold 
jobs. 

““The  conclusion  for  the  future  is  obvi¬ 
ous.  Demands  for  geographic  and  demo¬ 
graphic  segmentation  in  media  are  bound 
to  increase.  Conventional  media  will  be 
forced  to  adapt  to  these  demands  or  un¬ 
conventional  media  will  be  developed  to 
fill  the  need." 

““It  is  encouraging  to  learn  from 


another  source  that  many  newspapers 
are  responding  to  this  challenge.  A  sur¬ 
vey  by  the  International  Newspaper  Ad¬ 
vertising  F,xecutives  of  315  member 
newspapers  showed  that  141  are  now  of¬ 
fering  some  form  of  Total  Market  Cover¬ 
age  program.  Twenty-nine  others  said 
they  definitely  plan  to  offer  such  a  pro¬ 
gram.  and  69  others  said  they  might  do 
so. 

Sixty  percent  of  the  141  newspapers 
(87)  said  they  offer  advertisers  choices  of 
area  by  zip  codes  or  census  tracts  in 
which  they  will  cover  all  non-subscribing 
homes. 


Distributors  sue 

A  temporary  restraining  order  has 
been  granted  that  prevents  the  Al¬ 
buquerque  Publishing  Co.  from  terminat¬ 
ing  contracts  with  56  independent  dis¬ 
tributors. 

The  independent  distributors  are  suing 
the  company,  which  publishes  the  corpo¬ 
rately  and  editorially  separate  Albaqaer- 
qne  Journal  and  Tribune,  for  $8.5  milli¬ 
on. 

.A  suit  brought  by  independent  street 
machine  vending  firm  which  was  refused 
papers  when  the  joint  company  al- 
ledgedly  decided  to  use  its  own  news- 
racks  was  settled  out  of  court  recently. 


Managing  editor 

Jack  E.  Budd  has  been  appointed 
managing  editor  of  the  Times  Recorder, 
Zanesville.  Ohio.  He  had  been  assistant 
to  the  managing  editor  of  the  Dothan 
(Ala.)  £V/g/e,  also  published  by  Thomson 
Newspapers,  Inc. 
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How  much  of  their 
ad  budget  did  you  get? 


Less  than  you  should  have? 

When  your  medium  ends  up 
on  the  short  end  of  a  media  buyer’s 
schedule,  somebody  on  the  buyer’s 
side  doesn’t  think  you’re  important 
enough. 


And  it  creates  the  positive 
selling  climate  that  gives  you  the 
edge  you  need  when  a  buy  is  being 
made. 

Your  trade  ad  campaign 
means  you’re  not  just  hoping  some^ 


one  will  throw  you  a  bone. 

It  means  you’re  after  the 
meat  and  potatoes. 


lour  own  ad  campaign  —  in 
advertising  trade  and  reference 
publications  —  can  dramatize  just 
how  important  you  really  are. 

It  reaches  out  and  tells  your 
sales  story  at  many  levels  of  buying 
influence. 


This  message  is  one  in  the  series,  THE  CASE  FOR  ADVERTISING  IN  ADVERTISING  PUBLICATIONS. 

Sponsored  by:  MAC,  MADISON  AVENUE,  MEDIA  DECISIONS,  NEW  ENGLAND  ADVERTISING  WEEK, 
SAM,  SOUTHERN  ADVERTISING/MARKETS,  SOUTHWEST  ADVERTISING  AND  MARKETING, 
STANDARD  RATE  &  DATA  SERVICE  PUBLICATIONS,  ANNY,  EDITOR  &  PUBLISHER. 


The  Albuquerque  Tribune 

a  Scripps  Hovvard  newspaper 


Winning 

a] 


The  Albuquerque  T ribune,  an  afternoon  Scripps- 
Howard  newspaper,  walked  away  with  the  honors — 
seven  first  place  awards  in  the  1976  writing  and 
photography  competition  of  the  New  Mexico  Press 
Association. 

In  addition  to  first  place  awards,  Tribune  reporters 
and  photographers  took  three  second  places  and  six 
honorable  mentions — most  awards  won  by  any  daily 
newspaper  in  the  state. 

Big  winners  this  year  were  photographer  Norm 
Bergsma  who  captured  firsts  in  both  spot  news  and 
feature  photography;  sports  writer  Bill  Naegele  who 
won  firsts  in  both  sports  writing  and  sports  photog¬ 
raphy;  and  writers  Howard  Bryan,  first  in  personal 
column ;  Charlotte  Black,  first  in  feature  writing,  and 
editor  Ralph  Looney,  first  in  editorial  writing. 

Other  Tribune  staffers  winning  Press  Association 
awards  were  photographers  Al  Cabral  and  Richard 


FIRST  PLACE  WINNERS  —  Front,  from  left,  Howard  Bryan,  Char¬ 
lotte  Black,  Norm  Bergsma.  Rear,  Bill  Naegele  and  Ralph  Looney. 


Roble;  sports  writer  David  Nordstrand,  and  writers 
Doug  Frantz,  Richard  Williams  and  John  Parker.  Urith 
Lucas  won  a  community  service  award  for  her 
successful  campaign  to  get  freedom  for  a  man  jailed 
on  a  12-year-old  warrant. 

The  awards  didn't  stop  there. 

Photographer  Bergsma  swept  dual  fi  rst  place  awards 
for  spot  news  and  feature  photography  in  the  Albu¬ 
querque  Press  Club's  annual  competition. 

And  Lynn  Villella,  former  T ribune  Accent  editor, 
took  first  in  the  New  Mexico  Medical  Society's  com¬ 
petition  forexcellence  in  the  field  of  health  reporting. 

Best  evidence  that  The  T ribune  practices  journalism 
with  a  winning  flai  r  is  the  score  the  paper  has  amassed 
in  the  New  Mexico  Press  Association  since  1959:  70 
firsts,  48seconds,  15  thirds  and  29  honorable  mentions, 
a  score  no  other  newspaper  in  the  state  can  match. 
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